







































These advertisements over 
the name of your own store, 
will help you make October 
a bigger month for “bride 
silver.’ The coupon will 
bring you the story. 





In October 


we ee Lhe Month” for Brides 





Chose™ by 
iS he 





_Mrs. Hilliard Miller 


i --winni inner table for 
arranged this prize-winning d 


the Arts and Crafts Table-Setting Contest 




































October 24, 1929 THE JEWELERY’ 


CIRCULAR 








... Lhis sound 


merchandising plan 


Points the Way 


to PROFITS 


T= are the facts about one of the “bride 
months” in the year. And if your sales figures 
don’t agree with these statistics, Gorham may be able 
to point the way to greater October profits. 


We have a plan that will help you share with us in 
the profits of a great national advertising campaign 
. . . going to more than 2,000,000 prominent families 
each month .. . to the readers of Good Housekeeping, 
House and Garden, Vogue, Vanity Fair, Harper's 
Bazar, House Beautiful, Country Life, International 
Studio, Spur, and Town and Country. 


Here are the people who represent the very cream 
of the prospects for sterling silver! Many of them are 
in your town! And the newsy, interesting advertising 
of The Gorham Company will lead them to buy this 
silver! 

Nearly 300 leading jewelers have joined the 1929 
drive for greater sales on Gorham silver. Whether 
you ve been planning to tie in with us or not, it will 
pay you to know the facts about this advertising help 
and what it can do. The coupon brings you valuable 
information. 





















































The Princess Patricia, one of the 
popular patterns in Sterling by the 
Gorham Master Craftsmen. If you 
would like definitely to increase 
sales on this profitable pattern, mail 
the coupon for the plan. 





THE GORHAM COMPANY 


Sales Agents for GORHAM MANUFACTURING CO. 


Gorham -Whiting Division, Providence, R. I. 
Kerr Division, Providence, R.I. Durgin Division, Concord, N.H- 


: 
“America’s Leading Silversmiths for over 90 Years” 









THE GORHAM COMPANY, Department J.C. 7 
Providence, R. I. 


Gentlemen: Please see that I receive full information 
about the way the Gorham “‘fall effort’’ plan can help 
my October sales 


Name.. Puiu tees cates ewes Pap cbate as wens aie eure ees 


Address ser retain da tates ee ele ane 





City 
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as second class matter February 15, 1902, at the Post Office, at New York, under the act of March 3, 1879. 





Publishing Corp., 239 West 39th Street, New York. Entered 
Subscription, $4 per year in U. S. 
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A-3102 


14K White Gold 
With Green Gold 


Side Pieces 








THE 





NEW YORK OFFICE: 


15 Maiden Lane 


R. WOOD WAY IS THE PATH TO PROFITS 


Profit is more than the difference 
between your buying price and 
your selling price. Your invest- 
ment in stock; the speed of your 
turnover; your volume of sales 
and the reputation of your store 
for smartness and value—all de- 
termine your profit. That is why 
jewelers who run their stocks by 
the Wood plan make bigger 
profits. Wood service enables 
you to carry smaller stocks that 
sell faster because of their new 
and wanted designs. And the 
low prices at which Wood mer- 
chandise enables you to sell 
profitably build a _ value-reputa- 
tion for your store. 





A NEw SIGNET BooKLET Has BEEN MAILED To You! 


A WEALTH oF NEw RINGS, SMART STYLES AND STRIK- 
ING VALUES IN A WIDE PRICE RANGE, ALL ARE FEA- 
TURES OF THE NEw Book. ONE OF THE MANY HANbD- 
SOME RINGs Is ILLUSTRATED HERE. 


Write us if your copy has not been received. 





Ee = 


J.R. WOOD & SONS = “wAegci™ 
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Growing, youthful America wants style and gets it! At the 
stadium, on the links, at the hotels... wherever smartly 


dressed men and women assemble, there is an air of ele- 


gance and assuredness about these young people that is [eerewetts 


tii ih 

: . ‘. i. f 
expressed In style as well as in personality « « Study these phe 
eRe eeaaed 
Prriiiiy 
many tasteful accessories, you will observe the newest psblii 
and most modern watch straps and bracelets enhancing eu hf 
dweeemed 


impeccably dressed ladies and gentlemen. Among their 


the beauty of their wrist watches « « Swank... your Cus- 


tomers want it and expect it. For meeting their requirements l samawwed 
eueeeeenq 


for watch attachments, you have the smart and varied lionnawen 


6 Fe 





GEMEX line... perfect in design and voguish in style... 


Distributed through wholesalers PRINCETON 


Decidedly masculine 
and practical is the 
Princeton.. satin finish 
weave and polished 


= edge... Armor Plate. 
$2.50 

tc E- -< Consumer Price 

WATCH STRAPS VALENCIA 


Daring and different, 


GEMEX COMPANY —factory & Executive Offices the Valencia . . . 
170 THOMAS STREET — NEWARK, NEW JERSEY enameled in four vivid 


Branches: 805 Heyworth Bldg., Chicago, !I|.—702 Market St., San Francisco Cal. pt eg ee “Se 
ie pracel Canadian Rep: The Electric Chain Co. of Canada, Ltd., 170 John St., Toronto $3.00 
ath Be ie j Consumer Price 
<soo 
a GEMEx § This unusually attractive display has been created to help 
WATCH STRAPS you sell the maximum number of bracelets during the pre- 








holidays « « Send tor yours to-day... free of course » » 
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Series 369 High Square Settings. 


Some More Baker 
Settings 
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Series 388 Low Square Setting, Plain 
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Series 389 Low Square Setting with Dovetail Openings 
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Series 346 Square Settings with Dovetail Openings 
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and perforated on two or four opposite sides. 


BAKER & CO., INC. 


54 Austin St., Newark, N. J. 


30 Church St.. New York 760 Market St.,San Francisco 5 So. Wabash Ave., Chicago 





3271 


Made both light and heavy, either plain or dovetailed 
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0Ad mone the Lampl creations 


are many exquisite master- 
pieces in Ensemble Costume 
Jewelry. Unusual conceptions 
in Carnelian, Jade, Rose 


Quartz, Lapis and Amethyst. CREATORS OF 
THE UNUSUAL 
AS USUAL 


Walter Lampl y 


Makers of Platinum and Gold Chains 


20 WEST 47th STREET, NEW YORK CITY 
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National Advertising 


Back of 











WILL YOU GET YOUR SHARE OF THE NEW 
BUSINESS THIS ADVERTISING WILL CREATE? 


Hlere’s how to doit... 


This advertising will enter hundreds of thou- 
sands of the finest homes. . . scores right in 
your best residential communities. Its unus- 
ual character, and the preferred locations in 
the magazines will command maximum atten- 
tion and interest. They will say quality. They 
will say beauty. They will say authenticity. 
They will say convenience of purchasing. And 
naturally, as a result, they will impel action! 
Be prepared to benefit by — 

First... Stocking one or more of these 
patterns. 


TRADE 


Second... Featuring tie-up newspaper 
advertisements. 

Third... Using tie-up counter and win- 
dow displays. 

Fourth ... Featuring Watson merchan- 
dising cases (which are free). 

Fifth ... Promoting the liberal Watson 
Deferred Payment Plan. 


Write the Advertising Dept. for Cooperation 
that will mean more business for you. 


€ 
THE WATSON CO :-: ATTLEBORO, MASS. 


WATSON STERLING 
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Rien come 
easily— when Jewelers 
try this... 


EWELERS who give Forstner chains 
good display invite increased sales 
with minimum effort. For thousands of 
men need but the sight of these chains 
to realize the remarkable value they 
offer. Here are original patterns with 
brilliant finish. Here mass production 
has kept costs low. Here are dress 
accessories offering convenience and 
style unmatched in degree by com- 
petitively priced products. On your 
counter and in your window a chain 
display need not take but small room 
yet can profitably attract considerable 
attention. Forstner chains come in 
Waldemar, Dickens, Vest, Belt and 
Sport models, in the qualities as in- 
dicated by trademarks shown below. 








Sold Through Wholesalers Only 


FORSTNER CHAINS 
OG conser cram com, mmmeron ns. QOL 
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ZENITH BALL DESK CLOCK 


Reproduction of A.vertisement appearing in November Ist, 1929, issue of The SPUR. 


TRE SBUR MAGAZINE 


This handsome illustration onthe Novem- 
ber Ist back cover of SPUR presents the 
Zenith Ball DesK ClocK in natural colors 
toa wealthy and discriminating consumer 
audience whose thoughts in the near 
future will be gift-wards. 


Here is a national tie-up of tremen- 


dously important character, and Zenith 
dealers should surely profit accordingly. 


These exquisite 8-day clocKs are obtain- 
able in Italian Marble and Brazilian 
Onyx in an assortment of color effects 
including black, white, green and sienna; 
in two sizes—8’'x8’, or 5'4'x5\4" base. 


ZENITH WATCH Co.. INC. 


Sole Agents in the United States 


64 West 48th Street, 
Pocket and Wrist Watches and Clocks 


New York 
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THE CK MESH WATCH BRACELETS 


Plain—and Diamond Mounted 


Designed to conform 
with the latest styles 
in diamond 
eatelebelccemy suis 
watches. 





14 THE JEWELERS’ CIRCULAR October 24, 1929 


Peeeeree eter eee eee ee EPP eee eee 

















creations with Ulysse Nardin Movements known - 
the world over for their superior quality and dependability. 


ULYSSE NARDIN CABOT WATCH CoO. 


BIGALKE & ECKERT CoO. 


SOLE AGENTS 
927 FIFTH AVENUE NEW YORK 





| 
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AT CHES of exquisite designs, the newest in watch 
(e) 
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| The Great Advantage of 
: wv 
= be 4 * te B 
i Mounting Diamonds in j{§ 
| Platinum Encased Jewelry [| 
. You can give your customers very much larger diamonds = 
- and so much greater display than with solid platinum mount- ni 
r ings. ~ 
= Our secret process for encasing jewelry with platinum = 
i covers the entire article—not merely the top and sides. ns 
= It is absolutely guaranteed in every respect as to wearing = 
ve qualities, and against discoloration. im 


NOUS se se PPL ALL » 
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Konn & Go 
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ATTENTION! 


Your Christmas business is now at hand. 










Naturally you will want to stock the 
Watches for which there is a demand and 
a good profit for you. 


Elaine-Goering Watches and Glycine 
Watches are nationally advertised in 
magazines and by radio. This is the time 
for action. Write or wire your jobber 
for full details. 


ELAINE’GOERING WATCHES 


GLYCINE WATCHES 
Nationally Advertised 


Bayer, Pretzfelder & Mills, Inc., 15 Maiden Lane, New York, Importers & Manufacturers for the Wholesale Trade only, 
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IGH in the sky on the 11th floor 

of the Katz and Ogush factory, a 

group of artists work at their 
tissue pads, creating designs for fine 
jewelry. Not in great sweeps of brush 
on broad canvas, but with fine point pen 
on thin tissue, they evolve new motifs for 
Certified Platinum. 


The designers study no sample .. . they 
have just three simple standards. Each 


KATZ & OGUSH, INC. 


NEW YORK 
33 West 60th Street 


OO Ve, HF. te. VP. Th. TH, Va ee ee ee er - 
























i 
wots ADS CCT Uae 


design must be distinctive enough to 
be exclusive: designs must be created 
to harmonize with the spirit of the 
piece, the cut of the stone: each 
design to be modern in feeling but 
fashioned to be forever beautiful. 


Every Katz and Ogush design is created by 
these artists with the three simple tenets — 
the result is evident in the individuality and 
superior beauty of Certified Platinum. 


CHICAGO 
55 E. Washington St. 
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CLOCKS =— 


That bring customers 
and make sales 


Our clocks are chosen for their distinctive qualities 
and their time-keeping excellence. They are all out- 
standing examples of the clockmaker’s art, selected 
for their breadth of appeal and their fast, sure-selling 
characteristics. 
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Built in Europe exclusively for 
us. No. 1216 is 6% ft. high. 
Has steel cut pinions in a solid 
brass plate movement. West- 
minster Chimes every '% hour 
and full hour on a double set of 


8-DAY 
; No. 1216 FRENCH SWING- 
ING CLOCK 
eT | Artistic in design, with a depend- 
CLOCK able eight-day movement. The 


graceful supporting figure is 
French bronze. Spherical face 
with raised figures, and attractive 
engraved hands. A _ pleasing, 
unusually attractive clock, per- 
fectly reliable and a good time 
keeper. 


eight gongs. Metal dial, old sil- "bhi 
ver two-toned finish, raised fig- +i a ce es a gon Ne 
ures, with pendulum and weights 45” high a ae a os taped Net 


to match. Beveled glasses. 

In oak wood finish (Amer. 
walnut color) $95.00 Net 
In mahogany finish $115.00 Net 


The 31” and 45” sizes have also 
in proportion larger figures and 
clocks. 





No. 365C 


400-DAY CLOCKS IN COLORS 


Our 400-Day Clocks have made us famous through their mechanical 
perfection, attractiveness and price. Their timekeeping, style and re- 
liability, backed by a 100% guarantee, assure you a satisfied customer 
in each sale. 

No. 365C is 121% inches high (Dial, Posts and Pendulum in enamel 

color painting—either in Red—vViolet—Green or Blue) $12.50 net 

No. 365—Same size, plain, with 4” silver metal dial $11.25 net 

No. 365A—17 2" high, gold plated case, six posts $14.75 net 

400-Day Clocks ordered in quantities of 6—-50c off each clock. No. 695 size 8x12” hand 
carved; strikes half and 


400-Day Clocks ordered in quantities of 12—$1.00 off each clock. 4 
hour on gong an 

cuckoo. Solid brass 

chains. Guaranteed 








No. 695 





No. 317 


cate — movement. $6.50 net. 
tractive color paint- Ti 
ing, wonderful Tick- * @ $8.50 net. 

No. 114 size 9x14” with 
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r k timekeeper. 
= ss Elk head—$6.90 net. 


Importers and Manufacturers 


Each $1.45 net. In No. 215 size 14x21” 
dozen lots $1.20 each 245 FIFTH AVENUE . . . . . NEW YORK sith Ek heoa—éo.s 
net. 


net. 
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The “PUSH” Behind the “PLAN” 


breaks loose November 16th 


heralding record Fall and Christmas sales of 


LAFRANCE RINGS in Modern COLOR” 


B Y far the most striking advertisement in 
the consistently planned La France cam- 
paign of full pages, appears inthe November 
16th issue of The Saturday Evening Post. 

Featuring 12 stunning new La France Ring 
Creations in Modern Color, this page tells 
over 12,000,000 people nation wide to look 
for the new styles on the La France “Palette” 
Display in their jeweler’s windows. An ad- 
vertising and merchandising ‘‘tie-up” that 


LA FRANCE JEWELRY CO., Jackson Building, Buffalo, N. Y. 


liberally benefits every jeweler who takes 
full advantage of it! 

If you have not yet hitched YOUR store 
to the new La France offer (and the wealth 
of sales helps it brings)—if you have not 
in your windows the vivid, sales-winning 
Palette’ Display, there is still time—and 
we will give you instant action — but 
you must act immediately! Write or wire 


us now! 


NATIONALLY 


ADVERTISED 






















LA JULIETTE 
Lad Heller 
Hope Emerada 
14k $39.75 


LASUZANNE. Lady's; Heller Hope 
Zircon; 14k $24.75 


LA FELICE. Lady's; Heller Hope 
Sapphire; two tone 14k $24.75 


LA LORETTE 


Heller Spine 











EVENING POST 

















LA MARQUISE: Lady's; 
onyx; three-tone 14k, $22.50 


| N 


ARISTOCRAT: Man's; Double 
head Cameo; 10k $22.50 


RING 


And La France presents these 


colorful new solid gold creations 


The world's gone COLOR! And La France smartly interprets this 
happy vogue with twelve new, brilliantly colorful creations. 


For the woman there are odd-shaped gems of irresistible appeal 
. in lovely gay hues ... in exquisitely wrought solid gold set- 
tings of modern design. Some show vividly contrasting two and 


three tone gold effects. ’ ’ ’ 


For the man there are solid gold rings of masculine sturdiness, 
richly carved, holding gems of unusual composition and colo?. 


Of course, you will want a La France ring in modern Color for your- 

self. But it will be only natural if the spirit of the season should 
suggest the gift of a colorful La France ring for a friend or loved 
one as well! ’ ’ ’ ’ ’ 


La France Rings are pleasingly priced, from $10 to $50. Be sure 
to see them at your jeweler's! ’ ’ ’ ’ 


LA FRANCE JEWELRY COMPANY, Jackson Building, Buffalo, N. Y. 
Look for this Palette’ Display..... 
showing these new La France Ring crea- 
tions..... in your jewelers window. 


COMMANDER ‘Man's; Hel 
ler Hope Ruby; 10k, $9.75 


LA LOUISE. Lady Helle 
Hope Ruby; 14k $12.50 
LA LUCILLE. Lady's; genuine 
amethyst; 14k $14.75 


“ath 
SRR Fe 
* of = y Pe 

be eS 


November 16, 1929 


VICEROY: Man's: Tiger Eye 
Cameo : 10k $19.75 


ADMIRAL: Man's; Heller Hope 
Zircon; 10k $17.50 


BRIGADIER: Man's; 
Heller Hope Ruby: 10k 











This powerful full page, featuring 12 new La France Ring Creations in Modern Color, 


tells over 12,000,000 men and women nation wide to “Look for tre Palette Display” 


in their jeweler’s windows. A sales opportunity o noreceden 
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CASE FOR THE JURY 
originated by LEwWwWisEtTgT T 
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A woman looks at your 
watches. You may be diplo- 


Cases originated by Lewitt 
are stylishly designed. They 
are as new in conception as the 
lady’s frock or hat. Built with 
infinite care, they make watches 
more winsome and sales more 
easy to consummate. Ask your 
wholesaler. 


matic, persuasive, convincing 
—yet she is the jury. She will 
decide for or against the sale. 
The case is in her hands. 


If the watch has the charm of Lewitt 
originality, if it is in a Lewitt Case, Luxurious wrist watch cases in gold— 
and, for diamonds, in 18k. and plati- 


num, and iridium platinum. 


LEWITT CASES 


BEAUTIFY THE WATCH—MULTIPLY THE SALES 
L. Lewitt & Co., Inc., 240 West 40th St., New York City 


the “jury” is immediately biased in 
your favor. 
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ee Loui Sickley Service Satisfies rR 


HERE IS THE ONLY CLOCK EXCLU- 
SIVELY CONFINED TO THE RETAIL 
JEWELER — AND THEREFORE THE 
EASIEST SELLING — 


SEND YOUR ORDERS TO US 
SPECIALISTS IN AMERICAN WATCHES 


No Goods Sold at Retail 


Kowisdiotie.. 


. WHOLESALE WATCH SERVICE 
New Elgin Traveling Clock 
Consumer Price $25.00 1015 CH ESTNUT STREET P 


Colors: Black, Jade, Blue, Pink, P, ° ° P, 
Lilac and Beige , a. 








































































































Nearly $16,000,000.00 of fire insurance now in force in the National Jewelers Mu- 


tual Fire Insurance Company. 


40% dividends or savings to policyholders is the reason for the continuous growth of 


the jewelers own company. 


Check up your insurance now, see that your increased stock bought for the holidays 
is covered, especially if you have co-insurance clauses in your policies. Make certain 





you are complying with them. 


Insurance for a sixty day period can be had at 30% of the yearly cost. Be sure to 


get it if you need it. 


For information on insurance matters write to: 


The National Jewelers Mutual Fire Insurance Co. 
NEENAH, WIS. 
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Rurnistheian Ay a 
Oxidized Silver 
Green Goldor 


_ Orchid 
* NileGreen 


A popular priced group of enameled toilet ware in the 
Foster Quality 





Made in two styles but only one quality. 


Cloth brush, cologne, buffer and tray, powder bowl, 
ointment jar, scissors and handle goods available. 


PROMPT SHIPMENTS FROM STOCK 
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sweetheart 
ehain 










Every link a Sterling 
Silver Heart ...... Full 
polished imported pendant 










creation by 


EXCELL 


Designed by a fashion authority who 
knows a woman’s whims, the Sweetheart 
Chain is proving a “sweet seller’? wher- 
ever shown. Pendants, which are inter- 
changeable, come in various colors. 
Each half-dozen chains are mounted on 













ft 
: 
& 






an attractive illustrated display stand, 
which we supply with every dozen order. 
The Sweetheart retails for $3.00 (less 
Keystone Dis.). May we bill you a sam- 
ple dozen through your wholesaler? 








EXCELL MANUFACTURING 
COMPANY 


45 Richmond Street, Providence, R. I. 


ao f am 
CHINESE GEMS CO 
| DIRECT comes 
|| CHINESE JADE—CARNELIAN—AMETHYST 
| CORAL—ROSE QUARTZ 


& 
























20 West 47th Street New York 
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I | (C A I i) STERLING SILVER 
BOUDOIR SETS 
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The PICARD line is now 
Nationally Advertised ! 
Through such publications 
as Vogue, Vanity Fair, 
House & Garden and Arts 
& Decoration, over 2,000, - 
090 families of recognized 
high buying power are 
reached monthly 


Backed by a very am 
bitious and dakiee ah Di- 
rect Mail Campaign, many 
prospective buyers will be 
referred directly to your 
store. Be sure to take ad- 
vantage of this New Na- 
tional Campaign. Write 
now for your copy of our 
new booklet, “The Ro- 
mantic Story of Enamel’’ 

















The distinctive quality 

design and excellence 
of craftsmanship of the 
PICARD line of Sterling 
Silver Enameled Boudoir 
Sets are well known to all 
jewelers. To sing their 
praise here would be su- 
perfluous. 


Many new designs have 
been added; some with 
tassels to match the pastel 
shades of enamel; others 
are mounted with genuine 
hand-carved jade, carnel- 
ian and rose -quartz. All 
are sure to command the 
admiration and respect of 
your best trade. 


LOS Re ES a eres 






















\ 
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Only genuine PICARD creations bear 
the PICARD mark of excellence. 
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KEYSTONE 






“It is my sincere belief that this 
Coftee Set—Coffee Pot 3620 and 
Sugar and Cream 1522—consider- 
ing the high quality of materials and 
workmanship, is the best value at 
$29.00 (Keystone) that can be 


found in America today. 


It is a sure business-getter and 
profit-maker for dealers.” 


President 
SHEETS-ROCKFORD SILVER CO 









COPLEY PATTERN 


A graceful and attractive set—of the real 






quality that characterizes Sheets-Rockford 






Silverplate—‘“‘Heavier than Standard Since 
1875.” 














COFFEE—Nickel Silver, Butler Finish 
Gold Lined, Height 19% : 


Capacity of coffee 5-2 Pints 


SUGAR —Nickel Silver, Butler Finish 
Height 4 Inches 


CREAM —Nickel Silver, Butler Finish 
Height 4 Inches 


SHEETS 


ROCKFORD 


SILVERPLATE 






























SHEETS -ROCKFORD SILVER CO. 
ROCKFORD ILLINOIS 
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Leatherette Paper Cases 
“900X” Line 


Square cornered cases, with beveled edge top, 
covered with leatherette papers and attrac- 
tively tooled in gold. Two color combinations 
stocked; white lined white satin and velve- 
teen; straw lined champagne. Eighteen sizes 
for popular styles of jewelry. 


ALSO 


“2700X” Line 


Fine quality, square cor- 
nered leatherette cases, 
tooled in gold, made in one 
color combination; cream 
lined white velvet. Twenty 
styles to hold small pieces 
of jewelry. In_ individual 
white packers. 





Your Jobber Carries These 


FRAMINGHAM, MASS. 
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~ GENUINE | 
|eooANTIQUE JUEWELRYoo.. 


SOLID GOLD NECKLACES 
LOCKETS AND CHAINS 
BANGLE BRACELETS 
FLEXIBLE BRACELETS 
RINGS, COSTUME PIECES 
COMPLETE SUITES 
. Complete Line of Genuine Antique Silver Jewelry. Prices from $5.00 up... 


LEO ELWYN & =" Inc. 


23 WEST 55th ST., NEW YORK 
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om, ETERNA HEXAS 


One Hand Sport, Desk and aca Watch 























in 
® a : j 
Hy AVAILABLE IN 
ae 14 K. Gold Sterling Silver 
| i i i 
| White, Green and Se ee oe 
Y  — Yellow Gold Filled ee eo 
Chromium Finish Colored Enamels 
Closed Beautiful Hand Engraved and Engine Turned 
Designs 
Sole Distributors for United States 





CROSS and BEGUELIN 
15 Maiden Lane New York 




















For Fall business, the new rope mesh and flat mesh bracelets—for ladies’ and men’s watches—will prove exceptionally profitable. 


Every Universal bracelet is adjustable. 
Specialists in For information and price lists, write to the manufacturer 
Gold and Platinum 


watch attachments: §=UNEVERSAL MESH & JEWELRY CO., INC. 22,Shste Willams 
64 WEST 48TH ST. NEW YORK California. 


Coast Representative: 
Mr. M. Diamond, 
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Stands for Quality and Reliability 
in Jewelry of Highest Crade 


NEWARK, NEW JERSEY 








Necklace Clasps and Novelty Jewelry 


MODERN NOVELTY CO., INC. 
126 South St., Newark, N. J. 


Barrel-clasps. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbia Street 











~y 


Stern M@ 


the populare 
w STERNSET 
RINGS 


And Pendants to Match 
Chrough urholesalers only 


401-7 MULBERRY STREET 











BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


Lady’s Stone Rings — Diamond Mountings. 
Pendants — Earrings 


CAMBO BROOCHES 
Sold through the jobbers only. 
41-38 Governor St., Newark, N. d. 








New Jersey Jewelry Mfg. Co., Inc. 


50 Columbia Street 


Manufacturers ef Waldomars, fine gold and platinum 
chains, swivels and spring rings in gold and platinum. 
Various kinds ef Faney Links—Plain or Enameled. 


Phone Mitchell 2569 


HENRY RUFEISEN-INC 


MANUFACTURERS OF 


DINGS OF/AQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State St. 





Sterling Fireless Sliver 


Red polishing to a minimum and obtains 





RINCS—a Speciality with 
Louis Bleiberg 


336 Mulberry Street 


lasting brilliance. 
JOHN J. JACKSON 4 CO. 


All Sterling and Fine Silivers Rolling fer the Trade 


If you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 
Leading 


Manufacturers of RINGS and PINS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue on Rubies 
Sardonyx a. Onyx Amethysts 

All kinds Exclusively 
of RINGS for Jobbers 





BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2498 











What Ise the 
Jabel Ring Mig. Co. 


putting out now? That Is the question 
the ring trade ie asking. 401 Mulberry 8t. 


SEND FOR SAMPLES 


TAGS iit 


INKLESS 
TOOLLESS 
ALL COLORS 
ARCH CROWN MFG. CO. 
82 Warren &t. Newark, N. d. 
Originators and Patentees 








WATCH CASES 


We Specialize In Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


Y4 to 2 carat 18K Engagement Ring 
mountings ornamented with email 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth 8t. Newark, N. Jd. 





Gold and Platinum Solders— 
“Clinton Alleys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


61-83 East Kinney St. Newark, N. J. 


the HELEN MFG. aa 


475 WASHINGT TON ST 


GS«  MOUN NINTING? 











Wefferling, Berry, Wallraff Co., Inc. 
Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia 8t. 





THE GENERAL ALLOY CO., ine. 


Correct White, Green, 
Alloys & Soldere Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC. 


10, 14 and 18K Ringe—Jobbere Only 


391 Mulberry Street Tel. Market 6320 
New York Office, 98 Nassau &t. 





L. FRITZSCHE & CO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jeweiry and 
Flexible Bracelets 
480 Washington Street 





Jewelers’ Settings and Soiders 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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‘pias two cen- 

turies marking the 

standard quality of 
fine watches. 












/ | Jules Jiirgensen has achieved an exclusiveness in these 
| Baguette Watches appealing to the up-to-date and discern- 
ing woman. 


Platinum—Diamond Studded and Adjustable Cords— 


and a large assortment of designs. 


, HENRY FREUND & BRO. 


ey : Sole Agents for U. S. A. 
F 20 West 47th St. New York 



































THE VIANDE KNIFE 





Presenting SILHOUETTE PATTERN 


and the VIANDE KNIFE 


14 Maiden Lane — J. W. JOHNSON — 1 West 47th St. 
New York 


1847 ROGERS BROS. 


OOOO 
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ESTABLISHED 1870 
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JOHN W. BLOCK 


Manufacturing Jeweler 


22 WEST 481TH STREET 
NEW YORK 
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Fancy Cut Diamond Jewelry 
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FINE QUALITY INKWELLS | 


In three sizes and three patterns. The 
trays are reproductions of eighteenth 


century London pieces. 


CURRIER & ROBY 


EXPERT SILVERSMITHS 
217 E. 38th ST. NEW YORK 




















Profit Is the All- 
- Important Point 


Today 


NFORTUNATELY, too many 
merchants think they are making a 
profit when they are not. Too many feel 
that they can travel the road to profit 



































EXTENSION without outside help—but they cannot. 
It requires the help and co-operation of 
CIGARETTE BOXES THE JEWELERS’ CIRCULAR, presenting 
Black calf hand gold tooled with genuine ideas, facts, figures, and viewpoints gath- 
Soo Chow Jade Medallion on lid; also ered from all over the country. 
made in a pleasing variety of colored 
leathers. You may get by without THE JEWEL- 
; ERS’ CIRCULAR. But you can’t get 
Send for Illustrated Catalog along without the things that THE 
JEWELERS’ CIRCULAR will gt 
FLORENTINE CRAFT CO. ba ee 
54 West 21st Street New York : 
—_———— meme CCTs 








66 Jewelers who are interested in keeping in touch 
The Pulse with the industry, who want to know what is right 
in style, what is right in price and in merchan- 

of the dising, who want to be supplied with practical, 

- profitable ideas from week to week, are regular 
Industry — and readers of THE JEWELERS’ CIRCU- 
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More Than 
Merchandise 


It is not enough to know that Gold- 
smith, Stern diamond-mounted jewelry 
is of superlative quality, of selective 
design, and of exquisite craftsman- 
ship. More than 60 years’ contact 
with the jewelry merchants of the 


country have established these facts. 


At this time of year especially careful 
cooperation and prompt service are 
important in showing the latest de- 
signs, and in maintaining full assort- 


ment. 


You have our assurance in that 
regard. 


=. 
NG 


Watches 


Jewelry 
Diamonds 


GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 
World’s Largest Manufacturers of Gold Jewelry 
136 West 52nd Street, New York, N. Y. 


CHICAGO LONDON PARIS AMSTERDAM CHAUX DE FONDS 
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ire Worlds big Jewelry Centers both 
BUY Me 
NEW YORK 





nNew Yng > 





NEW YORK ... World Market Place ... Serving the discriminating, and also the millions .. . 
Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 
. . . Fashion Center and Focal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, Curistiz & Co. 
“Orienta” Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Dirces & Crust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


CHRISTIAN BECKER, INC. 
Balances (Diamond and Gold) 


92 Reade St. 


CLOCKS 

Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 

Poote Crock Drv.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappock & MILter, Inc., 39-43 W. 23rd St. 
“Royal Worcester China’”’ 


DIAMOND IMPORTERS AND 
CUTTERS 
BauMGoLp Bros., Inc. 
Diamond Cutters 
BrrnpaumM Presser Co., Inc. 62 W. 47th St. 
Diamond Cutters 
Cuas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewe.-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 
SHiMan Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W.G. Rings 
J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


DIAMOND JEWELRY 

C. V. Douvcuerry Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 

Sraicer & Sons, Inc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 





FOUNTAIN PENS AND PENCILS 


Pen-O-Grapuic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


NOVELTIES 
Victor E, LEDERER 123-125 West 33rd St. 
Adv. Souvenirs for Store Openings, Anivs., etc. 


Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 


Papazian Bros., Direct Importers, 2 W. 46 St. 


Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PLATINUM CHAINS AND MESH 
Corsett & BERTOLONE, INC. 74 W. 46th St 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 
R. A. BreIpENBACH 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 
Max DurAFrourG, LTD. 580 Sth Ave. 
Synthetic Calibre, Ring Stone, Importers 
JuLrs FRANKLIN; INc. 452 Sth Ave. 

Pearls and Precious Stones 
ALFRED La Frantz & Co. 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 
LEvERE Co 94 Canal St., Cutters, 
Encrusters—If it’s a stone, we have it 


Max Natuan Co. Estab. 1886. 68 Nassau St 


Pearls, Precious, Imitation Stones. Mail orders. 


Max Stern & Co. 17-23 Tohn St 
Importers of Ringstones of Every Color 

SuPREME Stone Imp’t Co 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 

J. L. Warner Co., Inc. 36 W. 47th St 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 

ArAx Jiry. Mrc. Co., Inc. 74 W. 46th St 
Real Stone, Costume and Seed Pearl Jewelry 

Astatic Art Jewertry Co., Inc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 

R. J. BruMENTHAL 65 Nassau St., 
Jade for Manufacturers 

Boyayran’s Sons Co., Inc. 64 W. 48th St 
Seed Pearls and Art Jewelry Manufacturers 

MorTIMER B. KLING “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 
Avucust Dincetpein & Son 551 5th Ave. 
Real Stone Ash Trays, Special Order Work 





PRECIOUS METALS 
BAKER & Co., Inc. 30 Church St 


Jewelers’ Settings and Solders 


Jounson, MatrHey & Co., Inc. 233 B’way 
Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 


SAMUEL BERNARD 22 West 48th St 
Repairers: Watches, Clocks; Timeology 

S. HELLER & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 

Kine & Co., 40 John St 

Repairers, Silversmiths, Jewelers 


I. RosENBAUM 36 West 47th St 
Fine Jewelry Repairing—Special Order Work 
Factory P, T1rEcHE 93 Nassau St. 


Repairers; Watches, Dials, Supply Material 


RINGS, RING MOUNTINGS 


DATTELBAUM & FRIEDMAN 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


SEED PEARL JEWELRY 


EASTERN PEARL Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 


Dersy Sitver Co.s 10 Maiden Lane, World Re 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


AtPHEus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 


CorTesert Watcu Co., Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 

Lussac WatcH Co. 12 John St. 
Importers of Swiss Watches of all prices 

A. SuHapiro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. TANNENBAUM Co. 121-123 Canal St 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

KriEGER & DRANOFF, 10 W. 47th St 
Direct Agents for Bulova Watch Material 
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Story Behind 
CHARM 


Than Ever Before Ushered 


in a New Pattern 





























Ou place a piece in the lovely Charm Pattern on 


Th eres | Newsier Toei counter pad and display it to your customer. 


Of course it wins her instant admiration by its beauty 


of line and form. 


Now tell her that Charm won First Prize in a nation- 
wide competition of artists. That Charles Dana Gibson, 
Neysa McMein, Frank Alveh Parsons and Emily Post 
gave Charm their artistic approval. That 15,19 votes of 
hostesses de’ermined its choice. And besides all this— 
that Charm is inlaid on the most-used pieces with blocks 


of solid silver. 


What could convince more quickly, more surely that 
Charm is the most correct and beautiful design for the 
modern table? No pattern in existence can boast a 


more powerful or more clinching sales argument. 


Write Sales Service Dept. Bridgeport, Connecticut 


HOLMES & EDWARDS 


“Something More Than Plate” IN 





LAID 


[INTERNATIONAL SILVER CO. | 
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PACKING THAT PACKS A WALLOP 




























NO. 720M RED-AND-SILVER CHEST, ARGOSY PATTERN, ILLUSTRATED, 
KNIVES WITH MIRROR FINISH STAINLESS BLADES, $35.25 (RETAIL PRICE] 


We take off our hats to all manufacturers who supply the jewelry 
trade. For they were among the first to recognize the importance 
of a lovely setting for their merchandise. And we’re rather proud 
to be of an industry that pioneered in the great American advance 
in packaging. We're keeping up our share of the good work by 
packing 1847 ROGERS BROS. Silverplaie in the 1929 manner... 
two new chests and trays designed in Paris by one of the greatest 
stylists in that city of style. Exquisite red-and-silver, and silver-and- 
gold chests and trays that make this appealing silverware more 
appealing than ever. Packing that packs a wallop... asales-punch 
aimed at every prospect’s pocketbook. Write for booklet JH to 


Department E, International Silver Co., Meriden, Connecticut. 


1847 ROGERS BROS. 


SiIiLVERPLATE 
INTERNATIONAL SULVER CO, 
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A Clock for Kvery 


Room in the Home 


A Passing Glance at the Development of American Made Products 


HERE is nothing more valuable than time. 

Whether we fail or succeed depends largely on 

the use we make of the time allotted to each of us 
in our span of life. There have been hundreds of poems, 
books and essays written on the subject. Great men 
have uttered imperishable words on time that have been 
handed down to us through the ages. It is but natural 
that the recording of time occupies a high place in the 
industrial word of today and that there is an increasing 
need for clocks. Everything tends toward greater 
efficiency and time is a most important factor, both in 
our domestic and business lives, because one is so close- 
ly related to the other. Each home should be equipped 
with a clock in every room. 

It is a comparatively short time, relatively speaking, 
less than 300 years ago, since clocks have been in use 
by even the wealthiest people. Prior to that time they 
were found only in palaces and were objects of curiosity 


The Endicott sun dial, one of the time 
keepers in America 








rather than necessity. These early domestic type clocks 
were made in the most fantastic shapes and designs, 
some of which were works of art that consumed years 
in the making. 


BOUT 1640 clocks came into more general use and 
the types first used for homes were patterned after 
the old style watchman’s lanterns from which they derived 
their name “Lantern Clocks”. They foreshadowed the ad- 
vent of the colonial mantel clock of a much later date. 
These lantern clocks did not prove entirely satisfactory 
as the works were exposed to the air and dust. A hood 
or covering was later devised to cover the lantern clock 
and gradually the long wood cased clocks which we know 
as grandfather clocks came into being. 
It is significant that in following trends of style of 
clocks, one finds that they conform to the interior deco- 
ration and style of architecture of the period in which 





Chime clocks in age mellowed cathedrals 
add charm to old world cities 
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The banjo 
clock lends 
charm to _ the 
modern dining 
room 

















they are produced. The early grandfather clocks were 
cased entirely in wood. They were beautifully made and 
represented long hours of intricate carving and skillful 
cabinet making. There was no glass panel through 
which the swaying pendulum and weights could be dis- 
cerned as in some of the present day grandfather clocks. 
The homes of the gentry were large, the rooms spacious 
and the wide halls and long drawing rooms provided 
ideal space for these large cased clocks and only a few 
of the grandmother type were made in those days. Many 
of the early English clocks were made of woods similar 
to the oak and walnut paneling in the houses of great 
estates and seemed an integral part of the room itself. 
They were designed after Chippendale, Hepplewhite .or 
whatever period furniture was being made. 


HE first clocks to be made in this country were 

wooden case clocks. The first clock made by Eli 
Terry, “The Father of American Clock Making,” and 
which is still owned by his descendants, was a grand- 
father clock which he made in 1772. It has all the sever- 
ity of design that one associates with early Colonial 
cabinet makers; in shape it is similar to the English 
clocks of the same period, although it has none of their 
fanciful carving. 

From 1800 to 1830 floor clocks, shelf clocks and banjo 
clocks were being made and used considerably. Every 
typical New England home proudly displayed a shelf clock 
in the living room. They were larger than the shelf 
clocks made nowadays because it was necessary to pro- 
vide space for the movement weight. They also used 


floor clocks to a large extent and the southern mansion 
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of hospitable fame usually had one or more hall clocks 
In beautiful old Mount Vernon there is a clock in prac 
tically every room and they vary greatly in type and de 
sign, from the chaste simplicity of the Colonial floo: 
clock to the ornately designed French empire clock 
Surely it is a lesson to us less exalted mortals when ; 
great and famous personage like George Washington s 
thoroughly appreciated the value of time that he place 
a clock in every room in his home. 


XTERNALLY the banjo clock has changed very lit- 

tle in appearance since it was first manufactured 
although there are more varied sizes and it is possible to 
secure them a great deal smaller than the original banjo 
clocks. Then, too, the movements themselves have under- 
gone numerous improvements. 

These clocks made from 1800 to 1830, were all of brass 
movements, weight driven, with glass panels, depicting 
historical scenes. Clocks with brass movements were 
made for many years in England prior to 1800, chiefly 
floor clock types. The use of wooden movements in 
America was an instance of Yankee ingenuity. No rolled 
brass was available for plates and wheels. The Yankee 
craftsman cut his wheels and plates from hard wood, 
usually hickory. Few, if any, wood works clocks were 
made after 1830. 

From 1830 to 1860 there was little change in the de- 
sign of cases. The shelf clocks continued to be popular, 
but the designs were by no means as artistic and beauti- 
ful as in the earlier period. Because the clocks were 
manufactured on a volume basis, it was natural that 
they could be produced cheaper, and as a consequence 
they were widely distributed. Then, again, other indus- 
tries were forming and those already in existence were 
developing rapidly. The value of time increased pro- 
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The majestic hall clock, a sentinel of the passing 
hours 























eS OO hb 


+) 


= fo war 





October 24, 1929 








portionately. The invention of the locomotive, the 
steamboat and the steam and motor driven machinery all 
had a definite effect on clocks. The necessity for up-to- 
the-nunute schedules brought about a distinct need for 
clocks for industrial purposes. 


ROM 1860 to 1870 in the clock industry was a period 

conspicuous by the introduction of spring wound 
movements, which permitted of clocks with smaller 
cases; and while many old shelf clocks with eight-day 
weight movements continued popular, as well as calen- 
dar clocks, the most popular and modern clocks were in 
much smaller cases. In the latter part of this period 
are to be found iron frame clocks, and through the 70’s 
and 80’s these clocks were in very general use, the de- 
signs being quite elaborate with wrought figures. The 
movements were striking ones. 

The period of 1870 to 1890, referred to in architectural 
circles as the “deadly 90’s,” found clocks quite charac- 
teristic of the architectural period. They were distin- 
guished chiefly for their ornate decorations and elaborate 
cases of wrought iron which were frequently finished in 
bronze. During all this period, the movements under- 
went considerable refinement and perfection and clocks 
continued to be manufactured in ever increasing volume 
at relatively moderate prices, permitting their general 
use. 

The period of 1890 to 1900 finds in the clock industry 
a great tendency to the Empire style. Clocks were 
chiefly of gleaming brass with glass sides. This type 
of clock reflected the Napoleonic in style which was 
noted chiefly for its ornate and formal manner of deco- 
ration. 

The period, 1910 to 1920, might be said to represent 
the period of Tambour clock, principally. The original 

















A crackling fire, a clock and a comfortable chair are 
the essence of comfort 


THE JEWELERS’ 








CIRCULAR 








eee 
— 
* 


EM 












































The library clock 
checks off the lei- 
sure hours 








Tambour from the French design was a drum supported 
by scrolls. This type of clock had been in use for sev- 
eral decades but had never gained much in popularity. 
It usually was executed with considerable elaborate 
carving. The suitability of this pattern, however, for 
mantlepieces, its case and flowing lines resulted in a 
concentration among all clock manufacturers, and even 
today continues as the most popular type of clock, next 
to the alarm, in general use. 


‘INCE 1920 there has been a decided trend toward the 
banjo and early New England shelf clocks, although 
Tambours continue to enjoy a substantial volume of 
business, and the upright designs of the English pe- 
riods still maintain their popularity with clock connois- 
seurs. There has also been an unusual trend toward 
chime clocks, in both mantel and long case designs. To 
obtain appropriate tones, the clocks must be somewhat 
larger in size than for ordinary hour and half hour 
strike or time pieces only. But the advent of the elec- 
tric clock has brought back into popularity the small 
type clock where no striking or chiming mechanisms are 
in use. Electric clocks, however, are also produced with 
chiming mechanism. 

The clock industry has always kept step with the popu- 
lar demand by constant research and by the skill and 
artistry of its workers. The latest trend toward modern- 
istic furniture has resulted in a series of clocks of the 
skyscraper type. 

During the past several years there has been a 
marked demand for  color—even_ kitchen utensils 
must come in brilliant hues. It is inevitable that clocks 

(Continued on page 55) 
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“A Clock for Every Room in the House” 


HE slogan which appears on the front cover of 
[ni issue or, at least, the meaning expressed by 

it, should prove a force for getting business for 
every jeweler, from the smallest to the largest retail 
concern in the country. “A Clock for Every Room 
in the House” expresses an idea that not only can be 
made to appeal to almost every customer but can be 
appreciated by them as advice that will add to the 
beauty of the home and the convenience of the 
dweller. 

Today our time is taken up in so many ways that 
we must apportion it carefully if we are to accomplish 
even those things on the simple and ordinary program 
of daily life, and to do this we must have the time be- 
fore us everywhere we may be. For the housewife 
or, in fact, for every home dweller, “a clock for every 
room in the house” has become a necessity and not a 
luxury. 

The spreading of this idea is one that must bring 
business to the jeweler, for no matter what competi- 
tion he may have, he is recognized among all other 
merchants as the time expert and the proper purveyor 
of time mechanism. He alone can give the service 
which the customer knows is necessary; he alone can 
give the proper advice based on the technical expe- 
rience that only a jeweler can possess. But the clock, 
today, is not only a timepiece, it is also an ornament. 
It must be appropriate in quality and beauty to 
its environment and, therefore, the clock for one room 
may not be the clock for another. 
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We hope that in this issue our readers will find much 
information as to the styles, merchandising meth- 


ods, sales promotion and advertising helps that 
will aid them in their work of educating customers to 
the necessity of “A Clock for Every Room in the 
House,” and help them to translate the sentiment into 
a reality. 





Counteracting the Propaganda Against Jewelry 


VERY retail merchant in the jewelry trade 
1) should constantly ask himself if he is doing 

his part in his own town, city or community to 
foster the use of jewelry and to counteract those in- 
sidious movements looking to simplicity in dress, par- 
ticularly in men’s apparel, that are eating into the 
vitals of the jewelry business. The jeweler should 
see to it that not only he but all his employes and his 
family give no encouragement to these movements 
which foster eliminating the use of jewelry, but, 
on the other hand, should at all times set an example 
by wearing jewelry wherever it is possible and ap- 
propriate. Above all, the retailer should see to it 
that every man connected with the establishment 
wears an attractive scarf pin, watch chain and ac- 
cessories, wrist watch, cuff links and similar articles 
and that shirts with pearl buttons on the cuffs are 
especially taboo at least, in his own establishment. 

In the course of his remarks before the jewelers 
assembled at Cleveland, Carl N. Schmalz, Assistant 
Director of the Bureau of Business Research of Har- 
vard University, recited a little incident which 
showed the effect of this strange dress propaganda 
that is working harm in the jewelry trade. He said 
that some people had remarked to him that it was 
not longer “swanky” to wear a watch chain and that 
he looked better without it. Consequently, he discarded 
it with the result that he dropped his pocket watch 
many times and finally stopped wearing this also. As 
a matter of fact, no intelligent reason can be given 
for the statement that it is no longer “swanky” to 
wear a watch chain. It is merely a statement, but, 
unfortunately, one that people will accept unless the 
jewelers in every section of the country take meas- 
ures to contradict it. This they should do in state- 
ments to customers, in advertisements, and, if pos- 
sible, in any articles which they can get in local pa- 
pers; this they should do in addresses over the radio, 
before businessmen’s associations, or in any other 
quarter that the dealers can get an opportunity to 
speak. 

This tendency to disparage jewelry must not be 
left to run its course. The propaganda against the 
watch chain not only affects the sale of chains but 
naturally affects the sale of gold knives, cigar cutters, 
charms, emblems and a host of other articles. The 
tendency to do without cuff links will be reflected in 
the use of buttons as studs and even in some cases 
will be reflected in a distinct decreasing demand for 
rings and other articles of ornamentation. The time 
to stop it is now and it is not the business of the 
manufacturer, wholesaler or the associations to do 
this work; it is the duty of the retailer and his em- 
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ployes whose livelihood depends upon the sale of such 
articles. 

But all the statements that the jeweler may make 
to customers in his advertising or in other announce- 
ments, will have little or no effect if he does not prac- 
tice what he preaches. What he asks his customers 
to buy and wear he and his employes must wear 
themselves. Here is one case where example is bet- 
ter than precept. 





Simplification and Standardization 


N these days of keen competition and rising costs 
] of doing business, executives in nearly every line 

of business are searching out possible avenues or 
means for strengthening net profits. According to 
Edwin E. Ely, Chief of the Division of Simplified 
Practice, Department of 
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makes it fairly easy for manufacturers, distribu- 
tors and consumers, i.e., for buyers and sellers— 
to come together and concur upon programs of 
mutual benefit and saving. Simplification orig- 
inates sometimes with the manufacturers, some- 
times with the distributors and other times with 
the purchasers or the consumers of the com- 
modity.” 

Standardization may be objected to in some indus- 
tries like jewelery and silverware, but simplification 
is no bar to artistic development as has been shown 
in the silver trade since it eliminated unnecessary 
articles and patterns. 





Light Increases Business 





Commerce, among the sev- 
eral means being em- 
ployed to this end are sim- 
plification and standardi- 
zation. Though the mean- 
ing and application of 
these terms is widely un- 
derstood, it is important 
to note the difference be- 
tween them. Simplifica- 
tion usually means the 
elimination of the unnec- 
essary. In the simplified 
practice program of the 
3ureau of Standards, it 
means eliminating super- 
fluous or unnecessary va- 
rieties in sizes, dimen- 
sions, etc., of commonly 
used commodities, as a 
means of eliminating 
waste.” Says Mr. Ely: 
“The resulting con- 
centrations of manu- 
facturing, selling or 
purchasing effort on 
the varieties remain- 
ing after simplifica- 
tion, brings econo- 
mies such as smaller 
inventory, less cost to 
carry or maintain it; 
less idle investment 
and less obsolescence. 
This same standardi- 


ware industries. 


dustry. 





Free Engraving on Silver | 





Shall the jeweler stop engraving sil- 
verware without charge? 

This important question discussed in 
an editorial in the issue of October 3 
has shown itself to be of widespread 
interest both in the jewelry and silver- 
Some dealers have 
told us it strikes at the foundation of 
business today. Some say it costs them 
three, others four and still others five 
per cent of their sales receipts. 

What is your experience? 

Is it necessary to continue this free 
engraving to hold silver business? 

Is it necessary to abolish it in order | 
to maintain profit? 

Is there any other solution? 

The columns of THE JEWELERS’ 
CrRCULAR are open to all, both manu- 
facturer and distributor, who care to 
lay their views before the entire in- 


N the many tributes 

=a [ m came, last week, 
to Thomas Alva Edi- 

son, on the golden anni- 
versary of his invention 
of the electric lamp, it is 
to be hoped that he ac- 
cepted one as coming from 
the jewelry trade which, 
among other industries, 
has been so greatly bene- 
fited by the development 
of his invention. The 
| Jewelry business is among 
| those which Mr. Edison 
| made possible to conduct 
on dark days and at night. 
In testimony to what 
good lighting has done to 
encourage trade, Dr. 
Julius Klein of the De- 
partment of Commerce, in 
an address during the 
| Broadway Association’s 
| celebration of Light’s 
Golden Jubilee, told of two 
| experiments made by the 
Pacific Coast Electrical 
| Association. In a poorly 
| lighted jewelry store, on 
one hand, and a confec- 
tionery and lunch room, 








on the other, modern 
lighting equipment was 
installed, and a_ close 





check of advertising value 
and actual business done 





zation may lead to 
the adoption of the 
varieties remaining as ‘standards.’ To this ex- 
tent simplification is the forerunner of stand- 
ardization. There are other ways of determin- 
ing and establishing standards, but simplification 
affords quicker approach and therefore often 
yields immediate savings and benefits. 
“Simplification calls for concentration on va- 
rieties in most common or general use. This 


was made before and 
after the change. 

“Under the old lighting,” said Dr. Klein, “less than 
17 per cent of the passersby stopped to look into the 
jewelry store window but with the good modern light- 
ing the percentage jumped to 70. For the lunch room 
the increase in the advertising value of the brighter 
windows was from 21 to 52 per cent, by actual count.” 

(Continued on page 65) 


















The display at the right fea- 


tures clocks as a decorative 
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The latticed background em- 
bellished by autumn leaves 
shows up very attractively 





Ribbons extend from th 
different locations on 
the globe to the clocks 
displayed in the 
ground 


fore- 


the Enterprising | 


By R. L. C. 


La "HE jeweler can easily sell more clocks by educating 
/ the public to an understanding of the value of clocks 
in the home. The jewelers of the United States 
have spent millions of dollars in advertising watches, but 
little or no effort is made to sell clocks on the same large 
scale. Time is the most important thing in life, and in 
advertising watches this phase has been emphasized with 
success. The clock in the home is as important a time- 
piece as the watch carried on the person. 

The up-to-the-minute jeweler will get a list of those 
about to invest in a home and send these people an attrac- 
tive letter showing how important the clock is as a neces- 
sity and a decorative feature in the properly equipped 
home. It will also be well to work with the interior decor- 
ator along this line when possible. It has been estimated 
that from 11% to 2 per cent of the cost of a home might 
consistently be set aside for the purchase of clocks. 

Clocks should be sold as modern essentials, and there 
should be at least three or four in every home, one in the 
living room, one in the kitchen, and another in the bed- 
room. In more pretentious homes there are needs even 
more extensive. The hall clock, of the Grandfather type, is 
necessary to complete the furnishing of the hall. Clocks 





should be found in every bedroom, and especially in th: 
guest rooms for the convenience of visiting friends. Be- 
sides these, there is the ever necessary alarm clock. 


The Clock for Decorative Purposes 


‘aren should not only be presented to the public as « 
, hecessity for their time keeping qualities, but also, 
for their decorative effect. With the ever changing types 
of housefurnishings there is a need for newer types o! 
clocks to harmonize with them. This is being demon 
strated today with the introduction of moderne art decora 
tions and furnishings, and even furniture, into the newe 
and more up-to-date homes. 

There is no line of merchandise the jeweler sells tha 
is more intimately connected with the jewelry business 
When clocks are thought of by the people the concep’ 
brings the jeweler to mind. He is the recognized purveyo 
of clocks. Hence, any advertising appropriation th: 
jeweler may apportion to clocks is an investment i} 
prestige and popularity, as well as a means to dire 
business. 

If any jeweler is to be associated in the minds of th 
public as “the clock merchant” of his community he wi! 
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ve to keep a representative stock of clocks. Everything 
m a boudoir clock to a mantel clock, from an alarm 
ck to a mammoth Grandfather timepiece. Every clock 
its type must be of the best value procurable for the 
rice asked. 
There is little to be gained by featuring cheap unreliable 
ocks. It is true that volume of business can be secured 
such offerings, but there is also a volume of trouble in 
tore for the jeweler when these clocks are not satisfactory 
; timepieces. The cost of regulating and repairing cheap 
ocks is an expense that eats up the profits on their sale. 
Quality should be the one essential in clocks, although 
is not necessary that the stock be only of expensive 
lakes. There are standard makes of inexpensive clocks 
hat prove fairly satisfactory to those who have to buy 
nem. 






Clock .{dvertising 


= advertising should be continuous, not spasmodic. 
There is a wonderful value in continuous advertising, 
for its cumulative effects are bound to be seen in increased 
sales. The campaign may include: 

1. General advertising of the jeweler’s stock of clocks. 
This might appear occasionally in order to emphasize the 
variety of the stock. As an example the following may be 
given: “Every Clock In Its Own Place. The old saying, 
‘A place for everything and everything in its place’ 
should be applied to clocks as well as to other things. Our 
immense stock includes clocks for every room. 


—For the Hall 

—For the Stairway. 
—For the Living Room. 
—For the Boudoir. 


The photograph immediately below shows clocks for 


the home featured at popular prices 
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—For the Kitchen. 
—For the Sun Porch. 

Daily companions to drive away loneliness.” 

Price ranges may be mentioned occasionaly in this gen- 
eral advertising, as a matter of information only, and 
should not be made the main feature of the advertisement. 

2. Advertising of clocks for specific rooms. The adver- 
tising campaign should include an educational plan for 
developing a knowledge of the value of certain types of 
clocks for certain places in the home. A Washington 
jeweler staged a window display and an advertising event 
around the poem by Longfellow, “The Old Clock on the 
Stairs.” 

The window display featured a Grandfather’s clock 
on a stairs. An antique mahogany rocker and spindle- 
legged table completed the picture. This was photo- 
graphed and reproduced in an advertisement reading: 

“The clock of which Longfellow wrote could have been 
no prettier than this, and we are sure your own hall can 
be made as beautiful as the one in old Cambridge that in- 
spired his immortal poem. Its possibilities as a decora- 
tive piece are marvelous. Offered in antique mahogany, 
with brass dial and fixtures and hinged door with glass 
panel. An excellent timekeeper.” 

This example makes excellent use of a theme that will 
appeal to educated persons, and extols a clock for a specific 
room most effectively. Each room in the house should, in 


turn, be shown to require a clock of some particular type 
to complete its furnishings. 
3. Advertising of specific clocks—This is the type of 
advertising used mostly by jewelers and others in exploit- 
(Continued on page 42) 
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Clocks inspired by the modern art movement are 
shown in the picture at the left. At the top is shown 
a suggestion for a Christmas window, and the photo 
below illustrates the development in clocks from the 
duys of old 
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It specifically pictures, in words at least, some 
particular clock, tells of its excellence as a timekeeper, its 
beauty of finish and appearance, and gives the price. 
This type of advertisement has its place in the complet 
campaign, but should not be the entire campaign. This 
type of advertisement usually reads something like this: 

“Mantel Clocks with Mellow Chimes. The clock pictured 
above is a charming model, finished in mahogany, with 
double toned quarter-hour stroke and a splendid eight- 
day movement. A clock of real beauty—priced reason- 
ably at $ ??. 

“Our assortment of mantel clocks includes a wide variety 
of finishes and shapes. Let us show you our stock.” 

Another of this type is seen in this alarm clock adver- 
tisement: 

“Colorful ‘tidy-tot’ Alarm Clocks, $2.50—You won’t 
‘hate to get up in the morning’ nearly so much if you’re 
summoned by a gay little clock in red, green, blue, yellow 
or mahogany—to match your room. Fully Guaranteed.” 

4. Advertising clocks as gifts. There is ample oppor- 
tunity for any jeweler to emphasize clocks as gifts, both 
for weddings, anniversaries and for Christmas. An ex- 
ample for this type may be given in the following: 

“For the Girl at College—A dainty brass clock for the 
college girl’s dresser makes a very appropriate gift. It is 
beautiful in itself, and as useful as it is beautiful. A 
clock is as necessary in the college girl’s room as in any 
room of the home.” 

The advertising campaign should be supplemented by 


ing clocks. 


JEWELERS’ 


Money in Clocks for the Enterprising 


(Continued from page 41) 
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These may feature the entire lin 
Several display 


good window displays. 
in a display, or a single line at a time. 
are illustrated herewith. 
Special Clock Displays 
T is a good plan to have a clock display in which n 
ean lines are shown every week or so, if it is onl) 
allowed to remain for a day or so. Where other merchan 
dise is shown with the clocks there is a divided attentio: 
that lessens the value of the display. However, wher 
other goods must be shown in the window at the sam¢ 
time, on account of lack of window space, it is wise to 
show not more than two clocks in each display, one on each 
side of the window. In such cases there should be a win- 
dow card giving some information of each clock displayed. 
It is also a wise move to show novelties in cases or designs 
in this way. 

Many jewelers hang wall clocks in their windows for 
the convenience of passers-by who may want the correct 
time. It is not a bad plan to have a small card plainly 
stating that “This is the correct time, set your watch by 
it,” or something of that nature. 

The clock business in any community will go to the 
jeweler who goes after it. A merchandising campaign 
that includes continuous advertising and displays of 
clocks, as suggested, will get the clock business. 

The Clock Manufacturers Association of America is 
doing excellent work in its endeavors to help the retail 
jeweler stimulate the sale of clocks. At the jeweler’s ser- 











Impre ssive window display of clocks for the 
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home with attractive show cards. 
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vice are photographs, window displays, booklets on selling, 
and one entitled “Clocks and Clockmakers,” giving inter- 
esting historical facts about the origin of clocks. The 
association, too, as is well known, conducts display con- 
tests which are open to any retailer whose displays feature 
clocks or watches made by one or more members. It is 
not necessary that the display should feature clocks and 
watches exclusively, but these requisites should be the 
predominating feature of the display. Photographs, by 
the way, of all displays taken any time during the present 
year should reach the office of the association not later 
than January 15, 1930. 


HE repair department is a feeder for sales of clocks, 
so that two profit possibilities are present for jewelers 
through a clock repair department. 

To present the clock repair department successfully the 
clockmaker must advertise his services to the people—he 
must let them know that he can give this service satis- 
factorily. The newspapers may be used freely in some 


localities, but in others the cost of space is so high that 
only small business cards may be used. 


Circular letters 
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connection with his repair department that takes all the 
trouble and bother of getting the clock repaired away 
from the people in the home. A “call for and deliver” 
service, at least, is necessary. If at the same time a 
“set-up” and “regulation” service is maintained the clock- 
maker is assured of future business by assuring the public 
of satisfaction. 

A house-to-house canvass of certain districts in any 
community should be productive of good results. But a 
canvass of this kind depends entirely upon the canvasser. 
It is hardly enough to have someone call at a home and 
ask if the clocks need repairs. More often than not, the 
reply will be “No.” But if the canvasser is experienced in 
clockmaking and can offer a service on the spot he will 
receive an entry into a great many homes where his ser- 
vices are needed. 

The canvasser who can give some idea of the needs of 
a clock that is not running correctly can do more than an 
inexperienced person who can only learn if a clock is 
going wrong. In either case suitable literature advertis- 
ing the department should be provided for leaving at the 
homes visited. 

It would pay 





advising of the 
repair depart- 
ment, with a good 
argument in 
favor of keeping 
the clocks in the 
home in good re- 
pair, and in per- 
fect time-keeping 
order, should be 
used regularly. 
The circular of 
today is soon for- 
gotten, hence the 
need of persistent 
publicity. The 
fact that clocks 
may be in good 
order in the home 
when circulars 
about the repair 
department afe 
received precludes 
the possibility of 
action at the 
time; but clocks 
do not run for- 
ever, nor _ keep 
good time with- 
out adjustments 
indefinitely, 
hence, the need of 
continued pub- 
licity so that 
when a need for 
the repair depart- 
ment arises the 
jewelers’ message 
is “Johnny on the 
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(modern clocks | 





Our new clocks will make welcome Christmas gifts. They will serve as important decorations as well as timeheepers. 


They ane varied im deyign vo that it ie possible to select one for any type of rem from early American tw the new- 


any clock dealers 
who employ an ex- 
perienced  clock- 
maker to canvass 
for business, to 
offer a “free in- 
spection” of the 
clocks in the home 
as a means of get- 
ting into closer 
touch with pros- 
: pective customers. 
If the “expert” is 
as good a sales- 
man as he is a 
mechanic, there is 
no end to the 
possibilities o f 
getting a large 
amount of busi- 
ness from the 
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psi tic nape canvass. The ex- 
te. a Lage tO ce pert clockmaker 
ore Laght hhuocnsmad $00 Left 
Veto coum! should not only 
freely adjust 
, timepieces, adjust 
: regulators from 
Ceomet pikianes reports of the 
SRL. Contre This cinch @ made . 
tet pint ar Raden clocks action, and 
ht ba: redenm dots and bend. d e e 
rah ek advise cleaning 
when necessary, 
but he should 
learn the clock 
needs of that 
‘Thee clock & mode © send oo 
« hat wat teoten ot home as thor- 
teed Bo has twe faces meth ome 
> ios, SE ahem oughly a s pos- 
sible. This will 


put the clock de- 
partmentina 


ext of the madernest € The ase of cofor on some of the cases which are Chinese Chippendale ia feeling ia moet oa2 
be ; osition to do 
spot with t h e ativactive. The combination of oayx and marble on others gives dignity and intercet to member of thore we die sen d e l 
suggestion t h a t ; play. Ther many others of novel designs. @ You will find or collection of clocks at the rear of our fies floor . € £00 specia 


he can repair the 


advertising. Asa 
salesman, the ex- 


clock and make it 
go accurately. 


HE jeweler 
should in- 
stall a service in 
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Rotogravure ad featuring “clocks for the home” by Shreve, Crump & Low Co., 
Boston, Mass. 


pert will let fall 
many suggestions 
that will be help- 
ful in increasing 
clock sales. 

















a gift of Love 





























Fig. 2 


HE jeweler may show his wares in his window 

displays with the intention that they will be se- 

lected as Christmas gifts, but it is the showcards 
he uses that help the public to decide in his favor. 

Prospective buyers of gifts are undecided as to what 
to give. Many will look over a display of miscellaneous 
items without receiving an inspiring thought, unless a 
showcard puts that thought into their minds. 

The jeweler usually shows a representative stock of 
his wares in his window displays. In doing so he hopes 
some of the items shown will appeal to the Christmas 
shopper who sees it. Other merchants are doing the 
same thing. In this way hundreds of articles are put 
forth as appropriate and suitable for gift giving. The 
indecision of the gift purchaser is increased by the con- 
flicting claims of every item seen. The showcard will 
aid the prospective buyer to decide what to buy. 

The showcard used in the gift display must give the 
prospective buyer of gifts an idea that can be fitted to 
the need of the moment. It must appeal to the ideals 
and caprices of the buyer of gifts. It must help the 
prospect in coming to a decision. 

At Christmas the showcard should, through its orna- 
mentation and design, create an atmosphere that fits in 
with the mood of the moment. The colors chosen should 
be emblematic of the season. 


HE extent of the ornamentation of the showcard 

should be decided by the amount of the Christmas 
decorations used in the display. The more decorations 
used in the setting the less there is need of on the show- 
card. The over-decorated showcard is apt to defeat its 
purpose by attracting too much attention to its decora- 
tive effect. 

The phrasing of the showcard at Christmas is of most 
importance. While it is necessary to some extent that 
cards be used with a general message to the public, it is 
also advisable to use showcards that will appeal to in- 
dividuals in a special manner. 

The Christmas showcard should be up to date. There 
is no novelty in using showcards of the old-fashioned 
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avor of You 


Show Cards Can 
Help Do This 


By A. E. Edgar 


types. In fact, they do not harmonize with modern 
decorations, nor with modern designs in merchandise. 
The vogue of today, moderne art, should be emphasized 
in the composition of the showcard as well as in the 
merchandise. 

We illustrate several designs of moderne art show- 
cards, but the possible variations of design are numer- 
ous. There are two ways of producing these cards, both 
being effective. The first way is to cut the cards to the 
shape of the design wanted and paint the rest of the de- 
sign on the card. The second method is to cut out the 
various parts of the design and assemble them together 
to form the design. While both are effective each method 
is better for use with particular designs. 


HE design illustrated in Fig. 1 to be effective, 
must be composed of two cards, one the kite-shaped 
portion and the other the rectangle at the base of the 
card. It is immaterial to some extent whether the tri- 
angular parts of the decoration are painted on the kite- 
shaped panel or are cut out of cardboard and pasted in 
place. Either method here will serve a similar purpose. 
It is different with the other two cards illustrated. 
Here much of the effectiveness of the card is secured 
by the use of several units of different colored cards. 
These units are cut to shape and assembled to create 
the design desired. 

Where paste or glue is used to create a design the 
cardboard is apt to curl, but this may be obviated by past- 
ing on the back of the card similar shapes. Then when 
the paste dries the card will have an even pull back and 
front. If this does not obviate the difficulty little can 
be done to straighten out the cards after they are dry. 
Where the pasted on design is of the nature of that 
shown in Fig. 1, they may be easily attached by using 
three or four drops of paste instead of covering the en- 
tire unit. 

The design illustrated in Fig. 2 is composed of seven 
units. If matt board is used, and the edges are beveled, 
the effect will be better than if the edges are square, 
but the beveling must be perfect to be pleasing. The 
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fect desired is that of a bunch of cards spread out so 
‘nat the number can be seen, without exposing the face 
f all of them. 

The design illustrated in Fig. 3 is less complicated 
and is composed of a diamond, a square and a triangle. 

These cards are to be supported by easels attached 
t the back in order that they may be stood up in the 
isplay anywhere. They are more effective in the midst 
f a display than leaning against the back of the window 
: the side wall. 


¢ HERE are two types of phrasing to be found in 

these cards. In Fig. 1 we have a type that singles 
out an individual as the recipient of the gift. In the 
thers the message is more general, although the sugges- 
tion in Fig. 2 in the line, “A gift of love,” is significant, 
ind almost singles out some particular person as the 
recipient. The fact that it leaves the onlooker to select 
for himself the particular prospective recipient does not 
detract from its effectiveness. 

The particular aim of the showcard should be to in- 
duce people to buy from the jeweler. This being the 
case, it stands to reason that the messages on the show- 
cards should particularize as far as possible. “Give 
Gifts That Last,” and similar direct commands have 
their value. As a slogan none could be better, but in 
showcards a more direct message will prove more ef- 
fective. 


¢ HE phrasing of the showcard may be divided into 
(1) phrases of a more or less general suggestion 

that certain merchandise handled by the jeweler, and 

probably shown in the window display, although not al- 

ways necessarily, be purchased for gifts, and (2) 

phrases suggesting particular articles for particular 

persons. 

Such phrases as the following are of the first type: 


Diamonds—the perfect gift. 

Jewelry—no better gift. 

The gift of gifts—a platinum diamond ring. 
Jewelry—the gift that is always welcome. 
Jewelry—the gift that always pleases. 








would just 
love one of 
these smart 









Gifts that Last 











Fig. 1 
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Fig. 3 


Jewelry—useful, beautiful and valuable. 
For Christmas and after—jewelry. 
Diamonds—a royal gift that will endure. 
If undecided—buy jewelry. 

Jewelry—the best gift on the tree. 
Silver—the gift of beauty and utility. 

A string of pearls—the perfect gift. 


It will be noticed that we have chosen as examples 
those phrases that suggest individual items or lines as 
gifts. In this category might be included many phrases 
less definite, such as the following: 


Gifts of jewelry last a lifetime. 

The man with a taste in dress will appreciate these. 
The store of a host of gifts. 

Gifts with a high standard of quality and artistic design. 
The modest jewelry gift is to be found here. 

Gifts of distinction and service. 

The ideal gift—gifts that last. 

Let us help you to make your selection. 


The second type of phrasing is far more direct, and 
for that reason should be used freely. The message may 
mention an individual or a class, as the following ex- 
amples will show: 


Daughter wants a diamond ring. 

Give mother that chest of silver she wants. 

For daddy—cuff links and stick pin. 

For brother—a cigarette lighter. 

For sister—a jeweled wrist watch. 

For baby—a silver mug. 

His gift and hers—jewelry, of course. 

Her favorite gem—set in a handsome ring. 

For her—make it a diamond this year. 

For his auto—a timely gift, and auto clock. 

A cigarette lighter—for your men folk. 

New-sized billfold—for the business man. 

He needs a watch chain. 

Give father and mother a mantel clock. 

Mother’s waiting for that silverware. 

Write your gift in his memory with a fountain pen. 

An emblem ring—for the lodge man. 

Sister will just love this manicure 
another’s. 
For Bobby—a set of military brushes. 
For your friends—candlesticks. 


set—yours, or 
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Adjoining are 
some examples of 
attractive clock 
advertising by re- 
tail jewelers. 


Telling Time 


As the sun climbs, a sharp black shadow descends the 
soft red sandstone cliff. A head appears from an open- 
ing half way up the cliff, and a Jong-armed man emerges 
dressed in a girdle of skins. He starts down the cliff. 

Another head appears. A woman shouts after the 
man an abrupt, guttural question. He turns, points to 
the edge of the cliff shadow toweriag above him, and 
then swings his arm downward to point to an angular 
rock on the ground. 

It is a primitive man telling his wife what time he'll 
be home to dinner. | 








* . 
The breakfast table is pleasant with silver and gay 
china. The man pushes back his chair and picks up his 
morning paper. His wife asks a question. The man, 
without thinking, looks behind her to the tall clock in 
the corner and says, “‘Six-thirty.” 

The man of today has told his wife what time he'll 
be home to dinner. 

Centuries of experimentation and effort have elapsed, 
that the man of today may tell time by accurate me- 
chanical means rather than by faulty guesswork. 

We carry the best makes of American and foreign 
watches and clocks, 





Note the human 
interest in the an- 
nouncement “Tell- 
ing Time” by 
Shreve, Crump & 
Low Co., Boston, 
Mass. 








OUNDRD IN 1800 





Jewelers, Gem Merchants, Watchmaker 






1467 Tremont Street Boston, Mass. 

















Shreve, Crump and Low Company : 





Style in clocks is 
well emphasized 
in the excellent 
announcement of 
Henn & Henn, 
Chillicothe, Ohio. 























Frequent sugges- 
tions like this in 
the advertising 
will do much to 
increase the clock 
turnover. 























Limely Advice on Glock Selling 


By W.S. Hays 


HEN one considers the large amounts spent for 

other accessories in the home, one can readily 
appreciate how little is spent on clocks considering their 
utility as well as decorative features. Even in this day 
and time when it is necessary to utilize all available 
space in small homes and apartments, it is surprising to 
find how much money is squandered on useless bric a 
brac of all kinds. This is due principally to the fact 
that such wares are displayed so enticingly. But clocks 
are so essentially a necessity that the jeweler can capi- 
talize this fact to a great extent. 

Clocks are among the most popular gifts and are par- 
ticularly appropriate when presented to retiring officers 
of an organization as a mark of esteem. The jeweler 
could follow through leads of this type and suggest a 
clock. A splendid source of prospects can be secured 
through the columns of the daily newspaper. Announce- 
ments of engagements, weddings and graduation can all 
be followed up by the enterprising jeweler. 

Another important factor for the retailer is to study 
market conditions in his immediate environment. He 
may be located on the main street of a city or town and 
cater principally to definite class, but within a few blocks 
of his shop there might be a foreign settlement which 
would be a source of prolific income to him if properly 
followed up. Of course, what would appeal to one na- 
tionality might not appeal to another as they vary wide- 
ly in likes and dislikes. As a rule, aliens from Southern 


Europe love gayety, life and warm colors that remind 
them of their sun drenched native land. This could be 





made the central note in an appeal to them. In some 
other countries, thrift is one of the most important char- 
acteristics, and advertising should be governed accord- 
ingly. Racial characteristics is a dominating feature in 
securing sales. To certain classes of customers price 
would be the main consideration—to others style, and 
so on. 

NOTHER thing, the jeweler should try, in so far 
e as possible, to keep a record of his customers 
who buy clocks. He can check up on this list and find 
out whether his old customers return and how many new 
ones he secures. If he sells a clock to a customer this 
year, she may be so well satisfied with it that she will 
return not only to purchase other clocks either for her- 
self or friends, but other merchandise as well. If cus- 
tomers do not return, a friendly letter will go a long 
way toward establishing good will and paving the way 
for future business. 

When the jeweler has analyzed his market for clocks, 
he should concentrate on selling. Many items which 
have already been covered by us in detail comes under 
this heading, such as advertising and display, which we 
will not go into detail about at this time. 

One thing that is often neglected by retailers is the 
education of their salespeople on a thorough knowledge 
of the clocks they sell. They should be able to explain 
thoroughly the workings of a clock. They should point 
out the beauty as well as mention its utility. Intimate 

(Continued on page 55) 
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| The Art of Selling a Public 
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The Alamo at San Antonio, Texas, illustrated above,—the Missions of 
San Luis Rey, San Luis Obispo in California, and other buildings in the 
south and west still standing, have bequeathed to modern America the 
charm and beauty of Spanish-Colonial design. A style which is rapidly 
assuming its rightful place in the decorative scheme of American homes. 
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OWADAYS it is not enough to sell a 

chair merely as a thing to sitin. Nor is 
it enough to sell Sterling Tableware, as just 
Sterling. 
People today are acquiring a knowledge of 
good design .. . insisting that their home ap- 
pointments express beauty and unquestioned 
good taste. And the woman of today de- 
mands authentic styles of beauty and lasting 
merit, not only in fine furniture but in fine 
silver as well. 


So with the new GRANADO Pattern. While 
smartly modern with its long slender handles 
and simple, clean-cut surfaces, yet its pattern 
is based on authentic Spanish-Colonial de- 
sign which assures its correctness and lasting 
beauty. 

Never before has design played so important 
a role in selling ... and the new “GRANADO,”’ 
like other ‘““TREASURE” patterns created in the 
best accepted styles of modern decoration, is 
meeting this present-day demand, as proved 
by its phenomenal success. 


ROGERS, LUNT & BOWLEN CO. 
Silversmiths ~~, Creators of Distinctive Tableware 
GREENFIELD SX MASSACHUSETTS 


‘Greasure Solid Silver 


STERLING 925/1000 FINE 


Who Knows 











“The Granado 
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Dame “fashion “Utews 
the New “fall Jewelry 


By Isabelle M. Archer 


ing time to introduce many a novelty into its new 

jewelry offerings. Frosted crystal, although not a 
new motif in itself, is freshly arranged for some very 
charming new jewelry designs. In a finger-ring a raised 
disk of this frosted crystal is surrounded by baguette-cut 
black onyx and finished with a border of large round 
diamonds. This ring in itself Shows a new design, for the 
rosette cluster or modernistic disk ring promises to oust 
the upright oblong shape from favor. Crystal again 
makes the central band for one of the new full-gemmed 
circles. Here we have a ring with two bands of diamonds 
bordering a circle of upright pieces of frosted crystal in 
one of the widest bands for a finger-ring yet shown on 
Fifth Avenue. Crystal again makes the border for the 
modernistic brooch with the pieces of black onyx set at 
the corners and baguette diamonds grouped in a row of 
five above and below the central bar of frosted crystal. 
There are many designs keeping to this arrangement of 
rock crystal, black onyx and baguette diamonds, now shown 
by the Fifth Avenue jewelers. Bracelets, too, have bor- 
rowed this enticing combination and they are shown after 
the pattern in our sketch with great loops of frosted 
crystal banded together by diamond encrusted motifs 
holding baguettes of black onyx or where color is intro- 
duced, the baguettes may be cut from emeralds, red coral, 
jasper or jade. 


} ise these busy fall days, Fifth Avenue is find- 


NAMELLED chatelaine watches are among the 
newest of the fall watch designs. In the illus- 
tration we have one of these pendant watches tiered 
in baguette diamonds and enamelled for the watch 
case in an ombre shading of browns and yellows to 
blend with the inlaid topazes used on the diamond 


Frosted crystal now used with dia- 
monds and onyx in finger rings,’ 












Men’s jewelry ac- 
asi cepts the modern- 
istic mode 













mounted pendant band and the fastening brooch. Varia- 
tions in this theme are seen where pink coral makes the 
gem for the brooch and the band and pink enamel is used 
on the watch case. This pale pink color is also seen on 
many a wrist watch after the style of the one shown at 
the bottom of the sketch. The coral makes the upright 
line between rows of pearls or diamonds, and pink enamel 
is used to surround the face of the tiny watch. An inlaid 
design of alternating squares of black onyx and white jade 
made another bracelet for a watch with a diamond 
mounted case inlaid with black onyx baguettes. An all- 
gray design is shown for a chatelaine watch in platinum, 
black pearl and gray enamel, and this arrangement is 
repeated again for a wristwatch set on a silver cord. 


ernistic mode in their designing. Pocket pieces, 
watches and their chains, scarf pins, cuff links 
and evening dress sets, all of these jewels for men, show 
the geometric banding inlaid motifs, tiered designs and 
contrasted color typifying the modern note. Illustrated 
we have three small cigarette cases after the latest design 
shown on Fifth Avenue. They are colorfully inlaid with 
the gemstones and engraved or engine-turned with fine 
lines in stripes or concentric circles. The first design has 
two bands of inlaid faceted gemstones for its decoration. 
Combinations of zircons and peridots are used for these 
borders, or when blue and green is the color 
scheme, the tourmalines are used to carry out 
the blend. The second cigarette case has a 
plaque of plain gold set against an engine 
turned ground and mounted with an oblong 
piece of opaque gemstone. Smoked amber, 
(Continued on page 96) 


Me ged jewels have quite definitely accepted the mod- 


brooches and bracelets in freshly 
arranged designs 
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Style No. 1284—Choker of graduated pearls combined with attractive 
carved beads of simulated jade..............cccecccecces sGdelD 


Subject to Standard Trade Discount 
ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., Ine. 


FOUNDED 1867 GIFTS THAT LAST FOUNDED 1867 
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MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N.Y. 
BRANCH OFFICES: 236 WESTMINSTER STREET, PROVIDENCE, R. I. 31 NORTH STATE STREET, CHICAGO, ILL. 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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Here’s how Kramer 
& Co., Union City, 
N. J., recently fea- 
tured a trade-in 
watch sale 
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Five dollars was al- 

lowed onevery 

watch traded in for 
a new one 
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“Trade-In WV atch Sale a Big Success” 


New Jersey Jeweler Tells How ?Twas Done 


TRADE-IN watch sale was recently conducted by 

Kramer & Co., Union City, N. J., with much suc- 

cess under the management of Leon Chanaud, former sec- 
retary of the New Jersey Retail Jewelers Association. 

Mr. Chanaud describes the sale as follows: 

“Our Trade-In Watch Sale and window was a big suc- 
cess and sold a fairly good amount of watches for us. The 
mention of a ‘liberal allowance’ rather than $5 for an old 
watch, I do think, is the better way to put it over. How- 
ever, we used both methods, one in each ad. 

“The center of attraction was a large screen-like sign 
lettered in on dark blue card-board with brilliant letters. 
A large copper bowl was the receptacle for the watches. 
From the bowl a soft black silk was draped to the fore 
part of the window, displaying a varied array of ‘an- 


tiques.’ Every now and then another watch was added 
until about 20 or more different kinds of watches gradu- 
ally filled the bowl. 

“Manufacturers’ show cards and signs were used wher- 
ever the trim permitted, but most of our signs were made 
for the occasion, while our window showed nothing but 
a special make of watch. The use of dealer helps should 
be an invaluable aid in most cases, but here was a case 
that required ‘Signs for the occasion.’ 

“Our windows here are continually made attractive by 
some special eye-catching stunt—or individual trim of 
some one article, and I do believe that the average jewel- 
er’s window could be made more attractive by radical 
changes rather than by using the same style of trim year 
in and year out.” 





How Others Increase Clock Sales 


FIRM in Tulsa, Okla., (Hartwell Jewelry Co.) 

employs an expert clock repairer to make clock 
service calls on customers on Monday of each week. A 
display advertisement features clocks in a local newspaper 
each month. Window displays are changed regularly every 
week. Two different makes of electric clocks and four 
different lines of regular clocks are carried. 

The Kay Jewelry Co., Buffalo, N. Y., some time ago put 
on a clock sale, and reports the sale of 40 clocks in 
two days. This was done by putting on a special clock 
sale right after Christmas. “In a month that is normally 
dull,” said the manager of the concern, “‘we attribute much 
of our increased January business to the pulling power of 


the clock sale.”’ The stock is turned over more than twice 


a year. 


HEN a clock is sold to a customer, the firm increases 

the prospect’s pride in the clock by giving much in-r 

formation about its mechanism, etc. The customer is 

reminded too that a clock is a delicate instrument’ and 
deserves careful handling and regular attention. 

Many jewelers, it is believed by this firm, could save 


themselves much later trouble by telling customers that 
few clocks, no matter how expensive, keep absolutely cor- 
rect time, and that absolute perfection is to be had only 
in rare instances. 
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Two Ways To Put Life and Extra 
Sales Power Into Jewelry Copy 


Use Ideas That Suggest Images of the Goods and Try to Ascribe 
Personality to Each Advertised Item 


BEAUTIFUL necklace resting 
A i: its place in a showcase has 

two kinds of advertising value. 
First, it has intrinsic value, the worth 
put into it by the manufacturer. This 
kind of value is reflected in materials, 
workmanship, design and other elements 
which combined crystallize into an in- 
tangible thing—beauty. 

Beauty is the second kind of adver- 
tising value. There are many kinds of 
beauty in jewelry, many expressions of 
it, depending on the type of item, but 
each item of jewelry has this common 
attribute. In a necklace it is necklace 
beauty, a specific expression of the word. 

Everyone is affected by beauty, every 
normal person at least, but each indi- 
vidual has his or her own sense of 
beauty. 

One of the functions of advertising 
copy is to put this general term—beauty 
—into universal language, so that if 100 
people read a necklace advertisement, 
they will receive, as a group, the same 
thought. The best way to accomplish 
this is by using text that builds up 
images in the reader’s mind. 

A headline, for example, which merely 
says, “Exquisite Necklace, $35,” does not 
build an image. It merely states a fact, 
makes an assertion. 


GDUT a headline that says, “Necklaces 

of Jade (or whatever material) 
That Enhance the Wearer’s Personality,” 
or “Necklaces—the Element of Final 
Harmony in the Complete Evening Cos- 
tume,” these kinds of heads put a picture 
into the customer’s mind, her own pic- 
ture of what she wants her necklace to 
do. 

From your copy image she applies the 
idea to her own specific needs. In this 
way, one piece of copy interpreted by 100 
readers in terms of personal needs exerts 
100 kinds of influence and creates 100 
buying impulses. The purely objective 
heading “Necklace, $35,” exerts only 
one. The 100 customers must all be 





By Guy Hubbart 
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Jewels Supplement 


the Blacks, Browns 
and Greens of Fall 


Jade, carnelian, lapis topaz, amethyst coral, 
sia saith ell GaACnatie s.. «antl 
gold Any one of them a gorgeous complement 
to the black gown... some that are espec ially 
smart with brown... others thae emphasize 
the loveliness of green . infinite costume 
possibilities. They will grow old grace fully 
and some day bezome family heirlooms hecause 
of their intrinsic value, the beautiful carving. and 


the stones which are real and carefully selec ted. 




















Correctly Combined Items 


affected the same way or not at all, and 
usually the latter. The image head or 
image-building copy lets the customer do 
her own creating. 

The difference in effectiveness of 
image copy as against purely descriptive 
copy is about 100 to 1 in favor of the 
former so far as direct sales go. 


NOTHER recommendation for the 

image head or copy is that it re- 
flects both kinds of worth—intrinsic 
worth, inherent in the necklace itself, 
and the significance of the necklace to 
the individual purchaser. The fact or 
objective head reflects neither. All it 
does is to set or place the money value of 
the item. It may interest one or two 
customers but does not create a direct 
buying impulse. 

The above principle applies to any item 
of jewelry the same as necklaces. 

A specific application is illustrated by 
the advertisement reproduced here. Five 
allied items are featured to bring out 
two special appeals. 

First, that jewels supplement color 
schemes now in the mode for outer 
apparel, and second, a single appeal is 
made to serve for the five values. In 
other words, one caption and one piece 
of copy serve to build images for five 
items. While this is the ad of a de- 
partment store, it is a fine example for 
adoption by smaller stores. It is simple, 
effective and not costly as to space. 


HE five items are stated at two sets 
of price ranges; in one the prices 
of the five items total $148.95; the others 
total $1120. Naturally the smaller 
price is more suitable for the smaller 
city store for the amount of space, even 
if higher priced items are carried. The 
purpose of advertised items is to attract 
customers into the store where they may 
see and want other items. 
Correct combining of items, together 
with image-building copy, increases sell- 
ing power of space and cuts cost. 
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One of the largest stocks 
of individual pearls ir 
the world. An excellent 
selection for matching. 
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MAYERS, OSTERWALD & MUHLFELD, Inc. 


Importers of Pearls 
and 


Precious Stones 


527 Fifth Avenue 
New York 


SYLVESTER MAYERS, presivenr 
ROLLAND G. MONROE , vice-Presivenr 
ALBERT O.OSTERWALD, rerasurer 
EDWARD H.MUHLFELD, secretary 


Telephone Vanderbilt 0 One Hundred 
Cable Address-Necklace New York 
Chicago OF Fice 
55 East Washington Street 
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Paris Wears Diamonds with New 
Cotton Frocks 


¢ HE woman who is “all dressed up in silks and lace” 

js not the only one to wear diamonds in Paris these 
days. New French fashions for winter ally diamonds 
with practically every kind of costume, even those made 
of cotton. 

There is a new type of diamond jewelry that is often 
seen in Paris as an adjunct of the cotton frock. It is a 
sort of slide arrangement, that serves to hold together the 
ends of a scarf. Often as not the scarf is printed in 
brilliant elementary colors, all the better to emphasize the 
contrast between the simplicity of the scarf and the ele- 
gance of its jeweled decoration, says the Paris correspon- 
dent of the National Jewelers Publicity Association. 

The slide, in half-cylinder shape, has its outer half 
decorated with diamonds. The flat piece in the center 
works on a hinge, so that it may be used to hold together 
the bows on the shoulder or at the waist, or to clamp to- 
gether the double shoulder straps that are sometimes used 
on evening dresses. 
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Diamond studded slide used to hold 
ends of scarf in place 





Timely Advice on Clock Selling 


(Continued from page 46) 


facts of the history of the company manufacturing the 
clocks is another good selling point. 

It is surprising how much more interesting an article 
is if we connect some sentiment with its history or mak- 
er that gives it a more human touch. We think more 
often of Washington, the man kneeling in prayer at Val- 
ley Forge, than we do of him as a statesman directing 


the destinies of a great country. Another important 
fact for the retailer to keep in mind is that women are 
not the sole purchasers of clocks. It is one household 
article which men purchase considerably, not only for 
their dens or studies at home, but for their offices as 
well. They purchase on an average of more than 20 per 
cent of the clocks sold. Jewelers should remember this. 


A Clock for Every Room in the House 


(Continued from page 37) 


should be effected and consequently it is possible to ob- 
tain clocks in almost any color. Alarm clocks can be 
secured to match any bedroom or boudoir color scheme. 
Nursery clocks come in colorful hues that attract and 
hold the interest of children. For the white tile kitchen 
and bathroom there is an appropriate white wall clock. 
If the room is colored there are charming colored clocks 
in round, octagonal and other attractive shapes. 

No longer has price the greatest appeal to the aver- 
age shopper. They now look for style and quality and 
both of these traits are found preeminent in the Ameri- 
can clock industry. There is no other piece of furni- 
ture that gives the homelike, living touch to a room that 
a clock does. It is truly the living voice of a home. A 
‘rackling fire, a clock and a comfortable chair are the 
very essence of comfort and livability. When we are 
ilone, the pleasant tick or chime of a clock alleviates 
loneliness. It is a friend on which we constantly de- 
nend. When clocks are new they are constant source of 
lelight and admiration—when they are old we treasure 
them dearly and each passing year increases their value. 








Epiror’s Note—There has been such a demand on the part of 
etailers and their sales force for information on clocks which would 
e helpful in making clock sales and in acquainting the public with 
he romance interwoven around their history, that THE JEWELERS’ 
CIRCULAR, in cooperation with the Clock Manufacturers Association 
will publish a series of articles of which this is the first taking up 
n detail the various types of clocks and giving important facts and 
nformation which a sales person can utilize to good advantage in 
making sales, and in passing along to the customer a real interest 
in clocks. Suggestions will be welcomed from the jewelry trade as 
to any types of clocks or definite information they would like t» 
have included in this series. 


The JEWELERS’ CIRCULAR in cooperation 


with the Clock Manufacturers Association expects to arrange for 
reprints to be made available to retailers handling clocks and ad- 
ditional quantities for each of their salespeople. The series will 
briefly bring out the fundamental facts that take up the development 


of early Colonial types to their present day models; ship’s bell 
clocks ; calendar clocks; hall clocks of both grandfather and grand- 
mother type; desk, boudoir and the more intimate cocks: alarm 
clocks ; wall clocks; mantel clocks and electric clocks. 





Where the Credit Is Due 


N the opening article of last issue, “Paris Turns the 

Fashion Wheel,” an injustice was done to Ansen & 
Co., Inc., of 580 Fifth Avenue, New York, in the crediting 
of the illustration used simply to Le Perle. It is true 
that this crayon sketch showing the new necklace and 
pendant by A. Grebel was taken from our French con- 
temporary, but the sketch itself and jewelry used once 
had been originated by the artist for Ansen & Co., and 
had previously been used in large form in the beautiful 
book, “The Glorification of the Diamond” published by 
this house some time ago, and mentioned in our issues 
of Sept. 5 and Sept. 19. This was one of but many illus- 
trations of magnificent and original diamond jewelry 
that are published in this volume. 

That Mr. Grebel’s sketch was published in Le Perle 
without credit to Ansen & Co., is unfortunate, but not 
more so than our own republication of the same with 
credit only to our Paris contemporary and not to the 
concern for whom it was originated and by whom it was 
copyrighted in this country. 
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(\LOCKS, man’s indispensable aid to his 
/ daily joust with time, have a world 
|| their own. Even as we have ordinary 
eople and those that enjoy the spotlight 
fame, so does the clock world have 
rdinary time-pieces and huge and 
inique ones that bask in the limelight. 
Size seems to determine importance in 
he clock universe, for the biggest ones 

ire usually the best known. 
In the matter of large clocks, the 
United States leads the world. The 
ld World may have the odd patriarchs 
f the time-teller’s universe, but the huge 
nes are in this country. The largest in 
} the world, the Colgate clock, is in the 
metropolitan district, atop the Colgate 
building in Jersey City. Its 38-foot dial 
, faces New York city and is clearly dis- 
cernible for a considerable distance along 
the west side of Manhattan and in parts 
of Brooklyn. The entire clock weighs 
six tons and has a minute hand 20 feet 
long. Illumination at night adds to its 
isefulness and lengthens the distance of 
visibility, the face and hands being out- 
lined with red and white electric bulbs. 
The Metropolitan Tower houses the 






















AIRPLANE BEACON TOWER CLOCK ERECTED AT LA GRANGE, 
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Some Famous Clocks Here and Abroad 


[his Country Has the World’s Largest, but Eurcpe Boasts Odd 
Timepieces Such as Gog and Magog and Stettin’s Bogy Man 


third largest time-teller. The dwellers 
and toilers in the neighborhooa of Madi- 
son Square are aided by its four 26-foot 
dials. It also has a series of chimes 
which ring loudly every 15 minutes. At 
night a flash of light accompanies the 
chimes. It is said that the flashes can 
be seen in Jackson Heights, L. I. 

New York city also boasts a chain of 
smaller, though none the less important 
clocks. Among these are the Paramount 
clock, the lighted dome of which can be 
seen for a great distance along the New 
Jersey shore; the Trinity clock, at Wall 
Street, with its chimes and gilded dial; 
the clocks on the Grand Central Termi- 
nal, and the Pennsylvania Station, and 
the latest of useful and adorning clocks 
is on the New York Central building. 

Facing north on Park Ave., the latter 
clock, while not particularly large, is 
a work of art. It has a figure on each 
side of it. One, a man, portrays Trans- 


portation, holding the wheel of progress 
and the winged staff of Mercury. In- 
dustry is demonstrated by the form of a 
woman holding a distaff and surrounded 
by wheat sheaves and a beehive. 





GA., 
(See text on page 59) 
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the four 
largest clocks in the world, Europe has 


While this country holds 
many large and unique ones. Probably 
the most famous of the Old World’s 
timepieces is London’s Big Ben, which 
has been serving man since its installa- 
tion in 1860. It has four 23-foot dials 
and is fifth in size, coming close behind 
that atop the City Hall in the city of 
Philadelphia. 

Big Ben’s dial has figures two feet 
high and the minute hands are 14 feet 
long, weighing more than 200 pounds 
each. The hour hands are nine feet 
long, and much heavier. The pendulum 
weighs 700 pounds, while Big Ben’s bell 
weighs 13 tons. It has been a faithful 
and accurate servant, and its deviations 
from exactness are minute fractions of 
a second, according to the bi-daily check- 
ups with Greenwich Observatory. 


London possesses one of the oddities 
of the timepiece world in the Gog and 
Magog clock. This decorates the front 
of Sir John Bennett’s clock shop. Gog 
and Magog, London’s legendary giants, 
are gilded figures that attract many 
observers when they are striking the 
hour with their hammers. 

One of the most unusual of the world’s 
time-tellers is in Stettin, Germany. It 
has a large and terrifying face of a 
bearded man in the center of the dial, 
who every second rolls his eyes from 
side to side in the manner of the myth- 
ical bogy man. In his mouth he holds 
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Jeannette MacDonald, screen 
actress, is shown wearing two 
pieces of Olga Tritt’s jewel 
collection which will be put 
on exhibition in Los Angeles 
soon. She is wearing an East 
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Indian emerald and diamond 

collar which was made in the 

18th century. It is composed 

of 225 hand-cut diamonds and 

385 emeralds. The earrings 

are of special Chinese lantern 
design 








a metal plate telling the day of the 
month, making in all a grotesque pic- 
ture. It bears the inscription 1736. 

Still another of the world’s oddities is 
claimed by Germany in the Zodiac clock 
at Munich, placed at the entrance to 
the Church of St. Anna 300 years ago. 
In addition to the ordinary face and 
hands of a clock, this one has the signs 
of the Zodiac on the outer edges. The 
figures as well as the numbers had to be 
hand-carved on the solid copper plate 
that forms the dial. The Zodiac clock 
has not only kept time faithfully, but 
has indicated the sun’s position. 

An unusual piece of workmanship is 
Bohemia’s glass. clock. It required 
several years of painstaking labor for 
Joseph Thayer, a glass worker of that 
country, to make this clock entirely of 
glass, even to the tiniest screw.—New 
York Times Magazine. 
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Employes Erect Beacon-Clock Tower 
in Memory of Employer 


Employes of the cotton mills of Cason 
J. Callaway at La Grange, Ga., have ded- 
icated an impressive airplane beacon and 
clock tower which they themselves erect- 
ed in memory of Fuller E. Callaway, 
founder of the mills and a pioneer in the 
cotton textiles industry in the South. Mr. 
Callaway died two years ago. 


The idea for the memorial originated 
with one of the employes. He talked it 
over with his fellow workers and a com- 
mittee was formed to obtain the approval 
of Cason J. Callaway, son of the founder 
and now the directing head of the busi- 
ness. Mr. Callaway made available an 
eight-acre tract on a hill overlooking 
La Grange. The employes raised $10,000 
by voluntary donations, erected the 
tower and turned the surrounding land 
into a beautiful park with terraces, grass 
and flowers. 

Patterned after the Campanile of St. 
Mark’s in Venice, the tower rises 97 feet 
above the ground. It is built of shaded 
red brick with limestone trim and a spire 
of green slate. Plans were drawn by 
Ivey and Crook, Atlanta architects. 

Surmounting the spire is a revolving 
beacon light 24 inches in diameter, capa- 
ble of developing 8,000,000 candle-power. 
The swing of the beam as it revolves at 
a speed of two revolutions a minute is 
one degree above the horizon. In a dor- 
mer window 72 feet above the ground is 
a directional light throwing a thin, bril- 
liant line to Callaway Air Field two miles 


away. 
La Grange is in the direct line of flight 
between Atlanta and New Orleans and 
it is for that reason the employes de- 
cided upon an airplane beacon. 
The 


clock in the tower is a Seth 


Thomas with a face to each of the four 
sides of the memorial. It weighs 5500 
pounds, the bell alone weighing 500 
pounds. It was delivered to La Grange 
in 757 pieces and assembled there. It is 
wound electrically. The clock is illus- 
trated on page 57. 








Charles F. Shafer, Washington, D. C., 
Celebrates Fifty Years in the 
Jewelry Business 


WASHINGTON, D. C., Oct. 18—Charles 
F. Shafer, of Harris & Shafer, Connec- 
ticut Ave., jewelers, is now celebrating 
50 years in the jewelry trade and the 
latter part of this month will observe 
his 70th birthday. The business in which 
Mr. Shafer is still active was founded 
just 50 yeas ago last month. 

E. Allen Harris has been in the firm 
since 1892. Other veterans with this 
house are Samuel A. Dashell, who has 
been associated with the business since 
1886; Jesse V. Lashhorn since 1889; 
Frederick William Duvall since 1900, 
and V. W. Randall since 1904. The 
“baby” in point of service is Roland A. 
Jones, with the firm since 1912. Even 
one of the porters has been with the firm 
since it began business. 
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Bracelet by Chaumet in which small diamonds cut in ordinary style are framed by baguette cut gems 
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Several Men and Women Found Guilty of Participating in Smugglers’ Ring—Mysterious Dis- 
appearance of Jewelry from Leningrad Palace—Platinum Discovered in Extreme North 
of Siberia—Exports of Soviet Platinum and Precious and Semi-Precious Stones 


ARIOUS prison sentences have been 

meted out to several men and women, 
some of whom were related to Kleiner 
and Taitz, and all of whom were found 
guilty of participating in a smugglers’ 
ring formed by the two men. Kleiner 
and Taitz were sentenced to death by the 
same judges in a Moscow Court, as re- 
ported in THE JEWELERS’ CIRCULAR 
Oct. 3. Cecilia Kleiner was sentenced 
to three years of strict isolation in a 
prison and was bereft of her mother’s 
rights to her little girl who was taken 
into the State custody and sent to a So- 
viet Children’s Home. Eva Taitz was sen- 
tenced to six years of strict isolation in 
a prison. She was a sister-in-law of 
Samuel Taitz and the wife of David 
Taitz, a jeweler of Leningrad previously 
exiled by the Soviet govenment to the 
Ural mountains. Raskin, another jewel- 
er, was sentenced to six years of strict 
isolation in a prison and subsequent 
exile for the period of five years. Tried 
on another similar charge a few months 
ago, he is also to serve a_ previous 
sentence of five years of strict.isolation 
in a prison with a subsequent exile for 
five years. 

During the trial, Samuel Taitz ad- 
mitted that besides their practice of 
smuggling diamonds from Soviet Russia 
to Latvia and other foreign countries 
the members of his ring brought “falsi- 
fied” platinum from Latvia to Russia, 
presumably to sell it to the Soviet gov- 
ernment for the State-controlled exports. 
The ring had branches in many cities 
of Soviet Russia and Latvia, also in 
Shanghai, China; Nice, France; and in 
some American cities. 

* * * 


The Soviet secret police of Leningrad 
recently arrested Chen Yun Sen, a 
Chinese trader, who was on his way 
from Germany to China by way of Rus- 
sia. One of his suitcases, the police 
alleged, was found to have a double bot- 
tom, in which imitation pearls worth 
about $5,000 were discovered. The 
pearls were confiscated, and the Chinese 
merchant will be brought to trial 
charged with an intention to sell the 
smuggled pearls in Leningrad. 


By ALBERT PARRY 


The Leningrad District Court is 
about to investigate the mysterious dis- 
appearance of valuable historic jewelry, 
mostly decorations made in the shape 
of stars studded with diamonds, from 
the Catherine Palace. As the palace 
doors were sealed by one, Yakovlev 
manager of the palace, and the seal was 
supposed to be zealously guarded by him, 
he will be brought to account by the 
Court and perhaps charged with gross 
negligence. 

* * * 

Vedernikoff, the head of a _ recent 
Polar expedition, reports the discovery 
of a platinum deposit near Norilsk, at 
the extreme North of Siberia. He built 
a few huts there and left guards with 
food enough to last them till February, 





1924-25 
DIN Se rSv italy <% assum, of aiaicieiang & he'd 476,385 
Le TOON MROMGE fe cccicces es waepas 
Raw precious materials........... 6,962 
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Objects of art made of precious 


and semi-precious stones........ 4,594 





1930, when he intends to return to 
Norilsk with plans and means of ex- 
ploitation of the metal. He proposes 
building a railroad from Norilsk to 
Igarka, from where a sea route to civil- 
ization can be easily established. Mean- 
time, communication with Norilsk is 
maintained with deer teams. 
* * * 

N. Y. Olsky, reviewing in the Moscow 
Gorny Journal (“The Mining Journal’’) 
the State of Soviet exports of mine 
products, has the following to say on 
the platinum situation: “Prior to 
1926, the platinum prices on the world 
market displayed a general tendency of 
increase, and only by the end of 1926 
they began to fall sharply. The foreign 
observers of the world’s platinum mar- 
ket explain this decrease in three basic 
ways; firstly, by the appearance of new- 
ly discovered Transvaal platinum on the 
market; secondly, by the decrease of de- 
mand for platinum on the part of Amer- 
ican jewelers; thirdly, by the increase 
of the Soviet exports of platinum. How- 
ever, the high cost of mining the Colum- 
bia and Transvaal platinum does not 
give us any grounds to expect any fur- 


ther decline of platinum prices. This is 
borne out by the trend of prices in 1928 
which were somewhat higher than the 
last platinum quotations of 1927.” 

The same scepticism as to the possi- 
bilities of the Transvaal platinum is 
voiced in another recent issue of the 
Moscow Gorny Jourral by I. Bulatzel, 
who maintains that thanks to the Soviet 
competition “the South African platinum 
business had no time to develop correct- 
ly and does not play any significant rdle 
in the general platinum production of 
the world.” 

* * * 

The following figures of recent Soviet 
exports of precious and semi-precious 
stones to foreign countries are given by 
N. Y. Olsky: 


1925-26 1926-27 1927-28 
503,352 584,098 897,354 
i i ee 134,796 
4,046 51,746 7,123 
17,678 390 20,906 


16,925 Se ee 





The above figures are given in roubles 
(one rouble is nominally 50 cents in 
United States currency). N. Y. Olsky 
remarks: “The main mass of these ex- 
ports was constituted by emeralds mined 
by the trust ‘Mineralnoye Siryo’ (‘Raw 
Minerals’) and realized in the last few 
years mostly through the American firm 
of Heller. We have also exported 
amethysts, garnets, malachites, lazulites, 
jaspers, and jades.” 

The writer deplores the sad state of 
Soviet stone-polishing works. He points 
out that when properly developed the 
industry could materially augment the 
Soviet exports and bring the much 
needed foreign moneys into the Russian 
treasury. Olsky maintains that neither 
a Soviet state trust, which till 1927 was 
in charge of stone-mining, polishing, and 
exports, nor the Academy of Arts which 
later took over these tasks, had acquitted 
the hopes and expectations of the Soviet 
authorities. He reports, however, the 
formation of a new stock company which 
will soon busy itself with the work of 
putting the Soviet industries, handling 
of precious and semi-precious stones in 
good order. 
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DESIGN BY LA CLOCHE FRERES, SHOWING SOLID MASS OF DIAMONDS FILLING IN THE THICK, STRAIGHT SILHOUETTE 


OF THE MODERN BRACELET WITH BAGUETTE CUT DIAMONDS SET IN PYRAMID EFFECT 
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Colombian Government Not Operat- 
ing the Emerald Mines of That 
Country 


WASHINGTON, D. C., Oct. 18—In 192: 
the Colombian Government entered into 
a contract with Rosenthal Freres, Paris, 
for the sale of emeralds produced in 
the government mines of Muzo and 
Coscuez. 

This contract was canceled on Novem- 
ber 4, 1927. Since then the government 
has not operated the mines or sold 
emeralds. It is estimated, according to 
a report to the Department of Com- 
merce, that at present it has on hand 
emeralds valued at from $700,000 to 
$1,000,000. It is unlikely that it will 
enter into a new agreement until the 
suit instituted by Rosenthal is termi- 
nated, but numerous bids are being re- 
ceived for the emeralds now on hand. 

The Chivor mines are _ producing 
moderate quantities of emeralds which 
are sold in Colombia, New York and 
Europe. This is the only producing 
emerald deposit in Colombia at present. 

* * * 


U. S. Consul Reports on Proposed 
Pearl Fisheries in Cuban 
Waters 


WASHINGTON, D. C., Oct. 18—A cor- 
poration has been recently established 
at Puerto Padre, Oriente Province, to 
undertake pearl fishing for the first 
time in Cuba, according to a report re- 
ceived from American Consul Horace 
J. Dickinson, at Antilla. 

According to reports the existence of 
pearls in Cuban waters has been un- 
known until recently, although they have 
been exploited in neighboring seas, and 
it is claimed that the company operating 
in the Bahamas obtained a part of their 
output near Cuba. The new corpora- 
tion is equipped with diving apparatus, 
four fishing vessels and a force of 25 


men. 








By L. M. Lamm, Washington, D. C. 
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It is said to have acquired rights to 
an invention known as the “rastra,” a 
type of drag, reported to give excellent 
results in this work. First reports are 
that the corporation, within its first 52 
days of work, obtained pearls to the 
value of more than $7,500 and that the 
entire output will be purchased by a 
French buyer. 

The existence of pearls in paying 
quantities has been discovered by the 
promoters in the vicinity of Puerto 
Padre, Cascarrero Bay, Santiago de 
Cuba and Nuevitas. It is proposed to 
establish in the last named place a fac- 
tory for the manufacture of mother of 


pearl buttons. 
* * * 


Suggestions for Simplified Practice 


WASHINGTON, D. C., Oct. 18—To ac- 
quaint American business men with the 
various simplification programs now in 
effect, the Division of Simplified Prac- 
tice, Department of Commerce, has just 
announced the availability of compli- 
mentary mimeographed schedules of 
these recommendations. 

These mimeographed schedules, called 
sheet forms, contain the recommended 
list of sizes and varieties only, as adopted 
by the industry concerned, and are es- 
pecially designed for use of storekeepers 
and others who are desirous of possess- 
ing, in concise form, schedules which are 
easily adaptable to their filing systems. 

A sheet listing the names of all sim- 
plified practice recommendations now in 
effect will be mailed those interested in 
securing copies of these recommenda- 
tions in sheet form. From this list 
recommendations of particular interest 
may be selected. 

Several thousand copies of these 
mimeographed sheet forms have been 
distributed during the past few months, 
and as great benefits may be derived 
from the application of these simplified 
practice recommendations it is expected 
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that those engaged in commercial and 
industrial pursuits will be quick to avail 
themselves of this service. 
* cd * 
Postal Receipts in Fifty Cities 

WASHINGTON, D. C., Oct. 21.—Postal 
receipts in 50 selected cities throughout 
the country for the month of September 
showed an increase of 4.40 per cent over 
those for the same month of last year, 
according to figures just made public by 
the Post Office Department. 

The total receipts for September were 
$30,549,034.25 as against $29,261,087.90 
for the corresponding month of last year, 
an increase in last month’s receipts of 
$1,287,946.35. 

The five leading cities and their per- 
centages of increase were; Jersey City, 
N. J., 17.21 per cent; Denver, Colo., 14.97 
per cent; Houston, Texas, 14.94 per cent; 
Los Angeles, Cal., 13.13 per cent and 
Fort Worth, Texas, 11.92 per cent. 


* * * 
Protest Against New Tariff Exemp- 
tions to Tourists 


WASHINGTON, D. C., Oct. 19.—The 
Ohio Council of Retail Merchants and 
its affiliated organizations are filing pro- 
tests with their Senators and Represen- 
tatives against the provision in the pro- 
posed Tariff Act (now pending before the 
Senate) which increases from $100 to 
$200 the exemption on merchandise per- 
mitted to United States’ citizens return- 
ing from any foreign country. Under 
the Tariff Act of 1922, merchandise 
acquired by travelers abroad for per- 
sonal or household use or souvenirs, but 
not bought or intended for sale, is ad- 
mitted duty free up to $100. The new 
act doubles this amount. 

In an announcement sent out to the 
members of the Ohio Retail Jewelers As- 
sociation by A. C. Hutchison, Akron, 
Ohio, the secretary, he says: “We feel 
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that the matter is of considerable inter- 
est to Ohio stores because of the in- 
creased traffic with Canada. The 1929 
statistics show that at the various ports 
of Canadian entry near Detroit and Buf- 
falo, thousands of Ohio cars were ad- 
mitted during the summer season. These 
returning tourists brought in a huge 
volume of merchandise free under the 
present act, and if it is further liberal- 
ized that volume will be almost doubled. 
Inasmuch as Canada requires a duty on 
all merchandise purchased in the United 
States, without any exemption, this un- 
due liberality on the part of our gov- 
ernment seems unwarranted.” 


* * * 
Jewelry Trade Practice Rules 


WASHINGTON, D. C., Oct. 21.—The 
Federal Trade Commission is having a 
little more trouble than usual deciding on 
the jewelry trade practice rules which 
were adopted in the spring by the trade 
at Chicago. 

While officials of the Commission re- 
fuse to discuss the matter prior to action 
by the Commission, it is reported that 
the Commission is a little at sea relative 
to the definitions of imitation pearls and 
similar matters. Definitions of this kind 
are a little unusual for the Commission 
to handle in these trade practice rules. 
It is expected that the Commission will 
take action in a few days in this matter. 


ok * oe 
Census of Manufactures Will Show 
Migration Trends of Industry 


WASHINGTON, D. C., Oct. 21—In con- 
nection with the biennial census of 
manufactures for 1929 data will be 
obtained for the first time on migration 
trends of industry. The schedule will 
inquire whether the manufacturing es- 
tablishment reporting was newly estab- 
lished since Jan. 1, 1928, or, if previously 
established, whether it was before that 
date, engaged in a different line of busi- 
ness, or was located elsewhere. If the 
information called for is furnished by 
the manufacturers, it will be possible to 
show the interstate migration of industry 
through this data on changes in name, 
location, ownership, or general nature 
of the business. 

The promptness with which the re- 
turns can be published will depend 
largely upon the cooperation of manu- 
facturers in returning without delay 
complete and correct data. 


* * * 
Treasury Decision Involving Neck- 
laces Extended to Provide for Draw- 
back on Loosely Strung Beads 


WASHINGTON, D. C., Oct. 21 — A 
Treasury decision of February, 1927. 
covering necklaces manufactured by La 
Perfection Pearl Necklace Co., New 
York City, by clasping, and restringing 
or clasping and dyeing, imported loosely 
strung pearls, has been extended to pro- 
vide for the allowance of drawback on 
imported loosely strung glass or imita- 
tion pearl beads which are clasped, dyed, 
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redyed, clasped and dyed, clasped and 
redyed, clasped, restrung and redyed by 
the same firm. 


* * * 


Mutual Charge Account Service Es- 
tablished by’ Retailers in an 
Eastern City 


WASHINGTON, D. C., Oct. 21 — A 
mutual charge account service is re- 
ported to have been established by 175 
retail establishments, including seven 
jewelers, in an Eastern city, which pro- 
vides for the extension of credit up to 
a specified amount, through a central 
office, and for deferred payments over 
a period of from five to eight months. 
All persons regularly employed at a 
salary sufficient to meet their obligations 
are eligible to use the service. 

A customer granted a credit extension 
of $100, is issued purchasing orders in 
various denominations, such as one for 
$25, one for $20 two for $10, four for $5, 
two for $3, two for $2 and five for $1. 
These are acceptable at any of the af- 
filiated business houses. 

The service is free of interest and ser- 
vice charges. There is no initial charge 
for accounts smaller than $100, the first 
payment being due as a rule within 30 
days, though some variation is allowed 
to meet the convenience of customers. 
Payments are made direct to the central 
credit office. The terms on running ac- 
counts range from payments of $10 per 
month on accounts of $50 or less to $20 
per month on accounts for $75 to $100; 
larger amounts being at proportionate 
rates. For accounts larger than $100, 
an initial payment of $20 is required, 
the remainder being due in eight equal 
monthly payments. 








Jack Stein, believed to have been one 
of several robbers who held up the store 
of Oscar W. Maynard, Inc., at Miami 
Beach, last February and escaped with 
loot valued at $20,000, recently com- 
mitted suicide in San Francisco, Cal. A 
nationwide search had been made for 
him after the Maynard store was the 
victim of a daring daylight holdup. 








AN UNUSUAL PAIR OF EARRINGS PRE- 
SERVED AT THE METROPOLITAN 


MUSEUM OF ART 








Light Increases Business 





(Continued from page 39) 


The jeweler is now spending only $30 
more a month for electricity, is getting 
four times as much advertising value 
from his windows, and his actual busi- 
ness has increased 27 per cent. 








What's Wrong With This Picture? 
Pg was said among the ancients that 

“even Jove nodded,” and publishers of 
today are no less fallible. “Mistakes 
happen in the best of families,” the pub- 
lishing trade included, and THE JEWEL- 
ERS’ CIRCULAR is no exception to the 
rule. 

In the beautiful cover last week, on 
which so many complimentary comments 
were received from our readers, there 
appeared an error for which we must 
apologize. Though the jewelry used on 
the figure had been designed by a most 
competent jewelry designer and was per- 
fect in all particulars, the artist who 
transferred these designs to the cover, 
made an error that was not caught until 
the last minute, namely: he put eight 
points in the star sapphire worn on the 
front of the necklace where the designer 
had properly put six, little realizing the 
mistake he had made from the stand- 
point of gemology or mineralogy. 

So this explanation is made that our 
readers may understand we were not 
attempting to introduce them to a stone 
new to the gem world or to surreptitious- 
ly announce the discovery of a new va- 
riety of asteria among the carborundum 
group. It was simply the mistake of an 
artist, (not of the jewelry designer) 
which was not caught in time to correct 
it. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 

Selling Price 
London U. S. Gov't 

Date Official Assay Bars 
Mocs 28h 52% 
i... 22% , 19 7% 
>) Pe 52 4956 


) 
) 
) 
2375 52% 50 
» 
) 
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New York 
Official 


50% 


Oct. 


—_ 
St 


19.... sate 52 49 5g 


521 49% 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Oct. 19, 1929 
The U. S. Assay Office reports: 
Gold 


coin ate Minacee Sew het ai 
Gold bars paid depositors..... 


r gold 
. $1,107,831.95 


$6,474.42 


exchanged f 


bars 


. $1,154,306.37 


| ree paca 
Of this gold bars exchanged for gold 


coins are reported as follows: 

Date Exchange 
I ets aged odin. x6 a are oece ea eee $605,433.84 
GE TGR eae aan Se oea eters 87,124.00 

es hah oo Sania aig Seek 163,634.02 
ii et 4 Sten c ak rath Wn tet w ate 108,583.68 
eee re ee ec ba 91,649.22 
EG ctana.oky ae iatn Ce nas mele ali 51,407.19 
ee eae $1,107,831.95 
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IDENTIFICATION 
of Quality... 


O counteract attempts at simulation and 

as an assurance for the purchaser, all 
jewelry set with *Dirigem will carry this tag 
as an identification of superiority. Thirty- 
two years of conscientious dealing support 
the Nathan guarantee that “Trustone” Syn- 
thetics are faithful replicas in color, bril- 
liancy and hardness of Nature’s precious 
stones. 














*Dirigem is the registered trade mark 


for the olumbian-Emerald ‘‘Trustone”’ . ry ° 
tic. Its unusual color and. si Ask Your Wholesaler About Dirigem 


synthetic. Its unusual color and sur 
passi'g hardness have achier ed for tt 
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Diamonds for Industrial Purposes 
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° A Jewelers Block Policy will protect you against Fire, 
Mr. Retailer Burglary, Hold-up, Shoplifting and Window Breakage, 


covering your own stock and furnishings, as well as 


Your Insurance merchandise entrusted to you on memo, for repairs 


or for safekeeping. 


Problems are The policy also protects you against loss on merchan- 


dise in your customer’s hands for approval. 


Easily Solved Your own insurance broker or agent can obtain de- 


tailed information from us upon application. 





WM. H. McGEE & CO., INC. Jewelers 11 South William St., 
Block New York City 


Underwriters 6 
Policies Insurance Exchange Bldg., Chicago, Ml. 
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Diamond Studded Model of “Graf 
Zeppelin” Exhibited by 
Baltimore Firm 


NE of the most artistic and fascinat- 

ing displays of a diamond feature 
ever made in Baltimore has been on 
exhibition in one of the show windows 
of a local jewelry concern, where is 
now exhibited a model of the famous 
Graf Zeppelin encrusted with diamonds 
of a fine quality and valued by the firm 
at $50,000. Thousands of persons have 
been attracted by the small replica of 
the round-the-world German dirigible. 

A special guard of detectives is on duty 
during the time that the diamond 
mounted airship is removed to and from 
a big safe in the store and another guard 
is maintained throughout the time the 
diamond ensemble is displayed in the 
window. There are approximately 2000 
diamonds encrusted in regular lines all 
over the little Zeppelin, the stones grad- 
uating in size. 

August Wewerka, an expert diamond 
mounter employed in the workrooms of 
the firm, conceived and executed the 
artistic piece of work. Each stone is 
securely fastened to the shell of the 
Zeppelin. Every part of the ship is en- 
crusted with stones. 

Mounted in the top of the mooring 
mast is a three carat diamond which 
simulates a beacon light. The Zeppelin 
is approximately 15 inches long, while 
the mooring mast is about 20 inches high 
It took Mr. Wewerka three weeks to 
make the replica. Thousands of persons 
have been attracted by the display at 
the S. & N. Katz store, 107 N. Charles 
St. 








Golden Roosters Frolic 


Six Candidates Admitted to Organization 
After “Sensational Court Trial” 
in “Barnyard” 


CHICAGO, Oct. 19.—The “barnyard” of 
the Golden Roosters at the La Salle Ho- 
tel was a lively place last night upon the 
occasion of their regular October frolic. 
In the opinion of nearly every one pres- 
ent, this was the most successful frolic 
ever given by this organiztion of “fine 
feathers of the jewelry trade.” 

Chanticleer Harry Bromley, who re- 
cently moved to New York city, but re- 
turned 10 days ago to help prepare the 
program and preside, received many 
congratulations upon his success, and 
credit was also given to “Tom” McMa- 
hon and his assistants in the “wrecking 
crew.” 

Before 6:30 o’clock, about 90 members 
were present on the balcony floor await- 
ing the signal to enter the “barnyard.” 
During the serving of a most delightful 
menu, there was music by the orchestra, 
community singing and entertainment 
features. Following the dinner, tables 
were removed and in the east end of the 
room was noticed a complete courtroom 
set up. 

Immediately after Chanticleer Bromley 
called the meeting to order, Harry Radix, 
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president of Chicago Jewelers’ Associa- 
tion, secured recognition and stated he 
desired to prefer serious charges against 
one of the candidates. When this had 
been done, court was organized, with 
Louis Goldman as judge, and Tom Mc- 
Mahon, bailiff. The prosecution was rep- 
resented by Charles Mueller, of the 
States Attorney’s office and chief prose- 
cutor in jewelry cases. Francis Healy 
consented to represent the defendanié, 
who turned out to be William P. Schloss- 
man, chairman of the Good and Welfare 
Committee of the Chicago Juvenile As- 
sociation. 

He was charged with “embezzling 
$43,000 of the association funds and con- 
sorting with the jewelry crooks of the 
city.” The evidence of “guilt” was so 
preponderant Judge Goldman took the 
case from the jury, which had been care- 
fully selected, and sentenced Schlossman 
to receive the final degree of the organi- 
zation and to serve the Golden Roosters 
henceforth. 

Five other candidates, Murray Spain, 
“Al” Wahlen, “Bill’ Lowe, Jack Prius 
and “Cliff” Whiting were then brought 
before the Chanticleer and at the hands 
of the wrecking crew were made full 
fledged Roosters. 

Following this for nearly two hours, 
there was presented a program of en- 
tertainment that surpassed in quantity 
and quality anything ever before given 
at a Rooster frolic. 








Widow of the Late Head of the 
Gorham Mfg. Co. Makes Bequests 
to Rhode Island Institutions 


PROVIDENCE, R. I., Oct. 19.—More than 
$250,000 is bequeathed to the Rhode 
Island Hospital and $100,000 to the 
Rhode Island School of Design under 
the will of Mrs. Frances Swift Holbrook, 
widow of Edward Holbrook, for many 
years president of the Gorham Mfg. Co. 
of this city and New York. The in- 
strument was admitted for probate in 
Stamford, Conn., the home of Mrs. Hol- 
brook, the past week. 

The bulk of the estate, the total of 
which has not yet been determined, is 
left to Mrs. Holbrook’s daughter, Lillian 
de Balincourt of France for her lifetime, 
after which the bequests are made to 
the Providence institutions. After the 
death of the daughter, the will directs 
that $100,000 shall be given the Rhode 
Island School of Design, to “be held as 
a permanent fund to be known as the 
Edward Holbrook Fund, and the income 
therefrom so far as practicable to be 
awarded annually to meritorious stu- 
dents to be determined from time to time 
by the board of trustees of the said 





67 


DIAMOND EN- 
CRUSTED MODEL 
OF THE GRAF ZEP- 
PBELIN NOW BEING 


EXHIBITED BY Ag 
BALTIMORE 
JEWELRY FIRM 


school, and any income not so awarded 
in any year to be available in any sub- 
sequent year. Preference shall be given 
so far as practicable to students in the 
departments teaching jewelry and silver- 
smithing.” 

The $250,000 given the Rhode Island 
Hospital, the will directs, shall be used 
“for the erection of a building to be 
known as the Edward Holbrook Memo- 
rial Building and to be devoted to such 
purposes as the board of trustees or 
other governing body of the said hos- 
pital shall determine.” The Stamford 
Hospital also is given $250,000 for a 
similar purpose. 








National Jewelers Board of Trade 
Elects New Directors 


Cleveland A. Dunn, of Graff, Wash- 
bourne & Dunn, Inc., 142 W. 14th St., 
New York city, and Edwin F. Leach, of 
the Leach & Garner Co., Pearl and James 
Sts., Attleboro, Mass., have been elected 
Directors of the National Jewelers Board 
of Trade. 

Mr. Dunn fills the vacancy on the Na- 
tional Board which has existed for sev- 
eral months and Mr. Leach that which 
recently arose in the New England di- 
rectorate. Both have been active in 
trade circles for many years and are well 
known throughout the industry. 








The recent rise in bank rate to 6% 
per cent has not so far affected gold, 
which remains at just under $21.25 per 
ounce. The price of platinum also re- 
mains quite steady, current quotations 
being around $69.35 per ounce. Silver 
the past few days in London, has aver- 
aged 4614 cents per ounce, the price for 
delivery during October being only a 
fraction of a cent higher. 
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HAVE YOU BEEN USING SPRING RINGS? 


Here is a ring with all the facilities and efficiencies of a spring 
ring, without the faults and inefficiencies of a ring with a spring. 







Write for samples. 


OUR NEW LOCK RING 126 South S, MODERN NOVELTY CO., INC. Newark, N. J. 
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Watch Statistics 


Figures Showing Exports and Imports of 
Watches and Parts During July 


WASHINGTON, D. C., Oct. 21.—The 
Department of Commerce has just re- 
leased figures showing that Switzerland 
still leads all other countries in the im- 
portation of watches and parts. During 
July, 1929, the month for which these 
latest statistics were compiled, the total 
imports of watches, movements, dials 
and parts of watches and _ jewels 
amounted to $1,467,005. The exports of 
watches with and without jewels and 
parts thereof for the same period were 
valued at $84,193. 7 

Switzerland sent out watches and 
watch movements worth $1,276,175, 
cases, dials, and parts of watches valued 
at $212,789, and jewels for watches, 
clocks, ete., totaling $86,548. France 
ranked second in watches and move- 
ments shipped to the United States, the 
total being $21,631, and also ranked 
second in the sending of cases, dials, and 
parts of watches with a total of $8,687, 
and in the forwarding of jewels for 
watches, valued at $5,655. 

The United Kingdom was our best 
customer in July for watches without 
jewels, receiving in that month 30,900 
timepieces worth $14,947. The largest 
number of watches with jewels was sent 
to the Philippine Islands, 537 valued at 
$5,414. Canada led in the total value 
of parts of watches taken, the amount 
being $32,879. 

The full list of imports and exports 
of watches and parts in July follows: 


IMPORTS OF WATCHES, MOVEMENTS, 
PARTS, ETC., BY COUNTRIES 


ub 
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Jewelry and Allied Industries to be 
Represented at Exhibit in New 
York Feb. 24 to 28 


What promises to be an excellent mer- 
chandise show of particular interest to 
the jewelry and allied trades is to be 
staged in the Metropolis from Feb. 24 
to 28 inclusive. On those dates manufac- 
turers and importers of jewelry and 
kindred lines, china and_ glassware, 
lamps, leather goods, artwares and novel- 
ties, will exhibit their products at the 
Art-in-trade Show to be held in the New 
Yorker Hotel, which when completed in 
December, will be the largest and tallest 
hostelry in the Metropolitan district. 

Although preparations are just being 
made for the undertaking, George F. 
Little, show manager, has received many 
reservations for space. Mr. Little has 
contracted for three entire floors in the 
New Yorker Hotel and has options on 
four additional floors which he is con- 
fident of filling. 

Of particular interest to silversmiths, 
manufacturing jewelers and others in 
the industry, according to the present 
plans, is that one entire floor, consisting 
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of 80 odd rooms, will be devoted to the 
display of products made in the jewelry 
and allied trades. The show will be held 
solely for buyers and in the opinion of 
Mr. Little several thousand of these 
buyers from all parts of the country will 
be attracted to New York by this exhibit. 

It is expected that on the floor to be 
devoted to the jewelry trade will be ex- 
hibited silverware, pewter, costume 
jewelry, handbags, novelty jewelry and 
imitation pearl necklaces and bracelets, 
clocks, cigar and cigarette lighters, per- 
fumery and possibly watches. Other 
floors will be given over to the display of 
china and glassware, lamps, leather 
goods and novelties, many of them suit- 
able for the gift departments in jewelry 
stores. The sponsors feel that diamond 
dealers and manufacturers of diamond 
jewelry would not benefit by exhibiting 
at the show, so for that reason will not 
be solicited. It is estimated that ap- 
proximately 600 exhibitors will be on 
hand to display their merchandise to 
the visiting buyers. 

Mr. Little hopes to make this show a 
semi-annual event, but just at this time 
every effort is being exerted to line up 
the exhibitors and interest buyers in the 
February affair. Mr. Little has managed 
many of the gift and artware shows held 
in this country and was in charge of the 
exhibits made by the Eastern Manufac- 
turers and Importers in connection with 
the Jewelry Trade Show at Chicago last 
August. At the present time he is busy 
preparing for the Chicago Lamp Show to 
be staged at the Palmer House, Jan. 6 
_to 17, 1930. 

Requests for reservations or for in- 
formation about the approaching show 
should be forwarded to Mr. Little, 225 
Fifth Ave., New York. 
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CHOKER NECKLACE BY DUSAUSOY, 

WITH PENDANT IN CASCADE OF DIA- 

MONDS AND ONYX, SOME OF WHICH 
ARE BAGUETTE CUT 


South African Diamond Notes 


The satisfactory position as disclosed 
at the annual meeting of the Crown 
Diamond Mining Co., as regards produc- 
tion and development, and the dividend 
of 7% per cent, was a subject of congrat- 
ulation by the shareholders. 

* * * 

George William Dunston, a_ pion- 
eer of the diamond fields, who died at 
Kimberley recently, was born at Caledon 
on Oct. 14, 1840. The son of a wagon- 
maker, he became a builder, but in 1869, 
after the vast discovery of diamonds, he 
came to this district to work along the 
river at Klipdrift and other diggings. 
He went to “New Rush,” as Kimberley 
was then known, and owned a claim. 

+ * * 

At an extraordinary general meeting 
of the Consolidated Diamond Mines of 
South-West Africa, held in Cape Town 
on October 3, a scheme for the rearrange- 
ment of the company’s capital and an 
agreement granting to the company an 
option to purchase from the Anglo- 
American Corporation of South Africa, 
acting for itself and other holders, ap- 
proximately £900,000 nominal value of 
that company’s Second Mortgage deben- 
tures, were passed unanimously. 
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Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


ec IRVING WASHBUR 108 Fulton St. 


NEW YORK 











Buyers’ Directory 
$1.00 Postpaid 
Jewelers Publishing Corp. 


The House 


of 
Earrings 


§cHEUER’§ 
“Wear Them With Pride” 





180 Broadway, New York City 




















Buyers’ Directory 


$1.00 Postpaid 


Jewelers Publishing Corp. 
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sessaiael 21,1929 
----to be EXACT 


Copyright 1929 


At Altenrhein, Switzer- 
land, the flying boat 
DO-X carrying 169 pas- 
sengers flew over Lake 
Constance. 


Never before has a heavier 
than air machine been able 
to lift more than 60 persons. 


No one can foresee where 
progress is leading us. 
Wise retailers, however, 
are safe if they always 
deal with progressive 
firms. 


coor lage: Tone 


10 West 47"Street 
New York. 
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Directory 











Price, $1.00 





Jewelers Publishing Corp. 


239 West 39th St. New York 
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Why Repairs on Watch Attachments 
Must Now Be Paid for by the 


Jeweler or His Customer 


Several manufacturers of watch at- 
tachments have recently sent out notices 
stating that after a certain date charges 
would be made for repairs. From the 
tone of the various notices it would ap- 
pear that this new policy has been 
adopted in self defense rather than as a 
source of increased revenue or profit. 
The facts as presented by the various 
manufacturers would seem to certainly 
justify them in making the new move. 

The no charge repair evil is one that 
had its inception coincident with that of 
the watch bracelet and for the past 
several years, during which time this 
item has increased in popular favor and 
consequent sales, the repair service 
necessary has ever increased until every 
factory has to maintain a repair depart- 
ment so large as to add a great burden 
in the form of overhead. It is reported 
that one large manufacturer has handled 


over 50,000 bracelets so far during 
1929. The postage alone necessary in 
these transactions amounted to over 
$2,000. Speaking of the subject last 


week the head of a large eastern manu- 
facturing concern said: 

“Various investigations have shown 
that practically no two watch attach- 
ments are ever subjected to the same 
amount of wear and service. Two people 
engaged in the same type of employment 
are so temperamentally different that 
one will subject almost any article in 
his possession to greater wear than the 
other. Then, too, the great variety of 
occupations cause an equal variety in 
the amount of wear on a bracelet. The 
amount of acid in a person’s system 
varies greatly and these acids have a 
pronounced effect on metal, sometimes 
completely destroying the beauty or ser- 
viceability of an article in a few days. 
The manufacturers contend that under 
these conditions it is impossible to 
guarantee how long a watch attachment 
will render service and it seems that the 
justice of their claim is obvious. 

“Various exhibits which have been 
examined more than bear out the above 


statements. Bracelets that have been 
hammered, stepped on, caught in 
drawers, run over by automobiles or 


other vehicles, and subjected to many 
other forms of abuse are received daily 
to be repaired. It is quite apparent 
that these articles cannot be repaired 
and that they are sent to the factories 
in the hope that new ones will be sup- 
plied in their stead. An examination of 
some of the attachments received show 
that without doubt they have been worn 
for several years, and again the factories 
ask, ‘Why should a new article be sup- 
plied to replace one that has given satis- 
factory service for so long? 

“The last argument advanced in favor 


of the new move is probably the most 
important as well as the most logical and 
that is, that it is not good business to 
manufacture articles to sell and give 
them away. Neither is it possible to 
do so and avoid financial disaster. 
There is no justifiable reason why a 
jewelry item should be repaired free of 
charge any more than hats, shoes or 
other articles which go to make up per- 
sonal appointments. The consumer is 
not justified in expecting it and the 
dealer is not justified in encouraging it. 
On the contrary the average consumer is 
quite willing to pay for what he gets, 
the dealer should be paid for what he 
supplies or sells and the wholesaler or 
manufacturer likewise. 

“After considering this matter from 
all angles we are convinced that the new 
policy is a good one which is sure to 
stabilize this important branch of the 
jewelry industry.” 





ATTLEBORO, MASs., Oct. 21.—Among 
the large firms that have sent out no- 
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tices in regard to repair charges on 
watch adjustments are: A. & Z. Chain 
Co., General Chain Co., Hadley Co., Kes- 
tenman Bros., Martin-Copeland Co., 
Providence Stock Co., Smith & Crosby 
Co., Speidel Bros., and J. F. Sturdy’s 
Sons Co. It is understood that there will 
be other firms that will follow suit. 

The matter has caused considerable 
interest in both the wholesale and retail 
trade and has not only been discussed 
informally, but formally as well. Among 
others, the members of the Boston whole- 
sale trade have given careful con- 
sideration to the subject and in a letter 
to some of the manufacturers, expressed 
their views as follows: 


“Without going into the question 
as to the advisability of making this 
charge, they are calling to the at- 
tention of the manufacturer that 
there is to be a great deal of dis- 
cussion between the wholesaler and 
the retailer, and between the re- 
tailer and his customer as to the 
justice of charging for repairs made 
on bracelets sold before Oct. 1, 1929, 
under an understanding (if not an 


actual guarantee) that repairs 
thereon would be made without 
charge. Bracelets sold after Oct. 1, 


1929, the date of your notification 
that charges for repairs would be 
made, come under another category, 
but even in this latter event, to keep 








Square cut diamonds are used in the splendid brooch and necklace 


designs shown herewith. 


The illustration is reproduced by permis- 


sion of Ansen & Co., New York, and was used by that firm in the 
beautiful booklet, “The Glorification of the Diamond.” 
is by A. Grebel, a French artist 


The drawing 
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Elm City Electric Clocks 


Manufactured by 


THE NEW HAVEN CLOCK CO. 


New Haven, Conn. 


“TAMBOUR NO. 90” ELECTRIC 


Height, 91% inches. Width, 20 inches. 51-inch Silvered Dial. 
Convex Crystal. Mahogany Finished Case. 
ed oS eee $21.00 


“WHALLEY” ELECTRIC 


Height, 32 inches. Width, 8 inches. 
6-inch Antique Dial, Cast Sash, Attrac- 
tive side and top Ornaments. Solid 
Mahogany Case with Decorated Panels 
in Gold Leaf. 


Keystone List 


“PETITE” ELECTRIC 
Height, 634 inches. Width, 13 inches. 31-inch Sil- 
— Dial with Raised Numerals. Solid Mahogany 
ase. 
Ye ee $21.00 
“SQUARE” ELECTRIC 


Height, 4% inches. Mahogany Finished 
Moulded Case. 


Keystone List 


VARIETY of designs . . . cases and sizes for any purpose... 

a proportionate range of prices. For the dealer, this means 
rapid turnover at a satisfactory profit . . . for the consumer, this 
means beauty, accuracy and dependability. 


As a gift, an Elm City Electric Clock will prove more than accept- 
able ...a master clock for the home. 


Method of operation is very simple. Plug into any convenient 
outlet on alternating 110-120 Volt, 60 cycle current, set hands as in 
any ordinary clock, push starting lever across face of clock and re- 
lease, the current does the rest. Write for illustrated folder of 

“GOTHIC” ELECTRIC complete line. 


Height, 7% inches. Width, 5% 
“teresa THE NEW HAVEN CLOCK CO 
vex Crystal. Mahogany Finished * 
Moulded Case. 

Keystone List $18.20 


New Haven, Conn. 
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the trade reasonably happy, it is 
necessary that all the retailers be 
informed of your policy, and edu- 
cated to see the justice of your 
action. 

“The wholesalers therefore sug- 
gest: 

(1) That you call the atten- 
tion of the retail trade to the 
abuses of the free repair privi- 
leges you have suffered. 

(2) That you make it clear 
that if in your opinion there 
is a defect in workmanship or 
material, you still make the re- 
pairs free of charge and that 
where repairs are charged they 
are charged at cost. 

(3) That you advise the re- 
tailers that the shipping 
charges of the wholesaler is 
about twice that of the manu- 
facturer and that the whole- 
sale handling charge can be 
eliminated by the direct ship- 
ment to the manufacturer. 

(4) That you request the re- 
tailer to ship his repairs to you 
direct. 

(5) That the trade mark and 
name and address of each manu- 
facturer of watch attachments 
be listed. 

(6) That the information be 
given by circular and advertis- 
ing in the trade journals. 


(7) That you supply the 
wholesalers with these circu- 
lars. 


“As it is obviously impossible for 
the wholesalers to either absorb or 
pass on, without great friction, your 
charges for repairs, they feel that 
in requesting your immediate at- 
tention to, and action favorable 
upon the above suggestions, they are 
asking for a minimum in the way of 
service, in place of the most gener- 
ous service which you have given 
in the past.” 

Manufacturers of these watch attach- 
ments feel that the elimination of free 
repair service will prove of benefit to 
the trade inasmuch as it will undoubtedly 
increase the demand for watch attach- 
ments in this way. Up to the present 
time, the consumer could buy a bracelet 
ind forever have a new one by simply 
exchanging the one he had for another 
as fast as it wore out. Sometimes the 
retailer charged for this service and 
sometimes not, but the manufacturer 
rarely, if ever, did. It simply meant 
that a customer was good for a profit on 
me attachment alone, while the expense 
f keeping it in shape fell upon the 
nanufacturer. Under the new policy, 
attachments that wear out will, in many 
nstances, be replaced by new ones with 
1 profit all along the line. 

In a statement to THE JEWELERS’ 
CIRCULAR on the subject, Harold K. 
Sturdy, of J. F. Sturdy’s Sons Co., in 
Attleboro Falls, one of the largest 
makers of watch attachments, said: 

“We are charging the retailer and 
wholesaler the same for making repairs 
as we believe repair charges should be 
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made on a cost basis to be fair thus 
eliminating the possibility of a higher 
schedule of prices for the retailer than 
for the wholesaler. Naturally the whole- 
saler has considerable expense in han- 
dling repairs which, for the reason 
above stated, we feel we cannot help 
him take care of as much as we would 
like to. It is obvious, therefore, that 
we should educate the retailer to send 
his repairs direct to us and thus relieve 
the wholesaler of this expense which is 
entirely unnecessary and furthermore 
causes considerable delay. 

“From the notices sent out by other 
factories I note that they also will have 
the same charge to retailer as to whole- 
saler and therefore education by the 
trade papers in this regard will ap- 
parently benefit a large part of the 
industry. We, as one of the oldest man- 
ufacturers of watch attachments, feel 
considerable responsibility for the evils 
that have resulted from free repair ser- 
vice as undoubtedly the fault lies more 
with the manufacturer who has allowed 
this deplorable condition to continue for 
so long.” 








Work of the Executive Board of the 
New York City Retail Jewelers’ 
Association 


The Executive Board of the New York 
City Retail Jewelers’ Association is one 
of the most active local organizations 
affiliated with the A. N. R. J. A., as in- 
dicated by the way it is taking up prob- 
lems affecting retail jewelers in the 
Metropolitan area. The organization was 
well represented at the recent Cleveland 
convention of the A. N. R. J. A., and in 
this connection the report of the board 
prepared for that meeting is of special 
interest. It follows: 


“The Executive Board of New York 
City Retail Jewelers’ Association is com- 
prised of the officers of the four local 
organizations of Greater New York to 
wit: the Bronx, Metropolitan, Brooklyn 
and East New York Association. The 
meetings of the Executive Board are 
held at the Hotel Astor in the City of 
New York, on the first Friday of each 
month excepting the months of July, 
August and December. 

“Problems of general interest concern- 
ing the trade are discussed at these 
meetings. Usually some speaker con- 
nected with the trade is invited to 
address the meetings and the evening is 
given over to a lively discussion of some 
subject pertinent to the retail jewelry 
business. The officers of the Executive 
Board then report back to the mem- 
bers of their local organizations on the 
trade problems taken up by the Execu- 
tive Board. 

“The Board has been singularly for- 
tunate this year in availing itself of the 
kindly offices and constructive advice of 
Charles T. Evans, secretary of the na- 
tional association, who has attended 
every meeting of the Board and has 
graciously and unselfishly helped the 
retail jewelers of Greater New York to 
cope with their problems. 
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“In 1928, the Executive Board and its 
affiliated local organizations spent almost 
$5,000 in attempting to obtain the pas- 
sage of a bill by the New York State 
Legislature to curb and eliminate the 
nefarious practices of fake auctioneers. 
This bill would undoubtedly have proved 
a great boon to the people of the State 
of New York, who each year are being 
mulcted of millions of dollars by fake 
auctioneers, who prey upon the gulli- 
bility and credulity of the public. This 
bill was unanimously passed by the As- 
sembly, the Lower House of the State 
Legislature, but was doomed by one 
dissenting vote in the State Senate when 
it was presented on the last day of the 
session. 


“During the year 1929, the Board en- 
gaged the services of David H. Green- 
berg, Esq., of the law firm of Greenberg 
& Selzer, 41 Park Row, New York. Mr. 
Greenberg has attended all the meetings 
of the Board and has given us legal 
advice on various problems concerning 
trade regulations. At the last session 
of the New York State Legislature, Mr. 
Greenberg cooperated with Samuel Feld- 
man in making certain changes and 
amendments in Albany, to the fake 
auction bill. 

“At present the Board is confronted 
with a serious situation wherein several 
local banks in soliciting new depositors 
offer to the public watches, clocks, silver- 
ware and other items of jewelry. It is 
apparent that where a bank is engaged 
directly or indirectly in selling jewelry 
it is performing an ultra vires act out- 
side the strict scope of banking business. 
Competition of this type is unfair and 
unjustifiable, and the retail jeweler has 
a legitimate grievance against such in- 
stitutions. This matter is now receiv- 
ing the attention of the legal department 
of the Board, and it is hoped that a 
satisfactory solution of this problem will 
be reached. 


“The officers of the Executive Board 
are as follows: Adolph Landau, the 
president of the Bronx Retail Jewelers’ 
Association, is chairman; Phineas Peters, 
president of the Brooklyn Retail Jew- 
elers, is secretary; Henry Astor, of the 
Metropolitan Retail Jewelers’ Associa- 
tion, is treasurer; vice-presidents are 
Samuel Feldman, of the Brooklyn Retail 
Jewelers’ Association, and H. Sherman, 
of the East New York Retail Jewelers’ 
Association. 


“In concluding this report, I am happy 
to have been delegated to convey to this 
convention the kindest thoughts and 
best wishes of the Executive Board of 
New York City Retail Jewelers’ Associa- 
tion and its affiliated organizations; to 
affirm the allegiance and the loyalty of 
the Executive Board and its local or- 
ganizations to the American National 
Retail Jewelers’ Association; and to 
assure the national association of our 
sincere support and earnest cooperation 
in all its endeavors to ameliorate the 
condition of the retail jeweler.” 


“Respectfully submitted, 
“HENRY ASTOR.” 
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hen Chiistinis Comes ~kttilt 
BY MICHIGAN 
MEANS MORE! 


T means that your “Michigan”-built store is your long suit in the 

bid for a greater Christmas volume! By the sheer power of its 
richness of design and general modern attractiveness will it win hun- 
dreds of new friends and supporters! It means the kind of domi- 
nance in your community that compels business and brings it to your 
door! Ask any “Michigan” store owner. . .! 


m PLAN NOW 
m FOR 1930 


VEN with your mind intent 

a on the approaching holiday 

buying season, it is not too early 

to begin planning for next year, laying in advance the foundation of a 

; greater business volume in 1930. We will plan and cooperate with 

you in every way with no obligation on your part. Write our nearest 
office today for full particulars of the “Michigan” plan! 








aad a ae alas Fh A FE RE UNI ON NO, 
MICHIGAN STORE FIXTURE CoO. I NC. 
Main Office and Factory Auntie timagine Mian New York Office 
3000 E. JEFFERSON AVE. ol Jituiey Bier 2540-1 SALMON TOWER 
DETROIT, MICH. 11 W. 42nd St. 






















Seized Jewelry Sold 
New York Concerns Are Successful Bidders 
at Auction of Smuggled Goods Held 
in Utica, N. Y. 

Utica, N. Y., Oct. 18.—Jewelry having 
an appraised value of $80,000, which was 
smuggled into this country several years 
ago by Henry Margulies, was sold last 
Thursday by United States Marshal D. 
F. Breitenstein in this city for $61,000. 
The successful bidders, who pooled their 
funds to obtain the jewelry, were Rowes 
Inc., of which Maurice Rosenthal is pres- 
ident, and Aisenstein-Wornock & Sons, 
Inc., both of New York. 

A parcel of antique coins, gold and 
finery were bid in for $1,610 by Joseph 
Herman who styles himself the “Mayor 
of the Bowery.” Herman values his pur- 
chase at about $5,000. All of this mer- 
chandise was seized at Rouses Point, 
N. Y., on the Canadian border in 1925 
from smugglers who were later sent to 
the Federal Penitentiary. 

There were more than 12 bidders at 
the sale last Thursday when Marshal 
Breitenstein received a first bid on the 
jewelry of $25,000. This went up to the 
price offered by the New York concerns 
which finally purchased the jewels. At 
the first sale of this merchandise sched- 
uled for Sept. 17 more than 70 bidders 
were on hand to make offers, but just 
before the marshal was to start activities 
the sale was postponed for 30 days on an 
order obtained by Goldman & Frier, at- 
torneys, New York, for their clients, 
Wolfgang & Schmeidler, diamond mer- 
chants of Antwerp. Last week Secretary 
of the Treasury Mellon refused an offer 
from the Antwerp concern of $15,000 for 
the diamonds which were sold by Wolf- 
gang & Schmeidler to men who later 
were arrested as smugglers. 








Ring Switcher Caught 





{lertness of Louisville Jeweler’s Wife Re- 
sults in Arrest of Negro Who Attempted 


Substitution Scheme 


LOUISVILLE, Ky., Oct. 21—Mrs. C. C. 
Weight, wife of C. C. Weight, jeweler, 
222 W. Jefferson St., proved that while 
the eye may not be as quick as the hand 
in the matter of switching stones, it was 
quicker than the hand of Frank Walker, 
negro, 27 years of age, 821 W. Walnut 
St. 

Walker had previously come to the 
store and looked over some diamond 
rings, with a story that he was going to 
buy his girl a ring, and wanted to get 
an idea of the price. When he returned 
he had_a glass set in a ring which he 
thought would slip past Mrs. Weight. 
He had even gone to the trouble of at- 
taching the same type of price tag on 
the ring. He palmed the good ring and 
slipped the “fake” one into the tray, but 
did not have much time to think that he 
had been successful, as he found himself 
looking into the muzzle of a gun, held 
by the jeweler’s wife. She covered the 
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negro while Mr. Weight left his watch 
repair bench and called up the police. 
Lieut. Elmer Keller arrived and took 


Walker in charge. He is charged with 
grand larceny, and later was indicted. 
Walker has served 30 days in the work- 
house, 30 days in jail, and a year and a 
day in the penitentiary on charges of 
disorderly conduct, vagrancy, robbery 
and petit larceny. 








Prosecution Ends 


Robbery Charges Against Louisville Jeweler 
Filed Away After Three Juries 
Disagree 

LOUISVILLE, Ky., Oct. 21—After three 
years of trials, hung juries, and litiga- 
tion, charges of robbery and indictments 
against Fred E. Stevens, Jr., official of 
the Dixie Jewelry Co., Louisville, have 
been filed away by the criminal court, 
Jefferson County, Louisville, due to in- 
ability to bring the essential witnesses 
into court. The action was taken on 
motion of Commonwealth’s Attorney, W. 
Clarke Otte, and his ffirst assistant, 
George J. Mayer, the latter having been 
the most active in the prosecutions. 

The indictments were based on the 
hold up and robbery of Herman Ham- 
burger, New York diamond salesman, 
who was slugged just after leaving the 
Dixie Jewelry Co. store, 428 W. Market 
St., Louisville, on March 1, 1926. Mr. 
Hamburger lost about $75,000 worth of 
diamonds. 

Nearly a year later, Sam Newman, 
another New York diamond salesman, 
visited the Dixie store, and was slugged 
on Sixth St., a block and a half away, 
just after leaving the Dixie store. Six 
men were indicted in connection with the 
robbery, including Fred E. Stevens, Jr., 
secretary of the company, and son of 
its president. Of the six men indicted 
only one was convicted or sentenced, 
John Cardin, being sent to Eddyville 
Penitentiary to serve seven years. 
Stevens was tried in April, June and 
November of 1927, and hung juries re- 
sulted in each trial. Since then the trials 
have been continued from time to time, 
due to inability to secure attendance of 
important witnesses. 

John Stratton, one of the defendants 
in the case, and under indictment, turned 
State’s evidence, and charged that 
Stevens had been the brains of the rob- 
bery band, had “tipped off” the gang of 
expected visits of diamond salesmen, 
and had notified them when the sales- 
men came to the store, and when to be 
ready to act. He further charged that 
after the first robbery Stevens on the 
same day met with the band, and with 
the aid of a jeweler’s scale, weighed 
and divided the loot. Stratton was later 
allowed to go free. 

Paul Vernon and Willard Schleeter, 
two other defendants indicted, were 
never brought to trial, as in the mean- 
time they had been convicted and sen- 
tenced in connection with robbing distil- 
leries, and are in the Indiana peniten- 
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tiary, where they are still serving time 

Stevens’ counsel produced numerous 
alibi witnesses, who endeavored to prove 
that Stevens was not out of the stor: 
on the day of the robbery and could not 
have possibly met the band and aided ir 
dividing up the loot. 

Efforts were made by the common 
wealth to prove that large deposits mad: 
by Stevens, shortly after the robbery of 
Hamburger, represented sums obtaine: 
from sales of .the plunder. Stevens 
countered with the claim that these sums, 
shown on his bank account in a local 
bank, represented money he had won in 
betting on horse races, and he presented 
a fairly good alibi, in contending that 
part of the money was received from 
bets made with a bookmaker who had 
since died. 








Louisville Man Fined After Failing 
to Account for Jewelry Given 
to Him to Sell 


LOUISVILLE, Ky., Oct. 21—H. Wein- 
berg, under charges since last January, 
of selling property of another without 
the owner’s consent, recently pleaded 
guilty to the charge and was fined $200 
in the criminal court, by Judge A. T. 
Burgevin, Louisville. The fine was 
recommended by Assistant Common- 
wealth’s Attorney George J. Mayer. 

Last January Weinberg was charged 
with selling $575 worth of jewelry be- 
longing to the Levi & LeJeune Co., and 
failing to make an accounting of the 
proceeds. It was shown that the con- 
cern had entrusted him with the jewelry 
to be sold, and on which he would re- 
ceive a commission. 

Weinberg claimed that he had a hole 
in his pocket, had forgotten about it 
and placed the jewelry in this pocket, 
from which it was lost. However, the 
jewelry was located, or enough of it to 
prove that it had been sold and not lost. 








Bandits Hold Up and Rob 
Milwaukee Jeweler 


MILWAUKEE, WIS., Oct. 18.—Two 
bandits held up and robbed the jewelry 
store of Gilbert J. Umbs, 631 Delaware 
Ave., last Tuesday afternoon, and after 
tying and gagging the _ proprietor 
escaped with about $1,500 in jewelry and 
$85 in cash. The men, both young, sped 
away in an automobile. 

Mr. Umbs was alone in the store when 
the first bandit entered and asked to 
look at watches. Later the second came 
in but the men pretended they did not 
know each other. The second man asked 
for an examination of his eyes. The 
first man then left and Mr. Umbs was 
conducting the second to the optical room 
when the latter pulled a revolver. The 
other then walked back into the store 
with drawn gun. 

The men ordered Mr. Umbs to put up 
his hands and almost immediately 
ordered him to lower them as they ob- 
served that his extended arms could be 
seen from the street. They tied his 
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arms and legs with a belt and muffled 
is head in a coat. 

After taking $85 from the safe which 
vas open, they rapidly scooped up jewel- 
y and fled. His check showed the men 
had taken 40 wedding rings, about 15 
jiamond rings and several watches. 








Missing Merchant Sought 


Vember of M. Kaufman & Son, Boston 
Firm, Disappears When Creditors 
Start Bankruptcy Action 


Boston, Mass., Oct. 21—The $245,- 
000 failure of M. Kaufman & Son, doing 
business as the Security Loan Jewelry 
Sales Co., the Internationa! Jewelry 
Sales Co., and the Royal Loan Office, 
with establishments in this city, and the 
sudden disappearance of George J. Kauf- 
man, one of the partners in the business, 
has caused the local police to make an 
investigation. Chief Inspector Ainsley 
C. Armstrong has assigned Inspector 
John F. McCarthy to the case. 

While no official complaints have been 
received at Headquarters against Kauf- 
man, the chief inspector has ordered an 
investigation because of the fact that 
the case is receiving such widespread 
publicity and that the firm holds pawn- 
brokers’ licenses. Last Friday the local 
creditors held a meeting at which a com- 
mittee was appointed to look after the 
interests of those interested in Boston 
and to cooperate with a similar commit- 
tee formed in New York the preceding 
day. 

The Security Loan Jewelry Sales Co. 
operates as a pawnbrokerage concern at 
20 Bromfield St., while the International 
Jewelry Sales Co. does a_ wholesale 
jewelry business at 4 Green St. Both of 
these businesses are conducted by the 
Kaufman concern which is also known 
as the Royal Loan Office. 

The business was originally assigned 
to Bernard H. Goodrich, a Cornhill 
jeweler, but later bankruptcy proceed- 
ings were started by local creditors. 
This morning representatives of the 
creditors appeared in the Federal Court 
where they obtained the appointment of 
Lee M. Freidman, of Freidman, Ather- 
ton, King & Turner, attorneys, as re- 
ceiver for the firm. An audit of the 
coneern’s books will soon follow. 

The appointment of Mr. Goodrich as 
assignee came as a result of a meeting 
of creditors called Oct. 18 by Peter 
Glunts, attorney representing Max 
Kaufman, father of the missing man and 
founder of the business. At the meet- 
ing it was stated that the firm owed ap- 
proximately $245,000 and had assets 
said to be worth about $75,000. It is 
alleged that several months ago a state- 
ment was made to the National Jewelers 
Board of Trade that the firm had assets 
of more than $200,000 over its debts. 

Although no sales are being conducted 
at the offices, they are being kept open 
for a few hours each day to allow per- 
sons having articles in pawn to redeem 
them. The business has now been turned 
over to the creditors. 
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The New York creditors of M. Kauf- 
man & Son, Boston, Mass., held a meet- 
ing last Thursday at the rooms of the 
National Jewelers’ Board of Trade, 22 
W. 48th St. A creditors’ committee was 
appointed consisting of: Joseph Gold- 
muntz, chairman; Maurice S. Claar, J. 
Gottlieb, Louis Mazer (Mazer & Her- 
man) and L. Levin, (Levin & Son). 
This committee will cooperate with the 
committee of Boston creditors composed 
of: General LeRoy E. Sweetser, L. F. 
Guinness, Mr. McKenzie (D. S. Percival 
& Co.), Bernard Goodrich and Jacob 
Naigles. 

The Kaufman concern was founded 
some years ago by Max Kaufman. For 
the past few years George Kaufman 
has been active in the management of 
the business, due to the poor health of 
his father. In November, 1928, the 
business was incorporated, but the fol- 
lowing month this incorporation was dis- 
solved, the firm continuing since as a 
partnership. 








J. H. Jacques Indicted 


Itinerant Jeweler Charged with Using Mails 


to Defraud While at Haverhill, Mass. 


Boston, MAss., Oct. 21—A man known 
as J. H. Jacques was indicted last 
Tuesday by the Federal Grand Jury 
in this city charged with violating Sec- 
tion 215 of the United States Criminal 
Code for using the mails in an alleged 
scheme to defraud. 

It is charged that last April, Jacques, 
who was then located at 72 Emerson St., 
Haverhill, Mass., circularized a number 
of jewelry manufacturers requesting 
that they forward him goods upon 
memorandum. In so doing he_ used 
printed letter heads of the usual type 
employed by a retail jeweler. However, 
he operated no retail jewelry store and 
the address given was simply that of 
his residence. 

For many years past Joseph H. 
Jacques has engaged in the retail jew- 
elry business at 17 Essex St., Haverhill. 
Under the mistaken impression that they 
were dealing with Joseph H. Jacques, 
the old established concern, several re- 
cipients of J. H. Jacques’ circulars 
claim they sent him valuable merchan- 
dise as requested. On receipt of repeat 
orders two applied to the National 
Jewelers’ Board of Trade for a credit 
report and on being advised by the Board 
that there were two parties of this name 
in Haverhill, steps were taken by them 
in an attempt to secure return of their 
merchandise. Jacques thereupon de- 
parted for Canada. 

At the request of creditors the Finance 
Committee of the Board of Trade 
directed that an investigation be made 
with a view toward prosecution, and 
pursuant to the arrangement between 
the Board and the National Association 
of Credit Men the latter was asked to 
handle the case. Results of the Credit 
Association’s investigation were placed 
before the authorities in Boston a few 
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days ago and the indictment previously 
mentioned in this story was filed. 

Particular credit for the expeditious 
manner in which this case has been 
handled is due Frederick P. Schmid, 
Special Investigator for the National 
Association of Credit Men, M. S. Mat- 
tuck, counsel for the Eastern Division 
of the Association’s Credit Protection 
Department, and to John J. Walsh, Jr., 
Assistant United States Attorney who 
presented the evidence to the Granéd 
Jury. 








Man Who Shot Toledo, Ohio, Jeweler 
Convicted of Assault and Robbery 


TOLEDO, OHIO, Oct. 21.—Edwin Foss, 
indicted on two charges growing out of 
the shooting of Carl Irwin, local jeweler, 
was convicted last week of assault and 
robbery. This conviction carries a maxi- 
mum sentence of six months in jail and 
a $200 fine. 

The indictment against Foss contained 
two counts, one charging the defendant 
with shooting Mr. Irwin with intent to 
kill and wound, and the other with as- 
sault, with intent to rob. It was on the 
first count that Foss was tried and con- 
victed, but through the efforts of the 
Jewelers Security Alliance the District 
Attorney will soon try the prisoner on 
the second charge made in the indict- 
ment. 








New York Customs House Broker 
Arrested on Charge of Being 
Implicated in Watch Smug- 
gling Activities 

The Government’s efforts to disband 
the groups of smugglers who have been 
seriously injuring the legitimate trade 
in watches and watch movements gained 
additional impetus this week with the 
arrest of still another person, charged 
with being implicated in the activities 
which recently brought five grand jury 
indictments against Paul Rabkin, Sol 
Rubman and Joseph Y. Perelman trading 
as the Superfine Watch Co., and Vincent 
A. Valvo and M. Salzman, doing business 
as the Federal Mail Order Corporation, 
all of 561 Broadway, New York. 

The man arrested last Friday is Meyer 
Person, of Person & Weidhorn, customs 
house brokers, 29 Broadway. Arraigned 
before United States Commissioner Cot- 
ter the same day Mr. Person, who waived 
examination, was released on bail of 
$1,500 to await the action of the grand 
jury. Assistant United States Attor- 
ney Alvin McK. Sylvester, who is con- 
ducting the Government’s investigation 
of watch smuggling into the port of New 
York, stated that Person is charged with. 
making entries for several of the ship- 
ments purporting to be earthenware 
which were really watch cases and watch 
movements. Although the cases were 
consigned to different addresses it is said 
they were all delivered to the same ad- 
dress, 561 Broadway, and that the duties 
were paid by the same person. Person, 
the government believes, was one of ths 
brokers whose eooperation made _ the 
alleged smuggling possible. 
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New York Manufacturer Tells What 
He Considers the Matter with 
the Jewelry Trade 


New York, Oct. 19, 1929. 


Editor of THE JEWELERS’ CIRCULAR: 


May I comment on your editorial in 
THE JEWELERS’ CIRCULAR, issue of Oct. 
17, under the caption of “Where the 
Trouble Lies,” and asking the question 
“What’s the matter with the jewelry 
business?” When you state that the 
answer promptly comes back that there 
is nothing wrong with the jewelry busi- 
ness I wish to take issue with that 
answer. 

Why do we in the jewelry business 
bury our heads in the sand and jolly 
each other along by saying that there is 
nothing wrong with the industry when 
in fact everyone within the industry 
knows that there is? Why do we con- 
stantly avoid facts and revert to fiction? 
The report of your field editor, giving 
you the conditions in the stores of two 
old time jewelers, one whom he calls Mr. 
A and who has gone behind in business 
by not changing his store front, by not 
having his windows well lighted and his 
counters and interior of the store re- 
peatedly dark and contrasting that with 
the store of Mr. X who is up to the 
minute, has a beautiful window front, a 
modern stock of goods and discounts his 
bills, is only part of the story. 

Your field editor has reported some- 
thing, but only the surface of what is 
wrong with our industry. I will admit 
that the store of Mr. A is today per- 
haps an isolated case, he is an old man, 
he refused to progress and has got to 
die. In business we never stand still, 
we either progress or we retrogress. 1 
am sure, however, that your field editor 
can give you reports of thousands of 
stores throughout the country who have 
changed their window fronts, have put 
in modern stocks of merchandise, who 
have lighted up their stores, so that per- 
haps they are as bright and attractive 
as any store on Main Street, and yet 
many of these dealers are bitterly com- 
plaining about the jewelry business. If 
you would investigate not only through 
jewelers, but through others, the status 
of the jewelry industry you would find 
some startling information. 

If you would have one of your field 
editors make a visit to the large banks 
in New York City and to the banks out 
of town who do business with jewelers, I 
believe that the bankers will tell you 
in very few words what is wrong with 
the jewelry industry. The writer has the 
good fortune of having many close con- 
tacts with many bankers in this city and 
some in other cities, and I am very frank 
to tell you and tell the trade that the 
bankers today make no bones of the fact 
that they do not want jewelry accounts 
in their banks. I have had many 
bankers tell me that the picture in the 


jewelry business is black and that the 
future shows no ray of light. 

Bankers have told me that they have 
refused to extend credit to jewelers, 
manufacturers, wholesalers and diamond 
importers for the reason that the in- 
dustry is rotten within it. That the 
merchants are not business men, that 
they do not want to lend money to the 
members of any industry that sells goods 
on six, eight and 12 months’ time and 
which merchants take notes and which 
notes are seldom, if ever, paid in full. 
Their experience is that notes given in 
the trade are very often renewed in 
full, or if not renewed in full, are re- 
newed by making a very small payment. 
Checks and notes given by jewelers have 
a reputation for coming back for insuf- 
ficient funds and they would tell you 
that many of these checks and notes that 
come back come back from stores with 
beautiful fronts, up to date merchandise 
and apparently live wires in the store. 

They will tell you stories that the de- 
partment stores, mail order houses and 
large chains selling for cash are under- 
selling and taking away the jewelry 
business of the retail jewelers. They will 
tell you that the retail jeweler cannot 
exist when he buys his goods on long 
terms and pays an exorbitant price for 
the privilege of buying on long terms. 
He cannot buy on long terms at the 
same price that the big operator buys 
for cash, and banks will tell you that 
the concerns that are buying their 
jewelry for cash are selling them at a 
price that shows a profit and that their 
selling price to the public is considerably 
less than the retail jeweler actually pays 
for them. I do not only know many 
bankers personally, who are my friends, 
but their credit departments invariably 
call upon me for information about cer- 
tain concerns and tell me the bank 
troubles of the jewelry business. 

As long as manufacturers, whole- 
salers and diamond importers are going 
to continue to push goods on every Tom, 
Dick and Harry that starts business 
without sufficient capital to make a suc- 
cess of it this industry cannot survive. 
They not only lose their own funds by 
checking such poor risks for credit, but 
they are creating additional competition 
for the jeweler that has capital, that 
does pay his bills, that does know how 
to merchandise and who, in the long run, 
suffers by having manufacturers, whole- 
salers and importers give credit to 
jewelers that don’t deserve credit. 

It would be a blessing if the trade 
journals would come out with the truth 
and tell the trade exactly what is the 
matter with it. It is about time we 
stopped patting each other on the back 
and blaming everybody but ourselves for 
the poor condition of this industry. I 
would suggest further that THE Jew- 
ELERS’ CIRCULAR investigate by calling 
upon The National Jewelers’ Board of 
Trade, Bradstreet’s and Dun’s and ask 
them frankly what they think the con- 
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dition is in this industry. Ask them how 
retailers, jobbers, manufacturers and 
importers are paying their bills, meeting 
their notes and obtaining collections. 
They will be the first ones to tell you 
that the banks don’t want jewelry busi- 
ness and I will go on record with the 
statement that when the banks don’t 
want to lend money to an industry the 
industry is not flourishing. 

Recently we have had a great wave 
in the jewelry business of the install- 
ment fad. There is no doubt in any- 
one’s mind that the credit or deferred 
credit plan has a large place in the 
industry, but it should not be under- 
taken by any jeweler to start in the 
credit business, unless he has sufficient 
capital to swing his own credit accounts. 
He is committing business suicide when 
he attempts to buy goods on 12 months’ 
time and sell them on 12 months’ time on 
the installment plan. The successful 
installment concerns buy their goods for 
cash, get the rock bottom cash prices 
and charge the installment prices—that’s 
how they make money. 

It is about time that the retail jeweler, 
the wholesaler and the manufacturer. 
and I will include the diamond importer, 
learn that business cannot be success- 
fully conducted by giving long terms, 
selling goods on paper that does not 
naturally liquidate itself. If your field 
editors would inquire from any diamond 
dealer they will tell you that they are 
afraid to ask for the payment of any 
note in full, they are afraid of losing a 
customer, 

Fundamentally the jewelry business 
is all right as a business, it is as good as 
any other business, but it is unfortunate 
that we within the business have at- 
tempted to ruin it. You could talk about 
dark store fronts and light store fronts, 
you can talk about old men and young 
men, about old stores and new stores, 
but if you want to boil down the whole 
trouble in this wonderful industry of 
ours, put it down in large letters and in 
two words, “Long Terms.” 


Respectfully yours, 
A DISGUSTED MANUFACTURER 








Steal Watches 
from Newark, N. J., Jewelry Store 


Window Smashers 


NEWARK, N. J., Oct. 22.—Using an 
automobile crank handle to break the 
show window, thieves stole 59 watches 
valued at $1,167 from the store of 
George J. Busch & Sons, 57 Springfield 
Ave., this morning. The discarded crank 
handle was found by the Newark police 
not far from the scene of the robbery. 

The robbery which was committed 
early in the morning was discovered by 
a newspaper employe on his way to 
work. Outside of the crank handle the 
police have no other clues to aid them in 
their investigation. 








John Bauerle, 1002 Lincoln Ave., Fort 
Wayne, Ind., has just celebrated the 
50th anniversary of the founding of 
his firm’s business. 
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Death of A. J. Goode 





Vell Known Southern Traveler Succumbs 
to Pneumonia at New Orleans, La. 


Albert John Goode, known to hun- 
lreds in the trade as “Jack” Goode, died 
at the Hotel Roosevelt, New Orleans, 
La., on Monday morning, following an 
attack of pneumonia with which he had 
been stricken 10 days previous. Mr. 
Goode was taken ill on his southern 
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trip, pneumonia following a cold, and 
his wife, who was called from their 
home in New Rochelle, N. Y., was with 
him at the time of his death. 

One of the best known and best liked 
of salesmen covering the southern ter- 
ritory, “Jack” Goode had been identified 
with the jewelry industry since early 
manhood. He was born in Charlestown, 
Mass., Dec. 27, 1880, and was educated 
at Somerville High School and Brown 
University. His first connection with 
the trade was with the Chapin & Hol- 
lister Co., Providence, R. I. Thereafter, 
Mr. Goode represented a number of 
high-class houses during his quarter 
century of work. He was known from 
Norfolk, Va., to Dallas, Tex., and during 
the past few years in Boston, Phila- 
delphia, Washington and_ Baltimore, 
which cities he added to his usual 
southern itinerary. 

Deceased was a well-known athlete and 
popular clubman. He was a 32nd degree 
Mason, ex-president of the Southern 
Jewelry Travelers’ Association, a mem- 
ber of the B. P. O. E., and also of 
the Brotherhood of Traveling Jewelers 
the Traveling Jewelers’ Association, the 
New York Athletic Club, the New York 
Jewelers’ Golf Association, the Wingfoot 
Golf Club, Mamaroneck, N. Y., and 
many other golf clubs throughout the 
South. 

The body was shipped from New 
Orleans Monday evening and arrived at 
Boston on Wednesday evening. Funeral 
services will be held today (Thursday) 
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at 2.30 p. m., at the First Methodist 
Church,. Somerville, Mass., and inter- 
ment will be in the family plot at Oak 
Grove Cemetery. Masonic funeral ser- 
vices will be held as well as the church 
rites. 

Surviving are his widow, the former 
Ethel Lever of Columbia, S. C., whom he 
married in 1914, two sons, John Douglass 
Goode and Richard Goode, his mother and 
father, two brothers and one sister. 


Death of C. H. Chapman 


Providence Manufacturer Succumbs to In- 
juries Received When Struck by 
Automobile 


PROVIDENCE, R. I., Oct. 21.—Carol H. 
Chapman, president and sole owner of 
C. H. Chapman & Co., Inc., jewelry 
manufacturers, 144 Pine St., died at the 
Rhode Island Hospital last night, two 
hours after he had suffered a fractured 
skull, when struck by an automobile near 
his home on University Ave. The young 
man operating the car claimed that Mr. 
Chapman stepped from behind a parked 
automobile at the side of the road as he 
was driving his car to the curb at his 
own home, at the corner of University 
and Cole Aves. 

Mr. Chapman had been connected with 
the manufacturing jewelry industry of 
this city for more than a quarter of a 
century. Born in Jewett City, Conn., he 
came to Providence at an early age. He 
first began his association with the in- 
dustry as a salesman and in 1908 Mr. 
Chapman became identified with several 
manufacturing concerns as salesman un- 
til 1921 when he purchased the Tower 
Jewelry Mfg. Co. The foilowing year 
he became secretary of the A. H. 
Schreiber Co., and later treasurer. In 
the same year he organized the C. H. 
Chapman Co., Inc., and when the 
Schreiber Co., was dissolved in 1924, 
Mr. Chapman purchased the business 
and consolidated it with the Chapman Co. 





Sam Liebershon 


Kansas City, Mo., Oct. 19.—Sam 
Liebershon, 1923 Nebraska Ave., Kansas 
City, Kan., died unexpectedly last 
Thursday afternoon while transacting 
business in the Peoples’ National Bank 
in Kansas City, Kan. 

Mr. Liebershon, who was 57 years old, 
was widely known in Kansas City, Kan., 
where he had been in business about 35 
years prior to his retirement in 1927. At 
the time of his death he was superin- 
tendent of employment for labor, being 
an appointee of Governor Reed of Kan- 
sas, 

He was a 32nd degree Scottish Rite 
Mason and a member of Roger E. Sher- 
man lodge, A. F. and A. M. He was past 
master of the Independent Order of 
B’nai B’rith and had served several 
times as president of the Progressives of 
the West, a Jewish fraternal organiza- 
tion. 

Surviving are his widow, Mrs. Julia 
Liebershon, a daughter, Mrs. Esther 
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Shapiro, and a sister, Mrs. N. Koffman. 
Mr. Liebershon was a brother-in-law of 
George and Fred Goldman, of the Gold- 
man Jewelry Co. 





Frank Wuerth 

KANSAS City, Mo., Oct. 19.—Frank 
Wuerth, 64 years old, who had been in 
the jewelry business in Leavenworth, 
Kan., for more than 40 years, died at 
his home in that city yesterday, after a 
prolonged illness. 

Mr. Wuerth was born in Ohio, and 
while still a boy, his parents moved to 
Leavenworth. There he learned the jew- 
eler’s and watchmakers’ trade, and it is 
said, made a complete watch before he 
was 18 years old. 

Besides his widow, Mrs. Lorena 
Wuerth, deceased is survived by a son, 
Floyd Wuerth. The son was associated 
with his father in the jewelry business. 





John H. G. Durant 


NEW HAVEN, CONN., Oct. 21—John 
H. G. Durant, 17 Center St., said to be 
one of the oldest jewelers in Connecti- 
cut, died yesterday, after suffering a 
general breakdown. Mr. Durant was 
also well known as a gem expert. 

Born in England, Mr. Durant came to 
this country as a young man and for 60 
years had conducted business in this city. 
He was 80 years old when he died. 

Deceased is survived by his widow and 
five daughters. 








Customs Authorities to Decide 
Whether Jade Ornaments Are 
Works of Art 


SAN FRANCISCO, CAL., Oct. 21.—Judg- 
ment as to whether jade ornaments are 
works of art, and as such should be ad- 
mitted upon the payment of a low duty, 
will be rendered in New York, according 
to the United States Customs authori- 
ties in this city. The case was heard 
here, before Judge Jenevieve R. Cline, 
of the Customs Court, the judge acting 
as a commissioner in the hearing. 

S. & G. Gump Co., San Francisco, 
dealers in art goods, Oriental jewelry, 
etc., made the contention that jade 
ornament are works of art. Government 
appraisers took the position that jade 
is a manufactured article which takes 
a high tariff. The case was argued by 
attorneys for both sides before Judge 
Cline. Jewelers and others engaged in 
the importation of manufactured jade 
are much interested in the decision 
to be rendered in New York at a date 
not yet specified. 








The J. J. Freman Co., jeweler and im- 
porter, Toledo, Ohio, which has been in 
business over 50 years, has completed ar- 
rangements for construction of a new 
building at the northeast corner of Jef- 
ferson Ave. and Erie St. The new estab- 
lishment will be three stories in height, 
and with land and equipment represents 
a total investment of approximately 
$500,000. The firm is at present located 
at 307 Summit St., where it moved in 
1908. It is expected that occupancy will 
be taken late in the spring of 1930. 














Use Your Material 


The story of two men, one of whom 
went far in business while the other 
remained “as you were”’—the first be- 
cause, figuratively speaking, he put all 
his bricks into what he was building, 
and the second because he had never 
learned the knack of handling properly 
even the smallest brick in his much 
bigger assortment. 


By MAURICE C. MOORE 


NE morning, about 20 years ago, 

two youths passed, within five min- 
utes of one another, through the door of 
an office in a big business house. The 
frosted glass panel of the door bore the 
legend “Staff Supervisor,” and both 
youths—they were strangers to one an- 
other—were answering an _ advertise- 
ment for a junior. There were many 
other applicants, but they don’t concern 
us. Both were engaged: the first— 
whom we will call Brown—because the 
supervisor thought him bright and in- 
telligent, generally “liked the look of 
him,” and the second, whom we will 
call Smith, because he was able to show 
a quite impressive school record and was 
evidently what is called a “good scholar.” 
Both boys were direct from school. 

In their new jobs, the duties of which 
were identical, the lads worked side by 
side. Both were sound, reliable, con- 
scientious. It is not necessary to make 
a long story of this. Let me skip de- 
tails. Both lads—now, of course, men— 
are still in the employ of the firm. 
Brown has a post of considerable respon- 
sibility, salary $6,000 per annum, Smith 
fills a minor role, salary $1,500. 

Is Brown four times more capable, 
better equipped, harder working than 
Smith? 

Well, one day they met, as they often 
do, over a cup of coffee, and talked about 
the early days, and this is what Brown, 
one of the “bosses,” said to Smith, one 
of the subordinates: 

“Ah, I’ve always envied you in one 
way. If only I had your gifts, your 
equipment; what I would do. Lord! 
man, you know everything!” 

He was not joking; very much in 
earnest. The comparative failure has 
quite astonishing capacity. As he was 
at school, so he continued at business. 
He acquired, and stored, facts and 
figures. He is always learning. On the 
other hand, Brown is and always has 
been very ordinary in that direction. 
He came to the employer, as we saw, 
with no scholastic qualifications, “the 
look of him” being his only recommenda- 
tion. 

There is just this difference between 
the two—and in business it is the differ- 
ence between chalk and cheese. Brown, 
instinctively, can apply, directly and 
fully and practically, the comparatively 
small number of things he _ knows; 
Smith, with a far bigger stock to draw 
on, knows how to apply only a fraction 
of it. Brown was sincere when he said, 
in effect: “If I were as good as you, I 
would be proud!” He felt that with 
such material as the other had he could 
construct something much bigger and 


THE JEWELERS’ CIRCULAR 


better than he had so far built. He 
envied the knowledge that the other had, 
and saw instantly how, if he had but 
been able to acquire it himself, he could 
make use of every ounce of it. 

Good men who have never acquired 
the knack—/(for it is that largely, as 
Brown might have told Smith)—of 
turning to practical account the things 
that they know, are to be found in every 
field. For example, very often when 
wishing to buy an article of some kind 
I have had to pump the salesman in the 
store in order to find out something 
about it, whether it really suited my 
needs or not, “Is it the latest thing out?” 
“Absolutely the latest.” “Is it suitable 
for so-and-so?” And so on. 

One has to cross-examine to get the 
facts. The salesman shows by his an- 
swers that he is fully posted as to the 
constituents, quality, uses, and so forth, 
of the article, but he has not fitted his 
knowledge to the _ proposition. Of 
course, there is no need to thrust that 
knowledge down the throat of the pros- 
pect, but surely it is up to any salesman 
to gage one’s requirements and be help- 
ful accordingly. 

And of course knowing how to apply 
the material at your disposal is valuable 
in every branch of business, besides 
salesmanship. All kinds of facts can be 
fruitfully used. Sometimes a little quiet 
thought will show how methods and 
processes and wrinkles familiar to you— 
but only in name, not in experience— 
which are being worked successfully in 
a quite different line and class of busi- 
ness can be used in your own, thus in- 
troducing elements that at once seem to 
throw a surprisingly new and clear light 
upon very old problems. 

Use all your resources, not a fraction 
of them. Apply, apply, apply again. 
Many people—as in the case of our 
friend Smith—are not putting into com- 
mission a hundredth part of them. 








Portland, Ore., City Council Passes 
New Ordinance Covering 
Jewelry Auctions 


PORTLAND, ORE., Oct. 21.—The new 
ordinance prohibiting the holding of any 
jewelry auctions has been passed by the 
City Council at its third reading. It was 
sponsored by both the Portland Jewelers’ 
Club and the Better Business Bureau. 

The request of “Joe” Savan for an 
auction permit, under the old law, came 
up for hearing again before the Council, 
action on it having once before been 
postponed, and this time the question 
was postponed for another 10 days. The 
hearing was heated. 

The proprietor of a local establish- 
ment has filed suit in the circuit court 
asking for an order to restrain the city 
of Portland from interfering with a 
proposed auction of his jewelry stock. 
The city and Joseph Hutchison, city 
license inspector, are named as defend- 
ants. The jeweler sets forth that he 
has a lease costing him $450 a month, 
with three years and three months to 
run. He desires, he says, to reduce his 
stock so that he may dispose of his busi- 
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ness and lease to advantage, and that 
an auction sale is the most economical 
and effective way of accomplishing that 
end. The Presiding Circuit Judge has 
granted a motion citing the city to ap- 
pear in court Friday, Oct. 25, to show 
cause why a temporary restraining order 
should not be issued during the pendency 
of the suit to make the injunction perma- 
nent. 








Salesman Robbed 


Representatives for New York Concerns Held 
Up on Street Car in Chicago and Re- 
lieved of Jewelry Worth $25,000 


CHICAGO, Oct. 21—Louis N. Rose, 
jewelry salesman, who represents sev- 
eral New York city houses in this dis- 
trict, reported to the police today that 
he had been robbed of $25,000 in gems 
by two men who accosted him on a street 
car, snatched his two small bags of 
jewels and leaped from the car. 


Louis N. Rose, who was robbed in 
Chicago last Monday represents, among 
other firms, Pollack Bros., 102 Fulton 
St., and J. & H. Flyer, 64 W. 48th St., 
both of New York. They informed a 
JEWELERS’ CIRCULAR reporter that their 
jewelry was fully insured and that Mr. 
Rose had informed them of the hold-up 
by telegram. Mr. Rose, it was stated, 
is not a traveling salesman, but main- 
tains his own office as manufacturers’ 
representative in Chicago. 


Philadelphia 


C. A. Koch has started a watch repair 
business for the trade at 717 Sansom St. 

Marianne Gross has opened a store 
under the style of Acme Clock & Jewelry 
Co., at 56 N. Ninth St. 

Fred H. Cooper, president of the 
Pennsylvania Retail Jewelers Associa- 
tion, has called a meeting of the execu- 
tive committee of the organization for 
this week, at his store when a number 
of matters will be discussed. One will 
be the annual convention date for next 
year and the selection of a convention 
city also will be considered. 

Alfred W. Hauver, for many years in 
the retail jewelry business here, ended 
his life with a bullet through his heart 
as the result of despondency over illness 
resulting from an attack of paralysis 
five years ago. Convinced that his case 
was incurable. 

Credit managers of several wholesale 
and retail jewelry firms here have been 
invited to attend a series of lectures on 
credits to be held under auspices of 
the advisory committee of credit execu- 
tives. The series has been arranged by 
the advisory credit clearance committee 
of the Philadelphia Chamber of Com- 
merce. The course consists of 15 lec- 
tures and the opening one is booked for 
Tuesday, Oct. 29, in the Chamber of 
Commerce building, Walnut and 12th 
Sts. One lecture will be devoted to the 
instalment credit business. 
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New York Notes 


Nat Hirschhorn, representing J. Gott- 
lieb, Swiss watch importer, 66 Nassau 
St., is now on an extended trip through 
his regular territory in the Middle West 
and northwestern States. 

The Gensler-Lee Jewelry Co., nation- 
wide retail jewelry organization, with 
head offices at 830 Market St., San Fran- 
cisco, Cal., opened its New York store 
at 396 Fifth Ave. on Oct. 14. 

Samuel Bernard, Timeology Time Ser- 
vice, 22 W. 48th St., addressed the New 
York Kiwanis Club at their luncheon in 
the Hotel McAlpin on Oct. 16, speaking 
on “Time! We All Have It—How Do 
We Measure It?” 

Funeral services for Virginia W. Fes- 
senden, widow of Oliver G. Fessenden, 
prominent in the jewelry industry until 
his death in 1921, were held at Stamford, 
Conn., on Oct. 17. Mrs. Fessenden’s 
death occured three days previously at 
Stamford. 

Joseph Landsman, formerly connected 
with the Globe Art Mfg. Co. of Newark, 
N. J., and identified with the trade for 
the past 20 years, is now established in 
business as the Stanley Silver & Jewelry 
Co., 18 E. 41st St., handling a line of 
sterling and plated wares. 

The Metropolitan Retail Jewelers’ As- 
sociation has launched a membership 
drive among the jewelers in Harlem and 
Yorkville, and letters have been sent out 
urging retailers in those sections to join 
the organization. A regular monthly 
meeting will be held on Thursday even- 
ing, Oct. 31, at Laurel Gardens, 75 E. 
116th St. 

Jack Pusrin, representing B. Pusrin, 
manufacturing jeweler, 55 Chrystie St., 
has returned from a three weeks’ trip 
through New England and reports the 
business outlook good for the fall. Mr. 
Pusrin will visit his city trade this week, 
after which he will leave again for the 
road. Moe Novin, representing the 
Pusrin concern, is calling on the trade 
in New Jersey and Brooklyn. 

Henry Kahn, well known retail jeweler 
of 390 Rue St. Honoré, Paris, arrived 
in New York on the Ile de France on 
Oct. 15. Mr. Kahn is arranging the 
opening of his New York office at 665 
Fifth Ave., and as president of the Mer- 
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chants’ Association of the Rue St. 
Honoré, Paris, he will participate in the 
Exposition Francaise de la Rue Saint- 
Honoré being held at the B. Altman & 
Co. store from Oct. 18 to Oct. 31. The 
exhibition is being sponsored under the 
patronage of the French Government 
and of special interest is a remarkable 
display of fine jewelry from the world 
famous center of luxury. 

A meeting at which delegations from 
three of the retail jewelers’ associations 
listened to an explanation of the plans 
and purposes of the Retail Jewelry 
Trade Association by Ralph Roessler, 
chairman of the membership committee, 
was held last Thursday night at the 
Hotel Astor. The meeting was opened 
by Phineas Peters, president of the 
Brooklyn Retail Jewelers Association, 
who spoke briefly on organization work 
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and the duty of the members to the 
American National Retail Jewelers As- 
sociation. Mr. Roessler explained that 
the meeting was to be of an informal 
nature and assured his listeners that 
everything was to be done in accordance 
with the resolution adopted at the Na- 
tional convention in Cleveland last 
month and in a spirit of cooperation. 
He then went on to explain. the 
purposes and plans of the Retail 
Jewelry Trade Association, stating 
that a membership campaign was 
soon to be launched in New York. 
Despite the fact that Mr. Roessler 
stated he was not soliciting members 
at this meeting, several of those present 
enrolled in the organization. The as- 
sociations represented by delegations at 
the meeting included: the Bronx, head- 
ed by President A. Landau; Brooklyn, 
led by President Phineas Peters and 
the Metropolitan, headed by President 
A. Wolf. 

The usual monthly meeting of the 
Jewelers’ 24 Karat Club was _ held 
Wednesday, Oct. 16, at the rooms of the 
club, 15 Maiden Lane, and followed a 
regular meeting of the board of direc- 
tors. In the absence of President Coffey 
and Vice-President Davidson, Harry Lar- 
ter, chairman of the board of directors, 
who presided at the directors’ meeting, 
presided at the regular meeting as well. 
Routine business was transacted and 
among the brief reports heard was that 
of Chairman Niemeyer, of the banquet 
committee, which announced officially 
that the annual banquet of the club will 
take place Jan. 25, next, and whatever 
hotel will be decided on, it will be one of 
those that will hold less than that in 
which former banquets were held so that 
the allotment of tickets will not be as 
large. The price of the tickets will re- 
main the same, $25. The chairman re- 
ported the death of one member, William 
Lehrfeld, and the secretary was _in- 
structed to send the usual letter of con- 
dolence. This and the death of the late 
Captain “Matt” Stratton left two va- 
cancies in the membership. The board 
of directors recommended the names of 
Byron L. Shinn, secretary of the Na- 
tional Jewelers Board of Trade, and 
Winsor Cobb, of Krementz & Co., New- 
ark, N. J., who were elected by acclama- 
tion. Two new members were proposed 


(Continued on page 83) 
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A Bank’s Best Friend 


Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their firet bank 
account here and are among our best friends today. 
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We Welcome New Business 


Main Office—149 Broadway 


Branches—Battery to the Bronx 





Undivided Profits over 
Twenty-five 
Million Dollars 


Resources Over a Quarter of a Billion Dollars 

















Rings You Will Be Proud to Sell 


ALL PROFIT 


NO STOCK TO CARRY 


Carry one initial ring as sample 
Electros Free 


2 DIAMONDS 4/100 each 


Green or White Gold 
Same Price 
we one? Order on five days’ memo. when 
©. 6517 
With larger YOu have a sale in sight. Orders 
Diamonds filled same day received. 
By 5-4 All emblems and initials en- 
et 
No. 6183 crusted on ruby and onyx on 
Without hand at all times in every finger 
Diamonds ize. 
81S Retell Display Emblem Cards for your 
This ~«,9 Reg. Trade Mare window in original colors free upon 
@uaranices you gcouine diamonds, request. 


OLD RINGS MADE NEW 


We repair and rebuild any ring, also encrust any 
initial or emblem on any stone, or furnish new 
stones in all sizes and shapes. 





Prices Reasonable. Prompt Service. Try Us. 





6746—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 67 46—$23.50 List. 

Next size larger stone, $2.00 additional 
BUFFALO JEWELRY COMPANY 
“The Mail Order House to the Jewelry Trade” 


Exact Size 501 Washington St Buffalo, N. Y 


COLLECTIONS ADJUSTMENTS 
FINANCING 


Activities Restricted to the Jewelry Industry— 
Bonded Representatives from Coast to Coast 





MAXIMUM SERVICE MIMIMUM COST 





JEWELERS ADJUSTMENT BUREAU 
17 JOHN STREET 
} 5693 NEW YORK 


Bernard E. Weisberg 
/ 6359 Manager 


CORTLANDT 























B. ROEDE & SONS 


PLATINUMSMITHS 
SPECIAL ORDER WORK FOR OVER 45 YEARS 


THAT’S ALL 
142 FULTON STREET 


NEW YORK 











| Restringing 


On Silk, Chromium Chain Or Colored Fishline 
to Match Beads. Cleaning 


FRANCES BEAD STRINGING STUDIO 
Room 53 Te!. Cortland 1473 
65 Nassau Street, New York 














WORK GUARANTEED 








and Knotting 


PROMPT SERVICE 











ieee hdieeeeeeeemnent 


Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 


years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING TRust COMPANY 


81 Fulton Street, New York 
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New York Notes 


(Continued from page 81) 


and their names referred to the board of 
lirectors. 

Charters of incorporation have been 
vranted to Hoffman Bros. & Rifkin, capi- 

tal, $20,000, and the Olshan Jewelry Co., 
Brooklyn, capital, $20,000. 

The trade is being notified that Leo 
Kamion is now associated with the K. 
K. Crystal Co., 653 11th Ave., as vice- 
president and general manager. 

Morris Rosenfeld, importer of dia- 
monds, 68 Nassau St., returned last 
Tuesday from an extended purchasing 
trip to the European diamond markets. 

Samuel Feldman, retail jeweler, 482 
Fulton St., Brooklyn, has taken a 10 
years lease on another store in the Fox 
Theatre building, 26 Flatbush Ave. Mr. 
Feldman will continue to operate both 
stores and expects to open his newest 
establishment about Nov. 25. 

Another high-class retail establishment 
was added to Fifth Ave’s. number on 
Monday, with the official opening of the 
store of Van Cleef and Arpels, Inc., at 
the southeast corner of 53rd St. The 
firm’s headquarters are in Paris, and it 
also maintains shops at Deauville, Nice, 
Cannes and Le Touquet. 

The executive committee of the Jew- 
elers’ Security Alliance held its regular 
monthly meeting last Friday at the or- 
ganization’s headquarters, 15 Maiden 
Lane. During the session 33 new mem- 
bers were admitted to Class B while two 
Class A members were transferred to 
Class B. Six rewards were ordered 
paid. 

The Merchants’ Association of New 
York has just issued its Year Book for 
1929, and as usual this volume contains 
much information of particular interest 
to members. In addition to the reports 
covering the activities of the association 
for the year which ended April 30, 1929, 
the Year Book contains alphabetical and 
classified lists of the enrollment as of 
Sept. 12, 1929. The membership on that 
date was 7,749. Of the total member- 
ship, 188 represented concerns and in- 
dividuals in the jewelry and kindred 
trades. The branches of the industry 
represented are: silver, plated ware, 
jewelry, precious stones, watches, cases, 
clocks, jewelers’ supplies and tools, op- 
tical goods and bullion dealers. 

Abel Bros. & Co., manufacturing 
jewelers, 16 Maiden Lane, are searching 
for a former Jacksonville, Fla., jeweler 
to whom they claim they gave merchan- 
dise on memorandum. The man is said 
to have disappeared on Sept. 12, leaving 
nothing in his place of business. The 
local concern maintains that the man is 
known under several names and is a 
practical jeweler and does engraving and 
diamond setting in platinum and gold. 
He is said to be of Australian birth and 
was in South America for some time. 
He stands about five feet, 11 inches tall 
and is between 40 and 42 years old and 
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appears rather sickly. Abel Bros. & Co. 
ask that any information about this man 
should be sent to them. 








Rochester 


Plans for another jewelry store in 
Rochester were set afoot last week when 
the B. & M. Specialty Co. was incorpo- 
rated at a capital stock of $25,000. 
Among the incorporators were Berthold, 
Pearl and Mortimer Levi. 

Retail jewelers in Rochester last week 
were warned by Detective-Captain John 
P. McDonald to guard against a number 
of worthless check writers who apparent- 
ly are working together in the city. 
Merchants and others making complaints 
have described each reputed check artist 
as well dressed and apparently refined. 
Police are of the opinion the band is 
operating with a number of women as 
confidence agents. 

Retail jewelry stores, among others, 
are disappearing from small cities and 
concentrating in larger centers, Dr. E. 
Dwight Sanderson, head of the depart- 
ment of rural social organization of the 
State College of Agriculture, Cornell 
University, Ithaca, N. Y., declared last 
week upon his arrival in Rochester to 
confer with regional planning and 
Chamber of Commerce officials on a 
prospective survey of community con- 
ditions in Monroe County. 











Business Records 


Jack Meyers, Atlantic City, N. J., is 
in bankruptcy. 

Theodore E. Dighton, Boothbay Har- 
bor, Me., has assigned to Asa D. Tupper. 

An involuntary petition in bankruptcy 
has been filed against the City Loan 
Office, Grand Rapids, Mich. 

Joseph A. Klusak, Cleveland, Ohio, has 
filed a voluntary petition in bankruptcy. 
Assets are given as $1,030 and liabilities 
$1,962. 

Charles Tisher, Oconto, Wis. is offering 
30 cents on the dollar. Assets are esti- 
mated at $3,000, and the liabilities at 
about $8,000. 

It is reported that the Russow Jewelry 
Co., Columbia, S. C., is in the hands 
of a receiver appointed by the State 
court. 

The business of A. Judson Rand, Hol- 
yoke, Mass., is reported to have sold for 
$8,000. His indebtedness is estimated at 
$9,000, and Mr. Rand is offering a settle- 
ment of 85 cents on the dollar. 

Edward F. Baxmeir, Wilkensburg, 
Pa., is offering a settlement of 25 cents 
on the dollar. Merchandise is estimated 
to be worth $6,000, and fixtures at cost 
$1,500. The liabilities total $6,000. 

William B. Litchfield, Los Angeles, 
Cal., has filed a voluntary petition in 
bankruptcy. Assets are listed as $926, 
of which $500 are claimed to be exempt. 
Liabilities total $2,687. 

Joseph & Co., Inc., Memphis, Tenn., 
have filed a voluntary petition in bank- 
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ruptcy. Liabilities of the firm were 
listed at $89,275, and assets fixed at a 
total of $78,050, divided as follows: 
$43,000 in accounts receivable; $25,000 
stock and $10,000 fixtures. There is only 
a small amount of cash on hand. 








New Enterprises 





J. Goldman recently opened a jewelry 
store at 6407 Greenfield Ave., West Allis, 
Wis. 

Max A. Cohen is starting a jewelry 
business at 224 S. Sixth St., Springfield, 
Ill. 

A new jewelry establishment at Keos- 
auqua, Iowa, was recently opened by Otto 
Reick. 

David Shulan is opening in the near 
future the Shulan Charge Account Jewel- 
ry Co. on Hollywood Boulevard, Cal. He 
formerly operated stores in Youngstown 
and Akron, Ohio. 

The Gay St. Jewelry Co. has opened an 
establishment at 712 S. Gay St., Knox- 
ville, Tenn. L. P. Richards, formerly 
with the Knoxville Loan Co., is in charge 
of the new firm. 

With 4,500 people including the Mayor, 
who made a short address of welcome, in 
attendance, the Braiger-Sklar jewelry 
store was recently opened at 839 Market 
St., Wilmington, Del. 








Consular Notes 





The purchase or agency for imitation 
jewelry is sought by a Brussels, Belgium, 
company, the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., 
reports. Inquiries directed to the Bu- 
reau, mentioning File No. 41409, will se- 
cure other details. 

* * a 

The Bureau of Foreign and Domestic 
Commerce, Washington, D. C., reports 
that a Tallinn, Estonia, concern is seek- 
ing the agency for all kinds of imitation 
jewelry of the first quality. Further de- 
tails can be obtained by writing to the 
Bureau, mentioning File No. 41467. 

* * * 


A Toronto, Canada, establishment is 
in the market to purchase jewelry, in- 
cluding beads, bracelets and necklaces, 
the Bureau of Foreign and Domestic 
Commerce reports. Those interested can 
obtain additional details by writing the 


Bureau, Washington, D. C., and re- 
ferring to File No. 41444. 
a! <2 


The Bureau of Foreign and Domestic 
Commerce, Washington, D. C., reports 
that a Buenos Aires, Argentina, firm is 
seeking the agency for jewelry and 
watches. Additional information can be 
secured by writing the Bureau and men- 
tioning File No. 41349. Another Buenos 
Aires concern is interested in securing 
the agency for time-recording, night 
watchman, and time-controlling clocks. 
Further particulars regarding this for- 
eign trade opportunity is filed with the 
Bureau under File No. 41356. 





Attleboros 


George A Gardner, a retired manu- 
facturing jeweler, died at his home in 
South St., Plainville, Thursday morning 
at the age of 73 years. He is survived 
by his widow, a daughter, a son and 
two brothers. 

Walter Sutton, well known in the local 
jewelry industry, was hit by an auto- 
mobile one day last week as he was 
crossing Chestnut St. He was consider- 
ably shaken up and badly cut about his 
hands and head. 

John Loeffer has completed 50 years 
of service for the Whiting & Davis Co., 
Plainville, and last Saturday he was 
presented with a gold service medal and 
$50 in gold by the firm in recognition of 
the event. Mr. Loeffer was also remem- 
bered by his fellow employes, who pre- 
sented him with various gifts. 

Several of the local manufacturing 
jewelers are intending to place displays 
of their goods in both the Chicago mid- 
winter gift show in February and at the 
Boston jewelers’ exhibit in March. The 
Chicago event will be held in the Stevens 
Hotel and for the first time will, it is 
said, occupy five floors, the previous mid- 
winter shows taking but three. At least 
five greater Attleboro concerns have 
made inquiries regarding space and an- 
nounced plans of taking it up. 

Local jewelry factories are experienc- 
ing their greatest fall business in sev- 
eral years, orders being reported as con- 
stantly coming in. The foreword of this 
boom was spoken in August when the 
Federal Reserve Bank’s reports showed 
a 10 per cent increase over the same 
month a year ago, although most lines 
of activity showed a distinct slowing up. 
The gains in department store sales 
over last year were larger than in any 
of the other 12 reserve districts that are 
charted. 








Providence 


The Kleiner Co., 24 Conduit St., wili 
hereafter do business under the style of 
the Kleiner Mfg. Co. 

The Providence Manufacturing & Tool 
Co., 17 Warren St., this city, is owned 
by George F. Rooke, 8100 E. Jefferson 
St., Detroit, Mich., according to informa- 
tion filed at the city clerk’s office. 

The annual meetings of the New 
England Manufacturing Jewelers’ and 
Silversmiths’ Association and of the 
Jewelers’ Protective Association, with 
elections of officers will be held at the 
rooms in the Biltmore Hotel tonight 
(Thursday), to be followed by a dinner. 

Lawrence M. Bayan, formerly con- 
nected with the Fawcett School of In- 
dustrial Arts, Newark, N. J., where he 
instituted a course in jewelry designing, 
has been secured to teach jewelry de- 
signing and sample making in the new 
free evening class sponsored by the 
Providence School Committee and the 
State Board for Vocational Education. 
Only those working at some branch of 
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the jewelry trade are enrolled in these 
free courses. 

Among the jewelry buyers reported 
in this city and vicinity during the past 
week were the following: Mr. Auster- 
litz, Miss Clarke and Miss Kattmeyer, 
of Stix, Baer & Fuller, St. Louis, Mo.; 
Miss Moore, Snellenberg & Co., Phila- 
delphia; Mr. Moffett, J. L. Hudson Co., 
Detroit; Mr. Lesser, Samstag. & Hilder 
Bros., New York city; Mr. Caro of Ben 
Felsenthal & Co., New York city; Mr. 
Goldberg and Miss Norton. Mandel 
Bros., Chicago; Mr. Reinschreider, of M. 
L. Kahn & Co., Philadelphia. 

William Marrone and Joseph Alia, 
waived examination in Sixth District 
Court before Judge Gorham when ar- 
raigned the past week on a charge of 
stealing jewelry valued at $292 from the 
Weybosset Jewelry Co., corner Weybos- 
set and Mathewson Sts. Each were held 
for the grand jury in $3,000 bail. They 
were arrested in an automobile as they 
were endeavoring to escape from the city 
after, it is charged, they smashed a 
show window at the store of the Wey- 
bosset Jewelry Co. The goods were 
recovered in the machine, according to 
the police. 

News was received here the past week 
of the death in Toronto, of Ernest H. 
Fairbrother, 62 years old, a native of 
Providence, who went to the Canadian 
city about 25 years ago to establish a 
branch of the United Wire & Supply 
Co. of this city, and has since been a 
resident of that city, acting as presi- 
dent and treasurer of the Canadian Wire 
& Supply Co., which took over the To- 
ronto plant of the United Co. Born in 
this city, Mr. Fairbrother was educated 
in the public schools. He is survived 
by his widow. A brother, Frederick A. 
Fairbrother, for many years with the 
Providence office of the National Jewel- 
ers’ Board of Trade, died last December. 








Boston 


B. Kuhn & Son, 95 Sumner St., have 
sold their lease and fixtures to the 
Parker Jewelry Co. 

Jenkins & Wood have opened a watch 
shop in North Station, Boston. They 
are official inspectors of _ railroad 
watches. 

The business heretofore conducted 
under the style of Jason Weiler & Sons, 
Inc., 376 Washington St., will be con- 
tinued as Jason Weiler-Baird North, Inc. 

Frederick T. Dowst, a jeweler, of 
Salem, Mass., was married last week to 
Miss Margaret Preston Dane. They are 
now on a honeymoon in the White 
Mountains. 


The diamond department of the 
Jordan Marsh Co. has been transferred 
to the Goldland Jewelry Co. The de- 
partment is being conducted as if it were 
still an integral part of the Jordan 
Marsh Co. 

The annual meeting of officers of the 
Boston Jewelers’ Club is set for Nov. 8. 
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It is expected that all the officers will 
be reelected. Plans are to be taken up 
for the annual banquet at the Copley 
Plaza. The date of this has been set 
for Feb. 5. Secretary Albert R. Kerr, 
as usual, will have general charge of 
the arrangements. 

A drive for new members is being con- 
ducted by the Massachusetts Retail 
Jewelers’ Association. Every jeweler 
who is not a member has just received 
a series of letters, followed by an en- 
graved invitation to enroll in the organ- 
ization. For the purpose of the member- 
ship campaign the State is divided into 
zones, at the head of which is a captain, 
who has named eight or 10 lieutenants 
to call personally on potential members. 
Arthur Stern, former president, and 
Louis Smith, secretary, have general 
charge of the drive. 

Bigelow, Kennard & Co., Ine., 511 
Washington St., as members of the As- 
sociated Industries of Massachusetts ex- 
hibited on Monday, Tuesday and Wednes- 
day of this week at the Copley-Plaza 
Hotel, products and by-products from 
their own shops. The displays included 
a diamond exhibit showing jewelry de- 
signed in Paris and executed in their 
own workshop; clocks and metal work 
from their wrought-iron shop made from 
their own designs inspired by personal 
search in England and European coun- 
tries. 

After a long chase a man named 
Thomas H. Quinn, Somerville, was ar- 
rested by the police and charged with at- 
tempting to break into the jewel- 
ry store of William R. Roberts, 1205 
Cambridge St., last week. Patrolman 
Leary reported that while on duty in 
the night time on Cambridge St. he was 
attracted by hammering. He says that 
as he approached the store Quinn leaped 
out and ran down the street. Leary 
pursued Quinn and captured him. A 
broken lock and knob from the front 
door of the store were taken by the 
police as evidence. 

Franklin Porter, a_ silversmith, of 
Danvers, Mass., demonstrated his craft, 
while he lectured about it, at a recent 
meeting of the Salem, Mass., Women’s 
Club. He did the preliminary work of 
making a silver bowl by hand, and he 
talked about silver and silver working 
as he toiled. Mr. Porter touched on the 
history of the silversmith’s craft and 
also discussed the early New England 
industry of silver working. He ex- 
pressed the opinion that there are in old 
homes of New England many pieces of 
early American silver which are of much 
more artistic value than their owners 
realize, even though the collectors have 
made offers for them. He also asserted 
that the same is true of church silver, 
and of pewter. 








The store of Nathan Tishman, Jamaica 
Ave. and 218th St., Queens Village, N. Y., 
was robbed recently of jewelry valued at 
$3,000 by thieves who gained entry by 
boring holes through the floor from the 
cellar underneath. 
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Chicago Notes 


Archie Graham, of the Monroe Gra- 
ham Co., New York, is spending a week 
in Chicago visiting the trade and call- 
ing on many of his friends. 

Charles J. Strauss, of the California 
Jewelery Co., San Francisco, Cal., ar- 
rived in Chicago recently to spend a 
week here attending to business. 

Gus Weinfeld, of the Block-Weinfeld 
Co., returned to Chicago last week to 
spend a few days here before continuing 
on his trip through the North West. 

William S. Frink, of Herbert Cock- 
shaw, Jr., New York city, is calling on 
his many friends in Chicago. Mr. Frink, 
recently became a member of the Cock- 
shaw firm. 

Fred Kline, salesmanager for the Juer- 
gens & Andersen Co., left on Friday 
night for a hurried business trip through 
the West to the Pacific Coast. Mr. Kline 
makes this trip several times a year. 

C. W. Nesbit, of the Stein & Ellbogen 
Co., left last week on a business trip 
through his Kansas and southwestern 
territory. He will call on the retail 
trade and will be away for several 
weeks. 

M. W. Silverberg, of the Stein & 
Ellbogen Co., left recently on a business 
trip through Iowa and the Middle West. 
Mr. Silverberg was in Chicago for sev- 
eral weeks recuperating from illness and 
taking special treatments. 

Ralph Kroetz, of the George Beach 
Co., Valparaiso, Ind., accompanied by 
his wife, spent several days of the past 
week in Chicago looking over the 
markets. The Beach store has recently 
been remodelled to take care of addi- 
tional display space. 

Sympathy was extended to J. H. 
Burch, of Shaffer & Burch, 55 E. Wash- 
ington St., because of the death of his 
father, who passed away a week ago at 
his home at Pecatonica, Ill. Deceased 
was 91 years of age and always enjoyed 
good health until a month ago. 

Fred J. Lanz, retail jeweler, 1808 S 
Ogden Ave., was shot in the right cheek 
Wednesday afternoon when he resisted 
two bandits who held him up. The 
bandits escaped with $500 in jewelry, 
after tying him to a chair and breaking 
a flask of acid over the balance of the 
stock. 





H. W. Sherrill, of Sinnock & Sherrill, 
New York, spent some time in the 
Middle West calling on the trade on his 
way to Chicago where he will remain 
for several weeks attending to business. 
While here he will make his headquar- 
ters at their local office in the Silver- 
smiths building. 

“Ted” Tracy, of the Juergens & An- 
dersen Co., returned last week from a 
busoiness tip though the Middle West. 
Dick D. Fleek, eastern representative 
of this firm also completed a trip 
through his territory. Both representa- 
tives are in town replenishing their 
stock before making another trip. 

Joe Frank, formerly of Sussfield, 
Lorsch & Schimmel, arrived in Chicago 
last week to spend a week here visiting 
with many of his old friends. Mr. Frank 
retired from active business about a year 
ago. He recently completed an extended 
trip to Nova Scotia and is on his way 
East where he will spend a month before 
going to Florida for the winter. 

Julius Ghislin celebrated his golden 
anniversary with Benj. Allen & Co. last 
Saturday. Mr. Ghislin is buyer and 
manager of the watch department. In 
1877 Mr. Ghislin became associated with 
the Chicago office of the Waltham Watch 
Co. He remained with them until 1879 
when he accepted a position with Benj. 
Allen & Co., and after firing stoves and 
running errands, finally worked himself 
up to his present position. 

The marriage of Miss Helen Dunne 
Winn, to Henry John Kirchberg, took 
place on Thursday morning of last week 
at St. Ita’s Church. The couple are 
now away on a honeymoon trip through 
the West to California and will be away 
for about a month. Upon their return 
to Chicago Mr. and Mrs. Kirchberg, will 
make their home at 3750 Sheridan Road. 
Mrs. Kirchberg is the daughter of Col. 
Matt J. Winn of Chicago, and the groom 
is a son of Mr. and Mrs. Edward Kirch- 
berg. He is associated in the retail 
jewelry business with his father and 
brothers at 104 N. State St. 

Joseph Gibbs celebrated the opening 
of his new retail jewelry store last 
Saturday. The store is located at 102% 
Wisconsin Ave., Oak Park, Ill. All new 
walnut fixtures have been installed and 
a new line of merchandise displayed. 
Mr. Gibbs formerly was a member of 
the firm of Gibbs & Meyer, Peoria, III. 








The Illinois State Pawners’ Associa- 
tion, Ltd., are now located in their 
beautiful new quarters on the bank floor 
of 140 N. Dearborn St. Their entire 
business was moved from the old loca- 
tion at Washington and Clark Sts., on 
Sunday, hence there was no interrup- 
tion in their business. Although their 
formal opening will not be held until 
sometime this week beautiful floral of- 
ferings were much in evidence. 








Detroit 


Fire in an adjoining store caused a 
slight loss and some inconvenience to the 
Davidson Credit Jewelry Co., 13,912 
Woodward Ave., one morning last week. 

Mort Evans has started a membership 
campaign in the interest of the Wolver- 
ine Travelers’ Association, an organiza- 
tion of jewelry salesmen. This body is 
one of the big boosters at every Michi- 
gan jewelers’ convention. 

The Greater Detroit Retail Jewelers’ 
Association opened its fall activities with 
a vigorous meeting at the Hotel Statler 
on Tuesday evening, at which it sought 
explanations of reports of alleged un- 
ethical selling of certain kinds of mer- 
chandise. This association has long 
been waging a campaign against any 
practice of this nature. It was after 
midnight before the discussion ended 
and an adjournment taken. One of the 
features was an address by E. St. Elmo 
Lewis, nationally known advertising 
counsel. 

Detroit jewelers and other merchants 
have taken a decided stand against the 
proposed increase of import exemption 
from $100 to $200 allowed American 
tourists to the United States from Can- 
ada. A protest has been presented to 
Michigan senators and congressmen. 
Furthermore, the merchants are seeking 
an amendment to the tariff act, which 
would define an American resident re- 
turning from abroad who should be al- 
lowed this exemption, as one who had 
been out of the country for at least 
seven days. Jewelers are urged indi- 
vidually to communicate directly with 
Michigan senators and congressmen in 
order to add strength to the campaign. 
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Indianapolis 





Ben Ostendorf has opened a watch 
and clock repair shop in the Austin 
Brook diamond shop on N. Third St., 
Vincennes. 

Charles M. Schnell, jeweler, 113 W. 
Jefferson St., South Bend, is disposing 
of his entire stock of jewelry and will 
retire from business after having been 
established in South Bend for 35 years. 

Arthur Reis of the Deckert-Bell-Reis 
Co., manufacturing jeweler, 785 Century 
building, has bought the T. A. Deckert 
interest. The concern is being re- 
organized but will continue to operate 
under the name, Deckert-Bell-Reis Co. 


Cleveland 


Colman Bros., material jobbers, have 
moved from the Citizens building to the 
fourth floor of the Schofield building. 

Saturday was the formal opening day 
for the two new branch stores of Rotbart 
Bros., credit jewelers, whose main store 
is at E. 9th St. and Prospect Ave. The 
Euclid-E. 105th St. store is in charge of 
T. S. Dobrin, and Roy Gindy will man- 
age the Broadway-E. 55th St. store. 

The Sigler Bach Co., 1119 Euclid Ave., 
has signed a contract for 50 billboards 
throughout greater Cleveland, which will 
carry the message: “Shop early for 
Xmas jewelry at the Sigler Bach Co.” 
Twenty-five of the boards will be of the 
illuminated type. 

The Jewelry Crafts Association held 
its first meeting of the fall and winter 
season on Friday evening at Hotel Win- 
ton. Dinner preceded the meeting and 
there was a good attendance. A. E. 
Schultz presided. The evening was spent 
in an informal discussion of trade mat- 
ters. 

















St. Louis 


Jewelry worth $5,500 and stock cer- 
tificates valued by their owner at $2,200, 
were stolen Oct. 16 from the room of 
Rudolph Bruening, Elmhurst, IIl., jew- 
elry salesman in the Lennox Hotel, 
Ninth and Washington Ave. Mr. Bruen- 
ing reported the theft to the police. 

The horse show and the National 
Dairy show held in St. Louis the week 
ending Oct. 19 brought thousands of 
people to St. Louis, with the result that 
some of the jewelry stores have reported 
increased activity in trade. The horse 
show in particular created a special vogue 
over the period for sports jewelry. 

S. E. Heffern of the Heffern-Neuhoff 
Jewelry Co., reported business excellent 
during the past week, and mentioned the 
horse show as responsible for the in- 
creased demand for sports jewelry. Not 
alone was the upswing noted in special 
items, but silverware in particular came 
to the forefront in the week’s volume. 

Unlimited sales resistance on diamonds 
is built up by bank advertisements invit- 
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ing the public to place their diamonds in 
deposit boxes for safekeeping, is the 
opinion of Will Drosten, proprietor of 
the F. W. Drosten Jewelry Co. This, 
combined with constant news reports of 
diamond robberies, is a more serious con- 
dition confronting the jewelry trade than 
attempting through whirlwind methods 
to increase the demand for diamonds, 
according to Mr. Drosten. Dignified sales 
appeal is more resultful. 








Kansas City 





S. J. Gray, formerly in the jewelry 
business in St. John, Kan., is now in 
business in Elkhart, Kan. 

O. M. Artes, formerly with the Key- 
stone Watch Case Co., Chicago, is now 
located in the office of E. O. Baumgarten 
and associates in Kansas City, where he 
is in charge of distribution of the Ham- 
ilton Sangamo clock. 

George L. Brenning, aged 64 years, 
passed away Oct. 10 at his home, 3800 
College Ave., after a brief illness. Mr. 
Brenning was representative of Wolf- 
sheim & Sachs in Kansas City and sur- 
rounding territory and had represented 
that firm here for about 15 years. He 
is survived by his widow. Funeral 
services were held at the Lindsey Fun- 
eral Home Oct. 13, followed by burial at 
Topeka, Kan. 








Denver 





A policeman passing the store of O. R. 
Hagans, 3211 E. Colfax Ave., Denver, 
Colo., early one morning recently found 
the show window smashed. A check up 
revealed that seven watches, five rings, 
two chains and two necklaces had been 
taken. The loss was estimated at $734. 

A woman, young and good looking, re- 
cently visited the Bohm-Allen jewelry 
store in Denver, Colo., and asked to see 
some diamond rings. Departing without 
purchasing the clerk observed that one 
of the rings looked out of place in the 
tray. The ‘woman was accosted outside 
the store and admitted that she had 
“swapped” the ring. The ring she sub- 
stituted was mounted with glass. The 
stolen ring, which was recovered, was 
valued at $200. A pawn ticket, said to 
have been found on the woman, indicated 
that a similar substitution was perpe- 
trated in Pueblo a few days previous. 








A unique exhibition was recently 
staged in the show windows of the Sal- 
lan Jewelry Co., 201 S. Washington St., 
Lansing, Mich., Theodore DeGraeve, 
Belgian diamond cutter, exhibiting his 
art by cutting diamonds with the iden- 
tical machines used in his home city of 
Antwerp. Mr. DeGraeve showed how the 
diamonds are transformed from the 
rough into beautiful polished stones, and 
also related the history of diamond 
mining, explaining each process relative 
to the mining, cutting and polishing. 





Milwaukee 





The Christmas shopping season in 
Milwaukee definitely opens Nov. 16, and 
neighborhood advancement associations 
are cooperating with downtown stores in 
opening the holiday season. 

Twenty-five jewelers belonging to the 
Wisconsin River Valley Jewelers’ Club 
attended the first zone meeting to be held 
this season at Marshfield, Wis., on Tues- 
day, Oct. 15. Zone meetings throughout 
the State are sponsored by the Wiscon- 
sin Retail Jewelers’ Association. Among 
the speakers at the meeting were State 
Senator Otto Mueller, Wausau, presi- 
dent of the Wisconsin River Valley 
Jewelers’ Club, and A. W. Anderson, 
Neenah, secretary of the State organiza- 
tion. The program included a discus- 
sion of plans for the next State con- 
vention and a report on the last national 
convention. The State convention this 
year is scheduled to take place at 
Wausau. 

The A. Logeman & Sons Co., Milwau- 
kee jeweler, has filed a $100,000 damage 
suit in cicuit court at Milwaukee against 
Kurt R. Froedert, wealthy head of the 
Froedert Grain & Malting Co., and Mrs. 
Laura Froedert, his mother. The jewel- 
er claim that their business was injured 
because of charges filed Oct. 20, 1927, 
by the defendants, who obtained the 
arrest of Otto Logeman, secretary and 
Ottomar Logeman, assistant secretary- 
treasurer on a charge of obtaining 
money under false pretenses. The case 
was dismissed after pending many 
months. The $100,000 suit is the second 
action filed against the Froederts by the 
complainants. Damages of $100,000 
were requested in a suit filed several 
months ago. 

Ernest Wegener, jeweler, Beaver 
Dam, Wis., has bought all fixtures and 
equipment of the R. W. Bayley & Co. 
jewelry store, which is going out of busi- 
ness in that city. Jewelry merchandise 
of the Bayley concern is being disposed 
of by auction. Mr. Bayley, who has 
been in the jewely and optical business 
for 20 years, will retire from the jewelry 
business and devote his entire time to 
the optical business at his old stand in 
Beaver Dam. Mr. Wegener will move 
his stock of jewelry to this location and 
have charge of the jewelry business. 
Both Mr. Wegener and Mr. Bayley have 
been in business in Beaver Dam for 
many years. Mr. Wegener was forced 
from a previous location on Front St. 
when a disastrous fire destroyed the 
building in which he was located. Since 
that time he has conducted his jewelry 
business at his home on S. Lincoln Ave. 








The business of Fred J. Dreher, 
Montgomery, Ala., was recently moved 
from 5 S. Court St. to 1 N. Court 
Square. Associated with the founder of 
the firm in the business are his two sons, 
Fred J. Dreher, Jr., and John E. Dreher. 
The firm’s removal was made necessary 
by its increasing trade. 





San Francisco 


The business of Frank Caracciolo, 
468 Columbus Ave., will hereafter be 
conducted under the style of the Car- 
racciolo Jewelry Co. 

Dutcher Bros. are now located in their 
new offices in the Phelan building, 760 
Market St. This firm specializes in in- 
destructible fancy crystals for watches. 

Tom Bennetts and Miss Marcella Fox 
are opening new quarters at 704 Market 
St., Suite 1006 and 1007 where they will 
show the merchandise of Joseph H. 
Meyer Bros., New York. 

Roger Ewing, representing A. I. Hall 
& Son, who went on a trip to the Hawai- 
ian Islands, returned home several days 
ago. He was in Hilo during the recent 
earthquakes. 

T. E. O’Neil, who travels for S. J. 
Hammond, has just returned from the 
Sacramento and San Joaquin Valleys 
and reports that he finds business has 
greatly improved. 

Out-of-town jewelers calling on the 
trade include: C. Mantele, Stockton; 
William Jung with W. C. Lean, San 
Jose; Fernando Mosso, Sonoma; W. H. 
Turick, San Jose and Frank Golden, the 
Golden Jewelry Co., Carson, Nev. 

Ivan L. Smith, Coast manager for the 
Oneida Community, Ltd., was asked his 
opinion of the present outlook for busi- 
ness and replied that it seems to be 
picking up throughout the entire South- 
west. 

The Ahlers Co., one of the long-estab- 
lished and well-known jewelry firms of 
San Francisco, is retiring from business 
and is holding a sale at its store, 245 
Post St. H.C. Ahlers has been identified 
with the jewelry business in San Fran- 
cisco for a number of years. 








Los Angeles 


The Kay Jewelry Co., having a store 
at Oakland, has also opened a branch 
store at Long Beach. 

H. P. Rasmussen has opened a new 
store at 127 W. Seventh St., Hanford, 
where he has installed a new set of fix- 
tures and a stock of general jewelry. 

J. H. Hankes, formerly in business at 
Vincennes, Ind., is opening a new store 
at Westwood, a suburb of Los Angeles, 
in the Holmby building. He expects to 
have it ready for occupancy not later 
than Nov. 1. 

“The Treasure House of Broadway,” 
is the name of a new jewelry store 
opened last week at 632 S. Broadway, 
under the supervision of Ben B. and 
Frank P. Shapiro, recently of the Ham- 
ilton Diamond Co. The company will 
specialize in diamond set jewelry. 

Charles Foster, sales manager for 
Theodore W. Foster & Bros. Co., Provi- 
dence, R. I., is visiting the company’s 
Pacific Coast agency, Koke, Slaudt & Co., 
Metropolitan building. He recently ac- 
companied Secretary W. E. Russell, of 
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the Los Angeles Company, to San Diego 
to look over trade conditions. 

The Los Angeles headquarters of the 
Telechron Clock Co. gave a dinner last 
week to 125 jewelers of this city, so as 
to bring about more friendly relations 
between the company and the craftsmen 
who deal in timepieces. After a repast at 
The Elite, the balance of the evening was 
devoted to pleasantries and speechmaking. 

Paul H. Samuel, representing Katz & 
Ogush, Inc., New York City, was a busi- 
ness visitor here last week. Mr. Samuel 
reports that business conditions through- 
out the country are taking a decided turn 
for the better and that patronage is 
showing a considerable increase over the 
same period of last year. 

A. W. Bryant, 5239 Lankershim boule- 
vard, has sold his store to W. D. Webster, 
who held a watchmaker’s concession at 
Christy’s, Hollywood boulevard, for a 
number of years. Mr. Webster is re- 
modeling the inside of the store and is 
adding a quantity of new fixtures. Mr. 
Bryant will engage in the radio busi- 
ness. 

Among the out-of-town jewelers seen 
in the wholesale district here last week 
were: E. C. Kendrick, Anaheim; William 
C. Guerth, Redland; Charles A. Gold- 
smith, Riverside; George Bower, Up- 
land; Carl J. Hase, Ontario; P. W. 
Alley, F. E. Stinson and C. W. Middle- 
ton, Pomona; Glen L. Box and F. K. 
Randall, Monrovia; J. H. Boals and 
Raymond Finch, Covina; Arthur Cohen, 
San Bernardino; Joe Helfert, Santa 
Paula; A. C. Ebert, Bell; Otto Narum, 
Puente; J. Fenning, of Fenning & 
Wright, Maywood; Mrs. W. D. Webster, 
North Hollywood, and J. W. Abbott, 
Monrovia. 

When a loan company, Hollywood, 
applied for its permit to conduct a pawn- 
shop on Hollywood Boulevard, there was 
a rush of other concerns for pawnshop 
licenses to operate in Hollywood. Up to 
the present time the police commission 
has allowed but one shop to operate in 
the Cinema district of Los Angeles. The 
matter was threshed out at a special 
meeting of the commission and at the 
conclusion of the discussion it was de- 
cided to keep Hollywood free from the 
display of the three-ball insignia of the 
pawnshop. The commission maintained 
that in its action it had no prejudice 
against the pawnbrokerage business, but 
that it had denied all the Hollywood 
loan licenses because the police depart- 
ment could not give proper supervision 
to the new loan establishments. 








Evidently frightened by the crash of 
falling glass after they had cut the win- 
dow of the G. G. Rhodes store, 16 
N. Champion St., Youngstown, Ohio, 
thieves fled from the place without secur- 
ing any loot. An odd outcome of the 
attempted burglary was that when Mr. 
Rhodes arrived at his place of business 
in the morning he thought a theft had 
been accomplished, not knowing that one 
of his associates had removed the valu- 
ables to his home for safe keeping after 
the window was found broken. 
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Atlanta, Ga. 


R. H. Williams, Macon, Ga., was a vis 
itor in Atlanta during the week. Othe: 
visitors were J. Bush, Athens, Ga., an 
F. M. Radebaugh, Cartersville, Ga. 

The Kimberly Jewelry Co., formerly 
located at 302 Georgia Savings Bank 
building, has moved to 311 in the same 
building. 

The Atlanta branch store of the Le 
Grand Jewelry Co., 106 Peachtree St., 
in the Piedmont Hotel building, was for- 
mally opened to the public last Friday. 
The store, which is the sixth in the chain 
operated by the company, is one of the 
most modern jewelry establishments in 
Atlanta. 

The Oneida Community wholesalers 
throughout the section met at the At- 
lanta-Biltmore hotel for two days this 
week to attend the first Southern schoo! 
of instruction offered by the company. 
The meeting closed with a banquet at 
the Biltmore on Tuesday evening. James 
S. Harkey, southeastern representative 
of the company, was in charge of the 
school, assisted by J. N. Cragan and 
Miss Rose Sattoon of the home office. 








Birmingham 


Among those connected with the jew- 
elry trade from out-of-town who visited 
Birmingham the past week were: Irving 
Limberman of the Helbein Stone Co., 
Inc., New York; Mr. Teeple, the Hadley 
Co., Providence, R. I.; Vincent -Huber, 
the George H. Fuller & Sons Co., Chi- 
cago, and George Fox, the Fox Mfg. Co., 
Chicago. 

A well-dressed and polite stranger 
called at the Five Points Jewelry Co.’s 
store in Birmingham and asked a clerk 
to show him some rings. After looking 
at a number of rings he left the store 
without making a purchase, saying he 
would call later. Some time after the 
man left two rings, valued at about $150, 
were found missing. The police depart- 
ment was notified and Detectives O. D. 
Brown and T. N. Williamson are inves- 
tigating. 

“We are expecting much better busi- 
ness in Ensley by Christmas,” said P. H. 
Tyler of the Tyler Jewelry Co., at Ens- 
ley, Birmingham suburb. For many 
months a number of the big industrial 
plants in that section have been either 
closed or their forces reduced. A week 
ago approximately 2000 men in that sec- 
tion were called back to work. “It will 
take about 60 days before the merchants 
feel very much effect from the improved 
industrial conditions of the district,” Mr. 
Tyler said. 








The Butterfield jewelry store, Pana, 
Ill., is now located in its new head- 
quarters in the Spartan building, S. 
Locust St. The concern has been in 
existence since November last and 
steadily increasing business resulted in 
the move to the present spacious quar- 
ters. 
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Sheets-Rockford Produces Art 
Moderne Hollowware 


When the present ‘“modernistic” vogue 
in home appointments first became evi- 
dent, the Sheets-Rockford Silver Co., 
of Rockford, MIll., determined to 
interpret this trend into their hollow- 
ware. Accordingly, the “Art Moderne” 
series was created. It is an up-to-the- 





SUGAR AND CREAM CONTAINER AND 
TRAY IN “ART MODERNE” DESIGN 


minute design in the high quality plate- 
ware that has been typical of this 
company. 

The severe simplicity of the “Art 
Moderne” design lends itself to present 
day decorative schemes. Yet it offers no 
lack of harmony with furnishings less 
modern in expression. 

All pieces are heavily silver plated 
over nickel silver and possess a lustrous 
grey finish. Green Bakelite handles add 
a lively touch of color. Sugar, cream 
and tray; well and tree; vegetable dish; 
sandwich plate; bread tray, and chop 
tray are the pieces available in the new 
Sheets-Rockford “Art Moderne” series. 

ad * * 


Sterling Silversmiths’ Guild Purchase 


Plan Hints 


One of the most fruitful opportunities 
which the jeweler has to increase his sale 
of sterling is in hollow ware. The fol- 
lowing narrative indicates dramatically 
how this may be done. 

Mrs. G. Barrington Smith has just 
come in to make the final payment on the 
chest of sterling that she had bought of 
you 10 months ago. From your records 
you know she has a complete flat service. 
As she has come in each month you have 
made it a point to have a word or two 
with her on each visit. The last several 
times you have managed to detain her 
near the tea set matching her flatware. 
You have succeeded in getting her visual- 
izing that tea set in her home and now 
you know she’d like to own it. The price 
of the five pieces, however—$400—is 
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more than she is in position to pay out 
at once. You suggest that you would be 
pleased to arrange the same method of 
payments for the tea set that had proved 
so satisfactory in the purchase of the 
flatware. She can enjoy her complete 
tea set at once for an immediate outlay 
of $100. The hard point of the sale is 
made easy—the sale is closed. 

In the back of your mind you make a 
mental note that when the payments on 
the tea set are completed, you have a 
good prospect for the waiter to match. 

* *” * 


New York Concern Makes First 
Showing of Real Stone Giftwares 


Real stone giftwares, the designs for 
which were inspired by New York’s sky- 





CLOCK CASE MADE OF GRAY AGATE 
WHICH FOLLOWS DESIGN OF PARA- 
MOUNT BUILDING IN NEW YORK 
line, were shown by the makers, August 
Dingeldein & Son, 551 Fifth Ave., New 
York, at an exhibition which came to a 











close yesterday (Wednesday). Every 
piece shown was the creation of Erik 
Magnussen, famous artist craftsman, 
whose originations in silver along mod- 
ernistic lines caused something of a sen- 
sation in this country several years ago. 

Unlike anything ever shown before in 
this country, this real stone merchandise 
attracted the attention of many mem- 
bers of the trade and the public press. 
Every piece was unique and beautiful 
and original in design. It was explained 
to the visitors that while all the designs 
were created in this country and were 
strictly American in spirit, it was neces- 
sary to have the items made abroad. 

One of the outstanding pieces at the 
exhibit was a clock case made of gray 
agate. The dial was of gold and the en- 
tire piece was inspired by the Paramount 
building at 43rd St. and Seventh Ave., 
New York. Then there were picture 
frames-made entirely of semi-precious 
stones, combined with gold or Sterling 
silver. Many of these were made of rose 
quartz, jade, crystal, onyx and other 
gems. Lamps, made almost entirely of 
rose quartz, were also conspicuous at the 
exhibit, as were clock frames surmounted 
with attractive ornaments, all modern- 
istic in their treatment. In all there was 
used more than 300 different colors and 
varieties of semi-precious stones. The 
most striking combinations were obtained 
in ink wells, door knobs, cigarette cases 
and various ornaments. 

* * * 


Catalog of Sterling Dresser Silver 
Issued by International Silver Co. 


The International Silver Co., silver- 
smiths, Wallingford, Conn., recently is- 
sued the 1929 catalog of International 
Sterling Dresser Silver. The book, 
dressed in a modernistically artistic 
manner, presents what is new in the 
line of dresser services. 

As a reference volume, the book is 
valuable on the silverware buyer’s shelf, 
and it also can be used in selling, for it 
has been prepared particularly with a 
view to its use as a counter book. The 
descriptions are detailed, the illustra- 
tions are large and clear, from its smart 
cover to the monogram suggestions on 
its last page, the book is distinctive not 
only in its make-up, but also in the 
variety and number of exquisite designs 
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iHustrated. It has already been dis- 
tributed to a number of dealers in the 
trade and they have received it in a 
manner becoming its obvious excellence 
and practical value. 


* * * 


Notable in the Jewelry 


{ Family 


Industry for Six Generations 


Three quarters of a century ago, when 
Chicago’s population was only about 65,- 
000 souls, there arrived at the budding 
metropolis of the West a family named 
Juergens, consisting of the father and 
six children, members of the famous 
family of that name who had been re- 
nowned as silversmiths in Denmark for 
nearly 300 years. The father had been 
a silversmith at Oldenburg, in his native 
land. His son, Paul, who was destined to 
achieve extraordinary success as a manu- 
facturing jeweler in Chicago, had been 
trained in his father’s workshop and 
was then 20 years of age. Paul was the 
first of the family to seek his fortune in 
the New World, having arrived in New 
York in 1850, where he worked at his 
trade until 1854. In the latter year, the 
elder Juergens and the other children 
came to this country, and the whole 
family then settled in Chicago. Soon 
after their arrival the sign of “Juergens 
& Son, Manufacturing Jewelers,” made 
its appearance at the rear of 77 Lake 
St. This was the foundation of the busi- 
ness now known as the Juergens & 
Andersen Co. 

In 1857, Sebastian Andersen, also a 
silversmith in Denmark, arrived in 
Chicago. Shortly afterwards he entered 
into partnership with Paul Juergens, 
the style of the firm being changed to 
Juergens & Andersen. The rapid ex- 
pansion of the business soon demanded 
much larger quarters, which were found 
at 117 Lake St.; and here the concern 
was operating at the time of the great 
fire of 1871, which destroyed their shop 
and contents, with a loss of about $37,- 
000. This was a heavy blow to these 
young men, but like many other of 
Chicago’s citizens who had gone through 
the same fiery ordeal, they rose superior 
to misfortune. 

From the still smoking ashes of their 
shop they recovered a conglomerate mass 
of gold and silver which was all that 
was left of any value of their large 
stock of watches and jewelry that fell a 
prey to the flames. This salvage realized 
$12,000. Within one week from the day 
of the fire, the firm was established on 
Eldridge Court, moving a little later to 
Jackson St. and Wabash Ave. The busi- 
ness now grew by leaps and bounds, and 
within four years it became necessary to 
move again to more commodious quarters 
at the northeast corner of State and 
Madison Sts., where the concern re- 
mained for over 20 years. 

In 1893 the company was incorporated 
under the title of Juergens & Andersen 
Co., Sebastian Andersen becoming presi- 
dent, and Paul Juergens, treasurer. In 
1894, upon the death of Mr. Andersen, 
Paul Juergens became president; W. G. 
Andersen, a son of the late president, 
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became vice-president; W. F. Juergens 
succeeded his father as treasurer, and J. 
C. Hirt was elected secretary. The con- 
tinued expansion of the company’s opera- 
tions soon made another move necessary, 
and in 1898 they ‘occupied the entire 
third floor of the new Stewart building, 
at State and Washington Sts. Here 
they conducted their business until 
March 5, 1928, when once again it be- 
came necessary to seek larger quarters, 
and the company leased the entire ninth 
floor of the new Pittsfield building at 
55 E. Washington St. 

Upon the death of Paul Juergens in 
1909, W. G. Andersen was elected presi- 
dent; William F. Juergens, vice-presi- 
dent, and H. P. Juergens, son of the 
former president, was made treasurer. 
Again in 1919, the grim reaper appeared 
and called W. G. Andersen. William F. 
Juergens was then made president; H. 
P. Juergens, vice-president, and William 
F. Juergens, Jr., treasurer, who, with 
O. R. Hirt as secretary, are the present 
officers. 

During the early years of the 
cern’s history, the members were largely 
engaged in the manufacture of watch 
cases and silverware. But this is the 
age of specialization, and of late years 
they have given their attention almost 
exclusively to the trade in diamonds, 
pearls, and other gems in precious stones, 
and to the manufacture of diamond and 
platinum jewelry. An immense variety 
of the latter in exclusively original de- 
signs is constantly maintained in the 
house and also carried by the company’s 
traveling representatives. 

During the year 1918 a subsidiary, the 
Add-A-Pearl Co. was formed. This unit 
of the Juergens & Andersen organiza- 
tion has specialized in the sale of par- 
tially completed pearl necklaces to young 
women and girls. This venture has 
been very successful and today the Juer- 
gens & Andersen Company are one of 
the largest distributors of genuine orien- 
tal pearls in this country. 

Among the prized records of the com- 
pany is the original certificate of ap- 
prenticeship issued to Jacob August 
Juergens in 1763, ancestor of the present 
Juergens, showing a direct line of six 
generations as silversmiths and jewelers, 
with another generation ready to step 
in and carry on. 


con- 








(Gem Stones Found in America 


Although America has not become 
famous for the production of precious 
stones, nearly every State has contrib- 
uted its quota of gems to the manufac- 
ture of jewelry. Dr. George Frederick 
Kunz, preeminent as an authority on 
precious stones and metals, has supplied 
the following data regarding the gem 
stones found in the United States: 


Alabama—Bery], blue and yellow; smoky 
quartz. 

Arizona—Agatized wood, azur-malachite, 
turquoise, garnet, peridot. 

Arkansas—Rock crystal, smoky quartz, 
agate, novaculite, diamonds. 
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Californ‘:a—Agate, benitoite, californit« 
diamond, gold quartz, abalon: 
pearl, chrysoprase, kunzit« 
morganite, tourmaline. 

Colorado—Beryl, aquamarine, phenacit« 
garnet, amethyst, agate, gol: 
quartz, pyrite. 

Conngcticut—Beryl, yellow and green 
rose quartz, tourmaline. 

Delaware—Pearl. 

Florida—Chaleedony, conch pearl. 

Georgia—Ruby, beryl, amethyst, 
quartz, garnet. 

Fdaho—Agate, opal, obsidian. 

Illinois—F lourite, pearl. 

Indiana—Pearl. 

lowa—Fossil, coral, pearl, chalcedony. 

Kansas—Chalcedony. 

Kentucky—Pearl. 

Louisiana—Chalcedony. 

Maryland—Beryl, clam pearl. 

Massachusetts- -Beryl. 

Maine—Tourmaline, beryl, rose quartz, 
pearl, topaz, amazonite, 
smoky quartz, rock crystal. 

Michigan—Agate, hematite. 

Minnesota—Chlorastrolite, 
agate. 

Mississippi—Pearl, chalcedony. 

Pearl, fluorite, pyrite. 

Sapphire, beryl, smoky 

quartz, agate, amethyst, 

agatized wood, obsidian. 

Vebraska—Pearl, chalcedony. 

Nevada—Gold quartz, rock crystal. 

New Hampshire—Beryl, rock crystal, 
garnet. 

New Jersey—Fowlerite, willemite, preh- 
nite, smoky quartz, agate, 
pearl, zincite. 

Mexico—Turquoise, garnet, obsi- 
dian, peridot, rock crystal. 

York—Beryl, brown tourmaline, 
rose quartz, fresh water 
pearl, clam pearl, chondrodite 

Carolina—Aquamarine, _ beryl 
emerald, almandite garnet, 
rhodolite, pyrope garnet, dia- 
mond, cyanite, hiddenite, ame- 
thyst, ruby, sapphire, smoky 
quartz, rock crystal, rutlite. 

North Dakota—Chalcedony, agate. 

Ohio—Fossil coral, chalcedony. 

Oklahoma—Obsidian, pearl, 
quartz. 

Oregon—Agate, obsidian, hydrolite. 

Pennsylvania—Amethyst, beryl, sun- 

stone, moonstone, amazonite 

almandite garnet, pyrope 
garnet, rutile. 

Island—Hornblende in quartz, 

amethyst, rock crystal. 

Carolina—Beryl, smoky quartz, 

rock crystal. 

South Dakota—Quartzite, beryl, agate. 

T ennessee—Pearl. 

Texas—Beryl, pearl. 

Utah—tTopaz, garnet. 

Vermont—Beryl, pearl. 

Virginia—Amethyst, spessartite, garnet, 
beryl, moonstone staurolite, 
allanite. 

Washington—Pearl, agate. 

West Virginia—Rock crystal. 

Wisconsin—Agate, pearl. 

Wyoming—Moss agate, agate—K. & L. 

Melting Pot. 
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IME must be determined by a central 

agency, Paul Sollenberger, in charge 
of the Time Division of the United 
States Naval Observatory, this city, told 
the radio audience of the country re- 
cently, talking from the local station 
WRC on “The Naval Observatory Time 
Service.” Mr. Sollenberger’s talk was 
heard all over the country because it 
went out over the network of the Na- 
tional Broadcasting Company. Readers 
of JEWELERS’ CIRCULAR will be inter- 
ested in what he said, as follows: 

The fundamental dimensions of the 
physical universe are mass, time, and 
space. Often it has been necessary for 
investigators to abandon the theories 
which they have previously held, but 
the concepts of mass, time, and space 
have always remained essential to their 
researches. Even though the radical 
notions of the newer physics, such as the 
now famous Einstein theory, regard 
them from an entirely new viewpoint, 
still these concepts remain fundamental. 
No event can take place without involv- 
ing these units, nor without introducing 
the idea of force. It is evident, there- 
fore, that their measurement lies at the 
basis of all exact work in both the com- 
mercial and scientific world. In the 
matter of time, for instance, it is neces- 
sary not only to have a time scale by 
which events can be measured, but also 
to have that scale coordinated with the 
scales in use at other places. In other 
words, time must be determined by a 
central agency. 


N the United States the generally 

recognized central agency is_ the 
Naval Observatory. The authority of 
this agency is established, not by law, 
but by the fact that it is peculiarly fit- 
ting that it handle the task. It is fitting 
for two reasons: first, because the Navy 
requires accurate time for navigation; 
and second, because the Navy has the 
facilities for the distribution of the time. 


An address recently broadcast by Paul Sollenberger, Chief, 
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To understand the need which the 
Navy, and all navigators, feel for an 
accurate knowledge of the time, we have 
only to consider the conditions which 
existed before reliable means of time 
determination were available. In 1707, 
for instance, a detachment of the British 
fleet returning from Gibraltar to home 
were wrecked off the Scilly Islands. The 
admiral in command had taken the com- 
bined opinions of all his navigators as 
to the fleet’s longitude. All reckonings 
except one placed the ships safely west 
of Ushant. The fleet sailed on. The re- 
sult was disaster, the admiral himself 
and almost 2000 men losing their lives. 
This catastrophe was only one of a great 
many which occurred before and after 
that date. It is cited as indicating the 
helplessness of even the most expert 
navigators before the days of determi- 
native methods of establishing longitude 


positions. 

The situation was so serious that 
prizes, pensions, and gratuities were 
offered for its solution. In 1675 the 
British Government’ established the 


Royal Observatory at Greenwich for the 
purpose of solving the problem, and in 
1714 the same government offered prizes 
as great as £20,000 to any individual 
who could produce a solution. Even 
with this award, which at that time 
represented a princely sum, it was a 
half century before John’ Harrison 
produced a chronometer which could 
keep time with sufficient precision to 
make possible accurate determination of 
longitude at sea. The general method 
may be easily understood. At different 
places on the earth the sun, moon, and 
other astronomical bodies arrive at any 
particular altitude at different times. 
By measuring the time at which a cer- 
tain altitude is attained it is possible to 
compute the longitude. 


UST as the British Observatory was 
established to assist in navigation, 


CIRCULAR 


Division, U. 





91 





Central A Cncy For Time Determination 


S. Naval Observatory 


so was the U. S. Naval Observatory 
originally created to perform astronom- 
ical and related work in connection with 
navigation. It was to be expected, there- 
fore, that the institution would eventu- 
ally enter the field, of time determi- 
nation. Before discussing how the ob- 
servatory has developed a system of 
time distribution, it will clarify our 
thinking to consider the means by which 
time is determined. 


HE only means of measuring time is by 

observing the occurrence of events. 
If all conditions are unchanged, we pre- 
sume that a definite physical phenom- 
enon will always take the same length 
of time to occur. A simple example is 
the vibration of a stretched steel wire. 
If its material remained unchanged in 
character, and if its length, tension, and 
driving power were absolutely constant, 
then it could be used as a time standard. 
Owing to the impracticability of main- 
taining such conditions, the stretched 
string is not a satisfactory time meter. 
The nearest approach to constancy in 
the operation of an elastic vibrator has 
been attained in the oscillations of 
quartz crystals, used in radio frequency 
work. They have been made so that 
they gain or lose only one oscillation in 
several million. Another device with 
which the general public is much more 
familiar, and which has so far occupied 
first place among man-made devices for 
the purpose, is the pendulum. In the 
best astronomical clocks, this device has 
been carried to a high degree of pre- 
cision. These clocks are run in airtight 
cases and under constant temperature. 
In order to avoid disturbance the vault 
in which they are kept is seldom entered, 
the times of their ticks being com- 
municated to other places by means of 
electric break circuit apparatus. 

As excellent as are these artificial 
time keepers, they have not yet been 
sufficiently perfected to rival the per- 
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ormance of the timekeepers of nature’s 
aboratory, the astronomical bodies. In 
their flight through space the stars and 
planets are practically free from the 
disturbing elements which affect artifi- 
cial devices. By their gravitational ac- 
tion, however, they disturb one another 
in a manner which is marvelously com- 
plex. Although their resulting motions 
are very intricate, mathematical astron- 
omy has gone so far in their solution 
as to make possible extremely close 
predictions of their future positions. 
The rotations of bodies on their axes 
are much less irregular than their other 
motions. Since we are in a much better 
position to observe the rotation of the 
earth than that of any other body, we 
use it as the standard. It must not be 





Clock by Boulat showing happy and 
gloomy moons 


supposed that the earth’s rotation is 
absolutely uniform, since it is subject 
to a very slight slowing down because of 
the friction of the tides, and is also dis- 
turbed to a very small extent by shifts 
in the axis of rotation itself. In other 
words, the earth wobbles slightly. Until 
it is possible to produce a more uniform 
motion, however, we regard the earth’s 
rotation as our final authority. 

Since we are located on the earth we 
must observe outside bodies in order to 
measure its rotation. If there were 
bodies which themselves did not move 
at all the problem would be simplified, 
because those bodies would furnish ac- 
curate points by which to gage the 
earth’s motion. The distant stars have 
small apparent motions, and it is pos- 
sible to allow for those motions with 
sufficient accuracy to reduce the error 
from that source to a very small amount. 
For this observation a small rigid 
telescope is used. The telescope is 
mounted on only one axis, so that it can 
be pointed only along the meridian, 
which is a line through the zenith from 
north to south. Like the sun and moon, 
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the stars rise in the east and set in the 
west. At the time of a selected star’s 
transit across the meridian, the observer 
points the telescope at it, and watches 
its passage through the field of view. 
He controls and corrects an automatic 
mechanism which makes a spider thread 
travel along with the star’s image. The 
mechanism automatically sends out elec- 
tric impulses as it moves past certain 
points, and the times of these impulses 
are automatically recorded along with 
the ticks of one of the standard clocks. 
By comparing the time of the star’s 
transit, according to the clock, with the 
time as indicated by previous observa- 
tions, it is possible to determine the 
error of the clock. The standard clock 
is not reset to make it correct. Instead, 
its error is utilized in setting another 
clock to the correct time, and the ticks 
of this transmitting clock are then 
broadcast as time signals. 


HE first time service outside of 

Washington provided by the Naval 
Observatory was that of dropping a time 
ball at New York by means of tele- 
graphic control from Washington. The 
ships were thus able to correct their 
chronometers before leaving port. It 
soon occurred to officials of the telegraph 
company that they might distribute the 
time signals not only to New York, but 
all over the country. The Western 
Union also established a clock service. 
The Naval Observatory signals do not 
set the familiar Western Union clocks, 
but they are set by master Western 
Union clocks which in turn are cor- 
rected, generally by hand, after com- 
parison with Naval Observatory time 
signals. The comparisons are usually 
made once per day. The Observatory 
furnishes the signals without charge to 
the telegraph companies and to all 
others who provide telegraphic lines to 
the time room for the purpose. 

Although sufficiently accurate for 
commercial use, the telegraphic signals 
do not meet the requirements of tech- 
nical work, nor do they make signals 
available to ships at sea. On this ac- 
count the Navy broadcasts the time 
signals by its own radio stations. In 
order to insure reception over as wide 
a territory as possible, six different fre- 
quencies, or wave lengths, are used by 
the radio stations at Arlington and 
Annapolis. These stations are directly 
controlled by automatic sending appara- 
tus at the Naval Observatory, and are 
of the highest order of precision. Other 
more distant naval stations are indirect- 
ly controlled by the Observatory. Three 
times daily, from 2.55 to 3.00 a. m., from 
11.55 a. m. to 12.00 noon, and from 9.55 
to 10.00 p. m., Eastern Standard Time, 
signals are sent out on each second for 
five minutes, except that the 29th second 
of each minute, and also the last five 
seconds of the first four minutes and 
the last 10 seconds of the 59th minute 
are omitted. Beginning on the hour a 
long signal is sent. In all cases the 
beginning of the individual ticks de- 
signate the exact seconds. It should be 
noted that the first tick after a long 
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omission always marks the beginning 
of a minute. 


f bene greater precision and availability 
of the radio time signals have caused 
them to be used for a wide variety of 
purposes. They have been utilized for 
precise surveying in all parts of the 
United States, in Canada, the islands 
of the Pacific, and many other places, 
even as distant as Australia. Astron- 
omers located throughout the world 
receive the Naval Observatory signals. 
They are also used in the determination 
of gravity, and it is an interesting fact 
that deposits of oil and minerals may 
be located by such means. In fact an 
accurate knowledge of this fundamental 
physical unit, time, is of great use in 





Another Boulat clock made from tree 
branch and spool of thread 


widely differing branches of science and 
commerce. The uses seem to increase 
continually. The Naval Observatory is 
always glad to furnish information and 
assistance to all who are interested in 
the reception of its signals for any 
purpose whatever, and is also anxious to 
improve its service both as to accuracy 
and reliability, so as to keep abreast of 
the demands of an advancing world. 








Two Odd Clocks 


WO clocks by Boulat are illustrated 

on this page. The clock shown at the 
right is made from a single tree branch 
and a spool of thread. The thicker sec- 
tion of the branch is the clock’s base and 
the smaller section is for the supports 
and hands. Two pieces of it serve as the 
weights which move the hands. They 
operate the wooden mechanism of the 
clock and ring the wooden bell behind the 
face of the clock. 

The clock at the left is designated as a 
fantastic heaven chronometer. Two 


round moons are shown representing the 
Kaiser first on top of the world and then 
at the lower end of the earth. 
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United States Patents 


Issue of Oct. 15, 
WATCH CRYSTAL. 


1,731,712. 
B. Davis, 
29, 1926. 


As a new article of manufacture, 


midal watch crystal formed 
material. 


Blancard 


Filed May 


claims. 


A finger ring comprising a one-piece finger 
band having ends and having a pair of por- 
tions diverging sidewise in opposite directions 


it each end of the band and separate side 
pieces supported i i i 
at each side of the r 


ALARM 
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558,143. 
An alarm clock having an 
shaft provided with an alarm indicating hand 
of the clock, an alarm setting 
including 


DUNN, 
Ser. 


the face 





















































RING CONSTRUCTION. 
MOUNTFORD, Newark, N 





the shaft re- 
lative to the other part, a spring for urging 
the parts together, said cam and follower in- 
terengaging i 


being sli 


to prevent 

















slidably 
said 


anism 
when in the 
venting setting the 
wise direction. 




















U 
A. 





in a clockwise 
carried 
slidable 
follower may be 


.3870. CORD 
WATCHES. 
mond Hill, 

ham, N. Y. 


é 76,225. 4 


A slide for cord wrist watch bracelets com- 
prising a tubular i i 
longitudinally 








and connected 


separated to permit setting 
the hand in a clockwise direction and a mech- 
interconnecting ‘ 
last mentioned position 
in a counter-clock- 


passages through 
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of which a cord is adapted to be passed and 
into the other of which the free end of the 





cord may be inserted, said passages being of 
a size to snugly embrace the cord, and means 
to anchor the free end of the cord within said 


body. 
DESIGNS 
79,603. FINGER RING. HENRY W. PETERS, 





(2s xs 
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i 
ju 
if 
1 } 
tr 
A :. : 
my ‘ : 
vA rs ' 
\ : 
ere wy / ' 
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Boston, Mass. Filed May 29, 1929. Ser. 
31,446. Term of patent 3% years. 


79,612. TIMEPIECE HAND. JAN STRENG, 
New York, assignor to The Ansonia Clock 


Co., New York. Filed Dec. 29, 1928. 
Ser. 29,445. Term of patent 3% years. 


United States Trade-Marks 
Issue of Oct. 15, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 279,796. JULIEN PIERRE LE GoDAIS, 
Toronto, Ontario, ae and Brooklyn, 
N. Y. Filed Feb. 1929. 








oa NAMES IN Se 
'> BLossoms “J 
“or Watches, Watchcases, Clock Move- 


ments, and Sun Dials. 
Claims use since Aug. 1, 1928. 





Ser. 288,682. Wr8STFIELD WaTcH Co., INC., 
New York. Filed Aug. 17, 1929. 


Miss 
Fifth Avenue 


For Wrist Watches. 
Claims use since March 14, 1929. 
Ser. 288,728. BENJAMIN A. SCHIFF, Chicago. 
Filed Aug. 19, 1929. 
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For Time-Indicating Apparatus—Namely, 
Clocks. 


SYNCHROMATIC 


Claims use since Aug. 1, 1929. 

Ser. 279,991. Cross & BEGUELIN, New York. 
Filed Feb. 27, 1929. Under 10-year 
proviso. 

The vertical lining appearing upon the 
cross upon the label is intended to indicate 
the color of the cross as red. 


REGENT — 


For Jewelry for Personal Wear, Not In- 
cluding Watches. 
Claims use since 1894. 








Ser. 288,537. Tue STIEFF Co., Baltimore, M4d., 
and Richmond, Va. Filed Aug. 14, 1929 


ROSE 


For Sterling-Silver and Solid-Gold Toilet 
Articles, Tableware, Hollow Ware, and Flat- 
ware. 

Claims use since 1892. 


Trade-Mark Registrations Granted 


262,459. WATCHES, WATCHC SES. 
WATCH MOVEMENTS, CLOC KS “AND 
WATCH AND CLOCK PARTS. LIEBER- 
MAN Bros., New York. 

Filed May 9, 1927. Ser. 248,701 Pub- 

lished June 14, 1927. 


262,579. BEACH JEWELRY—NAMELY, 


NECKLACES, BRACELETS, EAR- 
RINGS, AND JEWELED SHOE BUCK- 


LES. TRIFARI, KRUSSMAN & FISHEL, 
INc., New York. 
Filed May 14, 1929. Ser. 284,025 Pub- 


lished July 30, 1929. 


262,580. SPORT JEWELRY — NAMELY, 
NECKLACES, BRACELETS, AND EAR- 
RINGS. TRIFARI, KRUSSMAN & FISHEL, 
Inc., New York. 

Filed May 14, 1929. Ser. 284,024. Pub- 


» lished July 30, 1929. 


262,609. CLOCKS. SoutH BEND WaTCH Co 
South Bend, Ind. 

Filed May 27, 1929. Ser. 284,701. Pub- 
lished Aug. 6, 1929. 


262,603. FOUNTAIN PENS. EMANUEI 
HARRIS, doing business as The Majesti: 
Pen Co., New York. 

Filed March 30, 1929. Ser. 281,609. Pub- 

lished June 11, 1929. 


262,582. FINGER RINGS CHURCH & CoO 
Newark, N. J. 
Filed May 13, 1929. Ser. 283,943. Pub- 
lished July 30, 1929 


262,538. LADIES’ WRIST WATCHES 

WESTFIELD WATCH Co., INC., New York 

Filed June 17, 1929. Ser. 285,700 Pub- 
lished Aug. 6, 1929. 





96 


SILVERWARE » © 


262,571. TABLE : 
> New 


" PENNEY Co., Wilmington, Del., and 
York. 
Filed May 29, 1929. 
lished July 30, 1929. 


262,572. TABLE SILVERWARE J. C. 
PENNEY Co., Wilmington, Del., and New 
York. 

Filed May 29, 1929. 

lished July 30, 1929. 


262,573. JEWELRY FOR PERSONAL WEAR 
OR ADORNMENT, NOT INCLUDING 
WATCHES. GENERAL CHAIN Co., Provi- 
dence, R. I. 

Filed May 28, 1929. Ser. 

lished July 30, 1929. 


262,585. FINGER RINGS AND OTHER 
ARTICLES OF JEWELRY FOR PER- 
SONAL WEAR, NOT INCLUDING 
WATCHES. Katz & FELDSTEIN, New 
York. 

Filed May 8, 1929. 

lished July 30, 1929. 


PRINTS 


MAZER DIAMONDS. For 
JOSEPH MAZER Co., INc., New 
1929. 


Ser. 284,821. Pub- 


Ser. 284,820. Pub- 


284,728. Pub- 


Ser. 283,685. Pub- 


12,114.—Title: 
Diamonds. 
York. Published Feb. 14, 


Washington, D. C. 


William T. Simpson, well known to the 
local jewelry trade, has become associated 
with Goldsmith & Co. He was for 12 
years with Whitmore, Lynn & Alden. 

E. W. Parsons, manager of Goldsmith 
& Co., reports that after a month in their 
new store, trade has greatly increased 
due in part to their attractive surround- 
ings. 

Frank Dillenback, watchmaker for 
Charles Schwartz & Son since 1887, died 
suddenly last week. Mr. Dillenback was 
62 years of age and his death followed 
two days after an operation for appendi- 
citis. 

Washington is to have another jewelry 
store. Wodill & Miller are rushing 
work on the interior decorations in an 
effort to open their new store at 1307 
Connecticut Ave. this month. They 
were formerly located in an office build- 
ing here. 

Julian B. Bolling, brother-in-law of 
former President Wilson, last week 
severed his connection with Galt & 
Bro., with whom he has been associated 
for the past 25 years. He is joining his 
brother, Richard Wilmer Bolling, a well 
known builder, at 1 Dupont Circle. 

A. Kahn, Inc., last week formally 
opened their new store at 936 F St., N. 
W. Arthur J. Sundlin stated that at 
least 3000 persons visited the store on 
the opening day. This firm, which has 
been doing business at the same address 
for the past 37 years, has doubled its 
capacity. 

There seems to be a consensus of 
opinion among the retail jewelers visited 
here that business this year compares 
favorably with the same time last year. 
All the merchants are looking forward 
to an increased holiday trade. The 
present good business is due in part to 
the fact that the Senate is in session 
which brings many persons to the Capi- 
tal City. 

Word has just been received here of 
the burial in Albany, N. Y., of Charles 
Stuart Alden, who died suddenly in 
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Paris a short time ago. Mr. Alden was 
well known here in the jewelry trade. 
He was with the Berry & Whitmore Co. 
for nearly 10 years and was one of the 
partners in the Whitmore, Lynn & Alden 
Co. Mr. Alden was prominent in 
Masonic circles here and was a member 
of Almas Temple of the Mystic Shrine. 
Deceased is survived by his widow, Mrs. 
Natalie B. B. Alden. 








Exports of Platinum During July 


WASHINGTON, D. C., Oct. 21—Figures 
just announced by the Department of 
Commerce reveal that during the month 
of July platinum valued at $17,194 was 
exported from this country. Brazil was 
our best customer for ingots, sheets, 
wire, alloys and scrap, while Canada was 
the leading purchaser of manufacturers 
except jewelry. 

The figures showing the amount and 
the countries to which the metal was 


sent follow: 
Manufactures 
of Platinum, 
Wire, Alloys Except 
and Scrap Jewelry 
——_—_- — A... 
Oz. 
Troy 


Ingots, 
Sheets, 


Value 


$641 
1,095 16 


Countries Value 
United Kingdom 
Canada 
Argentina 
Brazil 
Surinam 
Australia 
Total Quantity. 76 
Total Value.... os 
Shipments from 
United States 
to Hawaii.... 


6,319 10 
"195 
$8,250 


Imports of Platinum During July 


WASHINGTON, D. C., Oct. 21.—Figures 
compiled by the Department of Com- 
merce, showing the imports of platinum 
and allied metals during the month of 
July, indicate that the value of iridium 
was $51,200; palladium, $39,354; grain, 
nuggets, sponge or scrap, $224,367; 
rhodium and ruthenium, $15,957; 
osmium and osmiridium, $38,903; and 
ingots, bars, sheets, or plate, not less 
than one-eighth of an inch thick, $956,- 
038. 

The complete figures showing the im- 
ports by countries follow: 

Ingots, 

Grain, 
Nuggets, 
Sponge 
or Scrap, 

Countries Oz. Troy 
France 
Germany 
United Kingdom 
Canada 
Costa Bica...... 

Colombia 
Japan 


Total Quantity... 
Total Value 


Oz. Troy 


$224,367 


$956,038 


Frank F. Lammers, who for several 
years has been engaged in the retail 
jewelry business at Huntingburg, Ind., 
has announced he will close out this busi- 
ness, and last Friday started a sale, 
which will continue until his entire stock 
of goods has been sold. After Mr. Lam- 
mers has disposed of all his stock he will 
continue in the watch and jewelry repair 
business only. 
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Dame Fashion Views the New Fal! 
Jewelry 
(Continued from page 49) 








jasper, jade, lapis, malachite or blacl 
onyx may be seen as the color note or 
such a case. Diagonal bands of smal! 
baguettes in amethysts, topazes, emer 
alds and sapphires are used on the plati- 
num case with the concentric tiers for 
the ground motif. Checkerboard pat- 
terns and harlequin designs are used in 
a long line of exceedingly attractive 
jewels for men. Two of these pieces are 
sketched here. One is a lozenge-shaped 
searf pin with a harlequin pattern in 
black and white carried out in white jade 
and black onyx. Square-cut diamonds 
and square-cut emeralds or black onyx 
are favored for the cuff links and vest 
buttons after the type of the little jewel 
sketched in the illustration shown on 
page 49. 

A new necklace pendant has appeared 
among the handsome jewels offered by 
the leading Fifth Avenue jewelers, as an 
opera piece for wear later in the season. 
This necklace pendant shows an enorm- 
ous gem or a huge pear-shaped pearl 
hanging from a long narrow gem-cluster 
and finished with a neck chain of small 
pearls, small round diamonds or ex- 
tremely narrow baguettes and colored 
gems alternating with round diamonds. 
Sketched we have a large oval sapphire 
and baguette diamonds for one pendant, 
a large pear-shaped pearl and a decora- 
tive diamond cluster hanging from a 
pearl necklace and a large marquise dia- 
mond set at the center of a graceful 
pendant on a neck chain of diamond 
baguettes and pearls. 








Apropos of the recent conviction of 
Herbert West, better known as “The 
Yokel” and his sentence to five years in 
the penitentiary, a Portland, Ore., news- 
paper used this editorial, which will be 
of interest probably to jewelers the coun- 
try over: “If you must rob, don’t tackle 
a jewelry store, for sooner or later, the 
Jewelers’ Security Alliance will get you, 
no matter how anxiously you watch out. 





Bars, Sheets, 
or Plate, 
Not Less 

14 In. Thick, 


Rhodium 
and 
Ruthenium, 
Oz. Troy 


Osmium 
and 
Osmiridium, 
Oz. Troy 


Pa)l- 
ladium, 
Oz. Troy 


Iridium, 
Oz. Troy 


$51,2 $38,903 





After spending five years and $10,000 
in the search, which included patient 
and ingenious investigation, out-thrilling 
the best detective fiction, the Alliance 
delivers Herbert West, ‘The Yokel,’ to 
answer for a crime committed in April 
of 1924, when a Portland jeweler was 
held up at the point of a gun, and robbed 
of more than $1,000 in cash and some 
$20,000 in diamond rings and watches.” 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 


NN 


Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 


ainimum charge, 50c. 


STENOGRAPHERS, bookkeepers, _ typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 





good connec- 


RETAIL SALESMAN seeks a 
Jewelers 


tion. Address “F., 4017,” care 
Circular. 





MAIDEN LANE JEWELERS sought by an 
able retail salesman. Address “R., 3881, 
care Jewelers’ Circular. 





WATCHMAKER, American store, New York 
State; no stone setting or clocks; experi- 
enced; good reference. Hervieux, North 
Fair Haven, N. Y 





BOOKKEEPER - STENOGRAPHER, thor- 
oughly experienced in all detail work, 
capable of taking complete charge. Ad- 
dress “M., 3792,” care Jewelers’ Circular. 


YOUNG MAN, 
executive ability, 
dignified establishment. 
care Jewelers’ Circular. 





experienced retail salesman, 
wants to connect with a 
Address “V., 3883,’ 





WISHES POSITION with 
experienced in taking charge 
stock. Address “C., 3945,’ 

Circular. 


YOUNG LADY 
watch house ; 
of repairs and 
care Jewelers’ 





looks for part time employ- 
starting 6:30 p. m., 
“G., 39 59, ” care 


CLOCKMAKER 
ment New York City, 
till 10 p. m. Address 
Jewelers’ Circular. 





ability, thoroughly 
silverware, etc., 
A-1 reference. 
Circular. 


utive 

rings, 
trust; 
Jewelers’ 


YOUNG LADY, exec 
experienced watches, 
wishes position of 
Address ‘“J., 3975,” care 











COMPETENT diamond buyer and assorter, 
capable of assuming complete 
stock. Address “J., 4023,” care 
Circular. 


Jewelers’ 


SALESMAN, 
thorough, 

a reliable 
care Jewelers’ 


years’ 
position 
ON. 3983.” 


retail, 14 
desires permanent 
concern. Address 
Circular. 


experience 





would like to connect 
concern as inside 
Address “P., 


MAN (30) 
wholesale jewelry 
willing worker. 

Jewelers’ Circular. 


YOUNG 
with 
salesman ; 
4027,” care 





SWISS WATCHMAKER wants position as 
foreman in first class watch import house; 
speaks English, French and German Ad- 
dress “D., 4007,” care Jewelers’ Circular. 





retail salesman, 
with a well 
concern. Ad- 
Circular. 


YOUNG 
seeks a 
established 
dress “B., 


MAN, experienced 
responsible position 
and progressive 
4015,” care Jewelers’ 


DESIGNER, 
jewelry, up to date 
with reliable firm. 
Weehawken, N. J. 


experienced high class platinum 
ideas, desires position 
“Designer,” 46 2nd St., 


charge of 


with 


WATCHMAKER, front store man, complete 
charge of repair department, own tools, 
employed, desires change; married, 31, 
American. Address “Watchmaker,” 110 
Mineral St., Oil City, Pa. 





experience with 
and jewelry house, de- 
sires connection with reliable house; 
highest reference. Address “A., 3947,’ 
care Jewelers’ Circular. 


YOUNG MAN, 12 years’ 


wholesale watch 





MAN, 26, 11 years’ manufacturing 
experience, desires position with manufac- 
turing jeweler in office, with an opportunity 
to sell. Address ‘“A., 3937,” care Jewelers’ 
Circular. 


YOUNG 





HIGH GRADE SWISS WATCHMAKER with 
25 years’ experience desires position as 
salesman and estimator, to take charge of 
repair department. Address “H. K., 3938,” 
Circular. 


care Jewelers’ 





YOUNG 
selling, 
A-1 references. 
St., Rockaway 
Harbor 6095. 


MAN, 15 years’ experience, 
appraising; wholesale or 
H. G. Lewis, 155 B. 
Park, N. Y. Phone 


buying, 
retail ; 
118th 
Belle 





COLLECTOR, and investigator, 
willing worker; best of 
bond if necessary. 
Jewelers’ Circular. 


SALESMAN, 
desires position; 
references; furnish 
Address “‘K., 4024,” care 


DESIGNER, French, 
watch case experience, 
will consider private 
“B., 4030,” care Jewelers’ 


platinum jewelry and 
desires position, or 
designing. Address 
Circular. 





DIAMOND SETTER, young man, one year's 
experience, wishes position with oppor- 
tunity to finish trade; best references. 
Raymond Kirsch, 65 E. 97th St., New York. 


YOUNG LADY, six years’ 
work in watch house; capable of taking 
charge of department; best references 
Address “O., 3984,” care Jewelers’ Circular. 


experience detail 





YOUNG MAN, 22, desires position with re- 
tail or manufacturing jewelry concern ; five 
years’ experience; now employed; best 
references. Address “B., 3804,’ care 
Jewelers’ Circular. 





YOUNG MAN, 27, experienced jeweler, sell- 
ing ability, desires position with retail er 
jobbing house; capable estimating on spe- 
cial orders, repairs. and waiting on trade 
Address ‘“E., 3901,’”’ care Jewelers’ Circular 





SALESMAN working Pittsburgh to Pacific 
Coast, Texas, open for costume jewelry, 
enameled novelties or other active line 
commission, drawing; references Address 
“B., 3894,” care Jewelers’ Circular. 





EXECUTIVE AND SALESMAN, 14% years’ 
retail experience, invites offers; can take 
complete charge of store if necessary ; o1 
interested in good future. Address “A., 
3887,” care Jewelers’ Circular. 





DIE AND HUB CUTTER, expert on ladies’ 
and gents’ rings and silver novelties, create 
original wax models, wishes permanent 
position. Address “L., 3915,” care Jewelers’ 
Circular. 





WATCHMAKER, German, 22 years’ experi- 
ence on American and Swiss watches, 
wants steady position New York or Brook- 
lyn. Address “I., 3920,” care Jewelers’ 
Circular. 





MANAGER, live wire, thoroughly familiar 
with every detail of the instalment jewelry 
business, open for position with reliable 
outfit. Address “P.. 3919,” care Jewelers’ 
Circular, 





ALL AROUND POLISHER who is employed 
at the present time, wishes to make a 
change with a first class firm. Address 
“Circular, 174,’’ 1104 Heyworth Bldg., Chi- 
cago. 





EXPERT WATCHMAKER, 18 years’ experi- 
ence on all grades and sizes, wishes per- 
manent position with importer; A-1 refer- 
ences. Address “E., 3963,’ care Jewelers’ 
Circular. 





A WELL KNOWN FIRM of New York im- 
porters can highly recommend a capable 
young man who is now in their employ, for 
a position of trust: salary $35. Address 
“G., 3973,” care Jewelers’ Circular. 





JEWELRY POLISHER AND PLATER now 
working part time wants steady job any- 
where at very reasonable pay; best refer- 
ences. Address “Circular, 175,” 1104 Hey- 
worth Bldg., Chicago. 





WATCHMAKER, over 30 years at bench, first 
class on all American, Swiss and bracelet 
watches ; fast workman; go anywhere; A-1 
re ferences; living wages. Address “H., 

3974,” care Jewelers’ Circular. 





YOUNG 
retail jewelry 
a wholesale diamond concern; 
ences. Address “F., 4018,” care 
Circular. 


MAN, 22, five years’ experience in 
store, desires position with 
best refer- 
Jewelers’ 


RETAIL SALESMAN, young man, experi- 
enced waiting on trade of the higher class, 
wishes connection with a reputable estab- 
lishment. Address “D., 4016,” care Jewel- 
ers’ Circular. 


WATCHMAKER DESIRES POSITION: well 
experienced on railroad and_. bracelet 
watches; have tools; married, age 42; 
bank reference; write or wire. I. We 
Adkins, Pomeroy, Ohio. 





YOUNG MAN, 22, engraver, jewelry repair- 
man, diamond setter and assistant sales- 
man; high school and Bradley graduate 
references furnished. Address “C., 4010,” 
care Jewelers’ Circular. 





YOUNG 
jewelry 
ment, 
best of reference. 
Jewelers’ Circular. 


MAN, 22, 5% years’ 
repair and special 
counter salesman and 
Address “G., 


experience in 
order depart- 
estimator 
4013,”’ care 








bs 


ee eg ee 
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SITUATIONS WANTED—Continued 








CREDIT SALESMAN, has thorough knowl- 
edge of instalment business, now employed 
by reputable New York firm, will consider 
out of town proposition. Address “X., 
4001," care Jewelers’ Circular. 


YOUNG LADY, bookkeeper, stenographer, 
seven years full charge office for traveling 
salesman, diamonds, platinum jewelry; 
present business discontinued. Address 
“F., 4009,” care Jewelers’ Circular. 





° 

WATCHMAKER, competent and fast on all 
makes and sizes, 25 years’ experience with 
best concerns, wishes store or shop posi- 
tion with reliable firm. Address “H., 
4019," care Jewelers’ Circular. 


YOUNG MAN, 20 years, conscientious 
worker, desires position with manufactur- 
ing wholesale jeweler; now employed; best 
reference. D. L. Meyers, 371 East 165th 
St., New York. 


bookkeeper, 
experience, 


YOUNG LADY, full fledged 
stenographer, many _ years’ 
capable executive for any _ branch of 
jewelry business; full charge desired. Ad- 
dress “E., 4008.’’ care Jewelers’ Circular. 


STENOGRAPHER, 


BOOKKEEPER AND : 
experience with 


young lady, six years’ 
manufacturing jewelers; competent, full 
charge; excellent references. Address “M., 
3982,” care Jewelers’ Circular. 


CREDIT STORE MANAGER, 10 years’ ex- 
perience in credit jewelry business, sales, 
credits, collections, crackerjack salesman ; 
35 years old, married; highest references. 
Address “Q., 3992,” care Jewelers’ Circular. 





WATCHMAKER WISHES POSITION with 
store in Florida; finished workman on 
American and Swiss watches; capable esti- 
mator on all repairs; season or permanent 
position: references. Address “A., 3891,” 
care Jewelers’ Circular. 





RETAIL MANAGER, SALESMAN, 27, mar- 
ried, desires position reliable concern; 12 
years’ experience; thorough knowledge 
jewelry business, also diamonds, window 
dressing; references. Address “B., 3888,” 
care Jewelers’ Circular. 





YOUNG LADY, 19, high school graduate, 
two years’ bookkeeping experience, with 
knowledge typing, desires to connect with 
reputable firm; best reference. Mildred 
Schwartz, 1636 President St., Brooklyn, 
N 7 





YOUNG WOMAN with wide experience in the 
trade seeks position of trust; understands 
waiting on trade, management, bookkeep- 
ing, correspondence, stenography: highest 
references. Address 3. 3940,” care 
Jewelers’ Circular. 





WATCHMAKER, American, desires perma- 


nent position, preferably South; 35, mar- 
ried; years of experience all grades and 
sizes; clock, light jewelry repairing. 
“Watchmaker,” 33 Whitaker St., Savannah, 
Ga. 





EXPERIENCED WATCHMAKER desires 

permanent job: can do some engraving and 
light jewelry repairing; 37 years old and 
married; salary $40 per week to start. 
“Watchmaker,” Box 1284, Montgomery, 
Ala. 





RETAIL JEWELRY SALESMAN who will 
be an asset to your business; experience 
second to none, cash or credit; ten years 
downtown New York; capable of managing 
store. Address “G., 3964,” care Jewelers’ 
Circular. 


YOUNG LADY, eight years’ experience in 
mail order jewelry house; complete knowl- 
edge of Moon Hopkins billing and Elliott- 
Fisher bookkeeping machines, and stenog- 





raphy; highest references. Address “F., 
3958,” care Jewelers’ Circular. 

YOUNG LADY, stenographer and assistant 
to credit manager, seven years. credit 
jewelers, thoroughly experiénced credits 
and collections, skip locations; highest 
references. Address “R., 3993,” care 


Jewelers’ Circular. 





OFFICE MANAGER, thoroughly experienced 
in jewelry manufacturing plant or office, 
credits, books, correspondence, production, 
finance; keen, intelligent; salary sec- 
ondary; seeks future. Address “O., 3989,” 
care Jewelers’ Circular. 





YOUNG MAN, 24, experienced watches, 
jewelry, silverware, desires connection 
with manufacturer, importer or jobber; 
order filler, counter salesman, repair clerk, 
stock; personality, appearance. Address 
“G., 4020,” care Jewelers’ Circular. 





WATCHMAKER, American, honest, capable: 
all sizes; experienced estimator on all 
work; assist on clocks if desired; good 
working conditions, wages, and reasonable 
hours expected. E. A. Vignes, 31 West 
Chester St., Kingston, N. Y. 





EXPERIENCED first class all around 
jeweler, diamond setter and engraver, 35 
years’ experience, wants to take position 
in a reliable jewelry establishment in 
Southern states: best references on hand. 
— “K., 3847,” care Jewelers’ Circu- 
ar. 





YOUNG MAN, CAPABLE SALESMAN 
with ability for artistic window display- 
ing, desires connection with a prom- 
inent concern on the Avenue. Address 
“A., 4014,” care Jewelers’ Circular. 





SALESMAN, age 27, married, 13 years’ ex- 
perience in retail and wholesale jewelry 
business, employed for past two years with 
New York City store, seeks change, per- 
manent position only. A-1 references. 
Sidney Tolkan, 352 Pulaski St., Brooklyn, 
|. a 





EXPERIENCED WATCH SALESMAN, 
all grades, have following better grade 
stores and department stores, New 
York City; inside or outside position; 
now employed. Address “A., 4028,” 


care Jewelers’ Circular. 





POSITION WANTED by 
maker, 20 years’ experience on 
railroad watches and as a railroad 


straight watch- 
repairing 
watch 


inspector; have tools and can deliver the 
goods; employed at present, but wish to 


make a Address 


Leeds, Ala. 


change. “Jeweler,” 





HAVE OVER 25 years’ experience in 
retail stores, seven years as manager 
branch stores; would like change, 
either as branch manager or traveling 
representative; acting in manager’s 
tapacity at present. Address “G., 
3948,” care Jewelers’ Circular 








PRODUCTION SUPERINTENDENT, ag- 
gressive, steady and efficient executive, 
with excellent qualifications to take com 
plete charge; accustomed to keeping in 
constant touch with the latest develop- 
ments in style, manufacture and sales 


and is capable of incorporating these de- 
velopments in his creations of new ideas 
and their production. Address “Y., 4004,” 


eare Jewelers’ Circular 








CREDIT STORE MANAGER, credits, 
collections, sales; ten years’ experience 
credit jewelry business; now with 
concern having over ten thousand 
active accounts; wish to make imme- 
diate change; age 35; location no 
object. Address “M., 3860,” care 


Jewelers’ Circular. 


PACIFIC COAST REPRESENTATIVE, man 
of character, integrity and pleasant per 
sonality, with unusual experience i 
phases of production and sales, will ter- 
minate his present responsible connection 
in East, to return and permanently locate 
in Los Angeles, Cal., would consider offer 
to represent reliable firm having meri- 
torious, up-to-date and attractive 
chandise to market from Denver to the 
Pacific Coast on commission basis. Ad- 
dress “A., 4005,” care Jewelers’ Circular. 








Lines Wanted. 


Se. a word; minimum charge, $1.25 





WANTED, gold stone ring line, platinum and 
white gold mountings for jobbing, catalogue 
houses, department and large instalment 
stores, Chicago and Middle West; Chicago 
office; years of experience and acquaint- 
ance. Address “Circular, 173,” 1104 Hey- 
worth Bldg., Chicago. 





HIGH CLASS AND CAPABLE MAN, 
calling on best trade Denver West, is 
seeking line or lines to represent in 
that territory; excellent references as 


to honesty, character and ability. Ad- 
dress “L., 3980,” care Jewelers’ 
Cireular. 








Hide Lines. 


Se. a word; minimum charge, $1.25 





SALESMAN, who can take a few items of 
sterling silver reproductions as side line; 
on commission basis; one who has a fol- 
lowing preferred. Address “B., 3966,” care 
Jewelers’ Circular. 


Belp Wanted. 


Se. a word; minimum charge, $1.25 











PERMANENT POSITION open to combina- 





tion engraver and jewelry repairman or 
stone setter. Box 1584, El Paso, Texas. 
WATCHMAKER AND SALESMAN, com- 


petent in estimating repairs and selling: 
good references necessary ; permanent posi- 
tion. E. C. & J. B. Kern, Montclair, N. J. 





WANTED, WATCHMAKER, at once, experi- 
enced; permanent position, good salary; 
references required. Address Cooper's, 
Inc., 641 Church St., Norfolk, Va. 


round 
and 
care 


WANTED, SETTER who is an all 
jeweler, in a trade shop; state age 
salary expected. Address “K., 3977,’ 
Jewelers’ Circular. 

WANTED, YOUNG MAN with knowledge of 
diamonds to assist in picking out stones 


for high class platinum mountings. Ad- 
dress “A., 3965,"" care Jewelers’ Circular. 





WANTED, first class watchmaker, in a 
Southern city; state experience and salary 
desired. Address “R. H. ; 4003,” care 
Jewelers’ Circular. 





(Special Notices continued on page 100) 
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HELP WANTED—Continued 





WATCHMAKER WANTED; must do ac- 
curate work; steady position. H. L. Gross 
& Bro. Call at our Jamaica store, located 
at 164-05 Jamaica Avenue, Jamaica, N. Y. 





JEWELER, good on repair and new work; 
steady position year round; references and 
salary expected first letter. Southern Mfg. 
Jewelers, 402 Liberty Bank Bldg., Savan- 
nah, Ga. 





WANTED, WATCHMAKER, one who can 
wait on trade, for store in New England: 
give all details in first letter, stating age 
and salary. M. Levitz & Co., 133 N. Pearl 


St.. Albany, N. Y. 





SALESMAN WANTED to sell line of cos- 
tume jewelry in Chicago, on commission 
basis; also, a man for the far Western 
territory. Address “O., 3926,’ care Jewel- 
ers’ Circular. 





A-1 repair and spe- 
trade shop in San 
working conditions. 
San An- 


WANTED AT ONCE, 
cial order man for 
Antonio, Texas; best 
Address 409 Central Trust Bldg,, 
tonio, Texas. 





SALESMAN, to carry line of high grade 
costume jewelry; following: good jewelers, 
department stores; may carry another line. 
Morris Kaysen, 36 So. 8th St., Phila- 
delphia, Pa. 





EXPERIENCED ENGRAVER or engraver 
and watchmaker for first class store; send 
samples, references and full particulars 
in first letter. Alberts, Jeweler, El Paso, 
Texas. 


WATCHMAKER, neat appearing, com- 
petent; front position, steady; one with 
sales experience preferred, at once. 


Reid’s, 123 Broad St., Elizabeth, N. J. 





SILVER REPRESENTATIVE who can take 
on a few items of reproductions in early 
American and old English in _ sterling; 
commission basis. Address “C., 3967,” care 
Jewelers’ Circular. 


WEST COAST REPRESENTATIVE 
wanted by a nationally known watch 
bracelet manufacturer, selling whole- 
salers only; commission basis. Address 
“T., 3793,” care Jewelers’ Circular. 





WATCHMAKER wanted for 
salary $60; also sec- 
ond watchmaker to do clock work; give 
references in first letter; New York City. 
Address “J., 4022,” care Jewelers’ Circular. 


COMPETENT 
permanent position ; 





FIRST CLASS WATCHMAKER who can 
do plain engraving; permanent posi- 
tion; salary $50; give references and 
send photo in first letter. Shibley & 
Hudson, Wooster, Ohio. 


WANTED, thoroughly experienced high class 
man, to manage one of our stores; splendid 
opportunity and compensation to the right 
party ; state full particulars by letter. Jos. 
Gumm, Jackson, Mich. 





WANTED, TWO JUNIOR SALESMEN 
for retail jewelry stores located in 
Brooklyn and Astoria; permanent posi- 
tions with a fine chance of advance- 
ment. Apply Mr. Aaron, care Eypel, 
363 Steinway Ave., Astoria, L. I. 





SALESMAN to carry a complete general line 
of fine, hand made, platinum mountings, 
also mounted and semi-mounted, to call on 
trade in Eastern territory; strict commis- 
sion basis, no drawing account. Arthur 
Marotti & Bro., 1 Maiden Lane, New York. 





WANTED, strictly first class engraver, 
for large retail store in Middle West; 
prefer a man who can do some design- 
ing and diamond setting; steady, good 
position. Address “H., 3954,” care 
Jewelers’ Circular. 





WANTED, HIGH GRADE WATCHMAKER, 
fast and accurate, capable of repairing and 
timing railroad and wrist watches: salary 
$60 a week: permanent pesition: apnly with 
references and full detail. C. A. Schnack 
Jewelry Co., Ltd., Alexandria, La. 





WANTED, first class jeweler, engraver 
and diamond setter; must have several 
years’ experience; none other need 
apply; good working conditions; fur- 
nish references. Address “E., 3968,” 
care Jewelers’ Circular. 





ACTIVE YOUNG MAN, one who is qualified 
to take charge of a credit jewelry store, 
and able to invest $5,000 to $7,500 in an 
established good going business in the 
state of Pennsylvania. Address “P., 3990,” 
care Jewelers’ Circular. 





WATCHMAKER, 
wrist watches; steady 
immediately; send references; state 
salary, age, etc., in first letter. Victor 
Jewelry Co., 6 E. Market St., Wilkes- 
Barre, Pa. 


experience on Swiss 
position; start 





WANTED AT ONCE, WATCHMAKER, who 
can do clockwork and light jewelry re- 
pairing; state in first letter reference, 
salary expected, etc.; a steady position for 
the right man. Kirkman’s, 18 W. Main 
St., Freehold, New Jersey. 





LARGE RING HOUSE desires representa- 
tive for States of Texas and Oklahoma, 
with established accounts; we also 
have an established patronage in this 
territory; all replies treated with 
absolute secrecy. Address “J., 3853,” 
care Jewelers’ Circular. 





WANTED AT ONCE for a steady position, 
first class platinum worker; prefer one 
who can set his own work; also a good 
gold jeweler who can do enameling; give 
salary and all particulars in first letter. 
Orkin Jewelry Manufacturing Co., 3rd 
floor, Southland Life Bldg., Dallas, Tex. 





DESIGNER AND WAX MODELER, prac- 
tical man with modern and creative 
ideas on a general line of diamond 
mountings and novelty stone rings; 
good salary and permanent position. 
Untermeyer-Robbins & Co., 136 West 
52nd St., New York. 





WANTED, A GOOD POLISHER for a steady 
position in a southern trade shop to take 
care of new and repair work for ten or 
eleven men; must be good in plating and 
coloring; state salary and experience in 
first letter. Address “H., 3729,” care 
Jewelers’ Circular, 





EXCELLENT OPPORTUNITY for a real, 
live, producing salesman with a real, 
live, up-to-the-minute house showing a 
wonderful line of diamond and stone 
rings, also gold and diamond jewelry. 
Address “T., 3997," care Jewelers’ 


Circular. 


WANTED AT ONCE, first class watchmaker 
and engraver, one who can repair watches 
in factory like manner, also mount dia- 
monds; must be an A-l mechanic, good 
habits; $60 per week, permanent position ; 
inspector ; reference and sample engraving 
letter. W. L. Robertson, Rawlins, 

yo. 





WANTED, a first class, fast and experi- 
enced, sober watchmaker; must have 
best of references; working hours 
from 8 to 12 and from 1 to 6; state 
salary wanted; permanent position for 
the right man. A. Weiler & Co., Green- 
wood, Mississippi. 





MANAGERS WANTED by rapidly growing 
instalment jewelry chain operating 14 
stores in New York State and Massachu- 
setts; unusually good opportunity for ad- 
vancement; give complete’ information 
about yourself in letter. Rudolph Bros., 
Inc., Executive Offices, 475 S. Salina St., 
Syracuse, N. Y. 





WANTED, FOUR SALESMEN for two 
new retail credit jewelry stores located 
in Brooklyn, N. Y., and Astoria, L. I.; 
these are permanent positions and not 
Christmas jobs. Reply, stating age, 
experience and salary desired, to Mr. 
Aaron, care Eypel, 363 Steinway Ave., 
Astoria, L. I. 





WANTED, first class watchmaker with sales 
ability, also a second watchmaker with 
sales ability, also a clockmaker for a 
steady position; please state full particu- 
lars, stating age, experience, salary ex- 
pected, references, when able to. start 
work, and complete information in your 
first letter; also state whether you possess 
any other qualities. M. Lemp, 113 N. 
Salina St., Syracuse, N. Y. 





EXPERT WINDOW TRIMMER 
show-card writer, wanted by large 
credit jewelry chain, Middle West, 
clearly familiar with every branch, 
have original ideas, capable of putting 
in real selling merchandising window 
with excellent signs; good pay to the 
right party; communicate at once. 
Rotbart Bros., 2070 E. 9th St., Cleve- 
land, Ohio. 


and 








For Sale. 


Stores, Stocks and Businesscs 
5c. a word; minimum charge, $1.25 











inven- 
a 3 


BEST JEWELRY STORE in Texas, 
tory $35,000, must be sold. Address 
3855,”’ care Jewelers’ Circular. 





MODERN UP-TO-DATE SHOP for sale; 
suitable for platinum or white gold manu- 
facturing; reasonable rent. toom 304, 40 
John Street, New York. 


JEWELRY STORE in Bronx, New York; 
owing to other interests owner will make 
attractive proposition to watchmaker with 
small capital. Address “O., 4025,” care 
Jewelers’ Circular. 





JEWELRY SHOP FOR SALE; completely 
equipped, including drop hammer, for 
manufacture gold or silver; moderate rent. 
Room 706, 36 West 47th St., New York 
Telephone Bryant 1339. 





FOR SALE, long and well established store, 
located in northern Indiana town of 2000, 
no competition; enough repairs to keep 
one man busy. Address “B., 4006,” care 
Jewelers’ Circular. 
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FOR SALE—Continued 








JEWELRY STORE, heart of Manhattan’s 
shopping district; two windows, space 12 x 
26 feet; ideal location, long lease; with 
or without stock; very reasonable. Ad- 
dress “S., 3994,” care Jewelers’ Circular. 


ESTABLISHED JEWELRY STORE in 
Bronx, New York; wonderful opportunity 
for watchmaker; rent $80; weekly repairs 
exceed $100; will sacrifice due to bigger 
business. Address ‘‘M., 4026," care Jewel- 
ers’ Circular. 











Hor Dale. 


Tools, Equipments, Merchandise 
5¢. a word; minimum charge, $1.25 





JEWELERS SAFE FOR SALE, cheap. 
Martin, 193 Centre St., New York. 





LARGE ASSORTMENT of dies and tools 
for ladies’, misses’, men’s and boys’ rings. 
Shafer & Douglas, 391 East 149th St., 
New York, N. Y. 





Acme, 44 


SAFES, new and used, cheap. 
Lacka- 


West 29th St., New York. 
wanna 3305. 





FOR SALE, four ten-foot floor cases and 
counters with marble base; priced for im- 
mediate sale at $35 each. Fleming Bros., 
Rau Claire, Wis. 





LARGE SAFE including strong box, two 
combinations; also horseshoe case; easy 
terms; no reasonable offer refused. Sipe, 


Morgan Building, Buffalo, N. Y 





THREE SHOW CASES and two wall cases, 
10 feet each; one grandfather clock, 150 
watchmaker tools, and bench; very reason- 
able. Address “D., 3961,” care Jewelers’ 
Circular. 





COMPLETE JEWELRY STORE FIXTURES 
(horseshoe effect), genuine mahogany, 
original cost $15,000: wall cases, counters, 
trays, workbenches, two safes, optical 
room, etc.; your opportunity; very reason- 
able; delivery Jan. 1930; must be seen to 
be appreciated; act quickly. Address “F., 
3953.” care Jewelers’ Circular. 








Business Opportunities. 


5c. a word; minimum charge, $1.25 





EVERY EFFORT is made by The Jewelers’ 
Circular to keep its advertising columns 
clean. Advertisers under Business Oppor- 
tunities, etc., must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of the Jewelers’ Circular. 








MR, JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
Conn., 415 Swetland Building, Cleveland, 
Ohio. 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 





DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more. 
B. Wolff & Co., 156 E. 42nd St., New York. 





HIGHEST CASH PRICES PAID for 
diamond and diamond jewelry; bank 
references given. I. Efrus, Ine., 12 


INSIDE PARTNER WANTED in a jewelry 
manufacturing concern; must be a good 
mechanic on ladies’ and gents’ gold rings. 
Address “‘W., 3999,” care Jewelers’ Circular. 





ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bldg., 
Boston, Mass. 





SALESMAN, PARTNER, wanted in a 
jewelry manufacturing concern, with retail 
experience; must have a few thousand 
dollars to invest. Address “V., 3998,’ care 
Jewelers’ Circular. 





I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 





A-1 WATCHMAKER, JEWELER or sales- 
man can buy two to five thousand interest 
in old established store doing fifteen thou- 
sand per year: Twin Cities, Minn. Address 
“A., 3943,” care Jewelers’ Circular. 





QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 
Chicago, Ill. 





HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, Il. 


ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 








Watch Work for the Trade. 


Se. a word; minimum charge, $1.25 








A SKILLED STAFF awaits your watches of 
all makes for rebuild and repair; reason- 
able charges; send trial. Leo Hoffer, 507 
Glenn Bldg., Cincinnati, Ohio. 


4 Se ohare atom 


Special Order Mork and 
Repairs for the Trade. 


Se. a word; minimum charge, $1.25 














GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave., New York. 


To Let. 


Se. a word; minimum charge, $1.25 











PART OFFICE, suitable for watchmaker, en- 
graver or diamond setter. C. F. Trommer, 
7-11 West 45th St., New York. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, Il. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 
Broadway. New York, established 1889. 





WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 





UNUSUAL OPPORTUNITY for a jewelry 
and optical store; corner store to let in 
the heart of business centre in a very busy 
fast growing and prosperous town of 
18,000 on the Lackawanna Road; no store 
of its kind in town. Sirlyn, Maplewood, 
N. J. Phone So. Orange 1872. 





DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory: but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 


STORE, excellent for watchmaker and 
jeweler; rent moderate; located 411 Nos- 
trand Ave., Brooklyn. M. Rosenbaum, 15 
Herkimer St., Brooklyn, N. Y. 





WILL SUBLET PART OF OFFICE, fur- 
nished or unfurnished; unobstructed north 
light, suitable for diamond dealer. Apply 
Rudolph Schweiger, Room 1609, 48 West 
48th St.. New York. 


eeneemniines 
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Miscellaneous. 


Se. a word; minimum charge, $1.25 








WATCHMAKERS, increase 
through the highly 


your’ ability 
recommended books: 
“Rules and Practice for Adjusting 
Watches,” and “Practical Balance and 
Hairspring Work;” circulars on request. 
Walter Kleinlein, Waltham, Mass. 

















We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 


32 Years at the Same Address 





Gordon Bros., 333 Washington St., Boston, 





John St., New York. 


Mass. 
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“AMERICA’S LEADING JEWELRY AUCTIONEER” 
14 Maiden Lane JAMES <. HAND New York 


Telephone Cable Address 
Cortland 6496 “Handsale” New York 





FIRST BY MERIT 


The Hand contribution to the cause of honest retailing is the Hand Auction! A 
dignified sale, the advertising value of which, and the stimulation of yourself and 
your clerks to Better Salesmanship and more up-to-date Merchandising following 
the sale, will be worth Ten times its Cost! You can prove our Leadership by 
investigating our record! We must stand or fall on that record! The actual facts 
and figures are an illuminating record of unequalled success in the field of auction- 
eering. The customers we have served; the wholesale jewelers who know us per 
sonally; the Banks and Trust Cos. and United States and Canadian Courts wh 
have placed in our hands Estates for liquidation; these can furnish the evidence 
upon which you must decide who is best fitted by character, by experience and by 
proved ability to conduct your sale. You are advised and helped in every way by 
one who, because of long experience in adjusting the financial ills of his thousands 
of clients, is able to give you the kind of help that will mean to you a Hopeful 
Prospect of Future Prosperity ! 

Hand conducts all sales personally! No substitutes! Hand can sell only your 
own stock! No inferior merchandise sold under your reputation! Associated and 
conducting all sales with me is Mr. Chas. J. Wilbur, an auctioneer of great talent! 














IN CANADA! 
EWART, SCOTT, KELLEY & KELLEY, 114 Metcalf St., 
3arristers, Solicitors Ottawa, Canada 
To James L. Hand, Esq. ! 
Auctioneer, IN CUBA! 
an. + — 8. A. From the “JEWELERS’ CIRCULAR,” April 4, 1929 
For the past few weeks, you have been conducting for James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, New 
clients of mine an auction sale of a jewelry stock in this city. York, while conducting a stock reduction sale for L. H. Rowe, 
I do not wish to let this opportunity pass without conveying Daytona Beach, Fla., was recently called to Havana, Cuba, 
my clients’ appreciation of the manner in which you have to sell the art collection belonging to Francis Faurez, a 
handled this sale. Throughout you have looked after their prominent sugar planter. Despite the fact that two-thirds 
interests and your dealings both with themselves and with of Mr. Hand’s audience spoke only Spanish the sale was a 
the public have been fair and above reproach. success. He had interpreters on the floor to assist him with 
You are at liberty at any time to refer to me any enquiries the sale. 
from prospective clients in this district. I shall be only too After disposing of this collection, Mr. Hand returned to 
glad to advise such people of the manner in which you have New York, and last Tuesday night left for Ottawa, Can., to 
conducted this sale in Ottawa. sell out the stock of C. A. Olmstead & Sons, in business in 
With best wishes to both yourself and Mr. Wilbur, that place for many years. 
LEE A. KELLEY. 








The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients, amounted to 


OVER FIVE MILLION DOLLARS! 


No Doubt the Largest Selling Record of Any Auctioneer in America! 





Square Deal Miller, Detroit, Mich. Henry Healy, Brooklyn, N. Y. Green-Joyce Co., Columbus, O. 
Ketate C. L. Haskins, Saratoga Springs, N. Y. J. W. Nichols, Uniontown, Pa. Geo. Kapp, Toledo, O 
Jos. Reininger Estate, Haston, Pa., for Easton Trust R. S. & J. D. Paterson, Pt. Huron, Mich W. A. Sturgeon Co., Detroit, Mich. 

Co., Executors. August Jacobs, Quincy, Il. . W. Vilsack, Pittsburgh, Pa. 
A. C. Thomas Jewelry Co., Wheeling, West Va. Harvey Fritz, Oil City, Pa. H. J. Lohmiller, Escanaba, Mich. 
F. W. Hoffman Estate, Albany, New York. Chambers & Stewart, Mt. Clemens, Mich. Wentz & Price, Sharon, Pa. 
David Goldman, Milwaukee, Wis. H. J. Bridger, Brooklyn, N. Y. R. J. S. Roehm, Detroit, Mich. 

. Chas. Ernst, Charleston, West Va. Estate of S. Goodman, New Haven, Conn. William Frasier, Durham, N. C. 
Kranich Beos., York, Pa. Hasbrook China Co., Columbus, 0. Geo. W. Feldman, Franklin, Pa. 
Davie & Freeman, Atlanta, Ga. H. J. Shupp, Wilkes-Barre, Pa. Philip Present, Rochester, N. Y. 
Hadley B. Dodge, Lynn, Mass. A. E. Seidel, Pittsburgh, East Liberty, Pa Emil H. Leffert, Council Bluffs, Iowa 
Stelfox Co., Austin, Texas. F. C. Kaekel, Prop., Werner Jewelry Store, Grand C. J. Hueg, Jersey City, N. J. 
C. B. Wheelock & Co., Peoria, Ill. Rapids, Mich. Taylor Chapin, Oneida, N. Y. 
The Fred Brodegaard Co., Omaha, Neb. Welte & Wieting, Peoria, Ill. Castelberg’s, Chester, Pa. 
J. M. & W. Westwater, Columbus, O. E. C. Wettengel’s Gem, Cincinnati, 0O. Henricksen Jewelry Co., Duluth, Minn. 
Duhme Jewelry Co., Cincinnati, O. Holts, Incorporated, 4 sales, Newark, Paterson, New E. Gundlach & Co., Hartford, Conn. 
Freidberg’s, Detroit, Mich. Brunswick and Plainfield, N. J Owens-Cotter Co., Tampa, Fla. 
A. Thoma & Sons, Piqua, Ohio J. D. Wood & Co., Lancaster, Pa. Button-Oliphant Co., Bridgeport, Conn. 
Kingsbacher Bros., Pittsburgh, Pa. Desboullons, Savannah, Georgia. L. H. Rowe & Co., Daytona Beach, Fla 
Bdwards Jewelry Store, Pittsfield, Mass. Chas. L. Bryant, Danbury, Conn. W. G. Corwin, Southampton, Long Island. 
0. J. Fuchs, Chillicothe, 0. Cross Co., Chester, Pa. Wm. H. Enhaus & Son, New York City. 
Wells & Wikander, New Haven, Conn. Estate Chas. Hartdegen, Newark, N. J. BE. H. Wetherhold & Son, Allentown, Pa. 
Meyer-Leach Jewelry Co., Chattanooga, Tenn. Carl Mayer Co., Austin, Texas Scott & Bousquet, Montreal, Canada 
C. R. Bennett Co., Palm Beach, Fla. Narcisse Beaudry, Montreal, Canada. Olmstead & Son, Ottawa, Canada. 
E. J. Sheer, Rochester, N. Y 


Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only your stock but your 
reputation as well. 








Be sure he is the kind of man you wish behind your counter, the type you can 
SEND TO DAY safely introduce to your friends and customers—one to whom you can trust your 
m reputation and business welfare. 
FOR THE . tells of the methods that have ~ age i re invariably successful. 
ee ” t gives facts and figures it is essential you shou snow before deciding who shall 
HANDBOOK ON ACUTIONS conduct your sale. Every statement in this interesting book is based upon facts 
IT’S YOURS FOR THE ASKING and every statement can be proved by the written word of reputable jewelers. 
SEND FOR IT TODAY. 


To all Jewelers, no matter how large or small their stocks, the Hand services and methods are available! 
WRITE ME TODAY! DO IT NOW! 
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Hear Ye/ 
Hear Ye / 


NEW YORK’S 


Newest Hotel 
THE LEXINGTON 


In the great Grand Central Zone .. . 


convenient to everything worth while 


No banquet halls; no conventions 


NO TIPPING 


in Grill or Restaurant 


[ Instead, a service charge of 10% is added to the check for the 
benefit of your waiter.) 


IN THE GRILL: Dave Bernie and his Hotel 


Lexington Minute Men. 


801 ROOMS: Each with private bath, (tub and 


shower); circulating ice water, mirror doors, clothes 
closet. 


341 with double beds. One person $4.00 . . . two 
persons $5.00. 


229 with twin beds. Either one or two persons $6.00. 
231 with twin beds. Either one or two persons $7.00. 


RATES POSTED IN EACH ROOM 

















LEXINGTON, 


LEXINGTON AVENUE AT 48th STREET 
NEW YORK CITY 


Frank Gregson, Manager 


Direction of American Hotels Corporation J. Leslie Kincaid, President 











Write any of these references 


Keller & Sons, Appleton, Wis. 

L. F. Chadband, Bloomington, III. 
Thomas J. Dale, Kenosha, Wis. 
Calhoun Co., Nashville, Tenn. 
Fessler & Demmel, Waterloo, Iowa 
Claud Wheeler, Columbia, Mo. 
Liesemer Bros., Detroit, Mich. 
Kraehmer & Son, Galena, III. 

J. H. Wallace, St. Catharines, 

Canada 

Schiedt Bros., Lewistown, Mont. 
Olsen & Ebann, Fort Wayne, Ind. 


Epwarbp R. TYLER 


6237 CHAMPLAIN AVENUE, CHICAGO 


PHONE FAIRFAX 3861 


THE ACID TEST 
leaves no spots on my reputa- 
tion. My clean methods re- 
quire no misrepresenting or 
fill-in of shoddy goods. Every- 
thing sold on honor. A bene- 
fit for future, not a ruined 
business. I sell the merchan- 
dise jewelers wish sold, per- 
sonally conduct sale, write 
the advertising, shape store 
and stock, which guarantees 
success. I have associated 
with me a high-class gentle- 
man, giving the services of two 
auctioneers for one _ price. 
Legitimate jewelers that wish 
to reduce, close out or raise 
money. write or wire for 
particulars. 









of years 


as to fulfillment of promises 


Duval Company, Jacksonville, Fla. 
A. C. Becken Co., Chicago, IIl. 
H. T. Craig, Champaign, Ill. 

A. R. Von Dette, Bennington, Vt. 
Roland Esterly, Duluth, Minn. 

J. W. Eckert, Tampa, Fla. 
Joseph-Meyers Co., Memphis, Tenn, 
Shetter Company, DeKalb, IIl. 

J. E. Kerr, Panama City, Canal 

Zone 

Otto-Rehbein, Oshkosh, Wis. 
Clint Snyder, New Castle, Pa. 








Get the Most Money for Your Merchandise 


and Make New Friends and Customers for 


Your Store 


by Securing the Services of 


S. ZACONICK 


“The Dependable Auctioneer” 


My sales are conducted in a 


refined and imeresting way, 


thereby safeguarding your reputation and bringing new 
customers to your store for future patronage. Will gladly 
furnish references. A few dates open. 


Write or Wire for Details to 


S. ZACONICK 


1290 Ocean Avenue 


Brooklyn, N. Y. 





—_——_ 
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readers each week 


been the means of 








‘= JEWELERS’ CIRCULAR is a wel- 
come visitor to more than 10,000 
. Its counsel, in- 
spiration, and suggestions have 


bringing success 


and profit to thousands who gladly 
acknowledge the value and help The 
Jewelers’ Circular means to them. 


— 
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MANDELL E. LEWIS 


WORLD’S FAMOUS DIAMOND AND JEWELRY AUCTIONEER 


Highest Type of Auctioneer for Legitimate Jewelers Only 
Record of Service Unparalleled for One Third of a Century 


My long and extensive experience enables me to give the very best service possible 


I Can Raise Money for You—Quickly—Honorably—Successfully 
Any Amount You Need 


$20.000.00—$40.000.00—$60,000.00—$80,000.00—$ 100,000.00 
Or More 


Reduce Your Stock—or—Close Out Your Business Completely 


NOW IS THE TIME TO BOOK SALES 


Wire or write for date. All correspondence strictly confidential. 


IT WILL PAY YOU TO GET THE BEST 


MANDELL E. LEWIS 


221 West 82nd Street-8-D, New York City 275 East Palmer Ave., Detroit, Mich. 








| ARREN K BROK A The Leading Auctioneer 
* for the Jewelry Trade 
Auctioneer for high class legitimate retail jewelers only. 


Integrity and ability unquestioned. Satisfactory results always. 


I am fortunate in having a connection with two Jewelry Auctioneers of 
national reputation and with this combination of talent am able to conduct 
the sales of the largest and finest stocks. 


References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 


If you want the best results, write or wire. 
W. H. BROKAW 


W. H. BROKAW, 14 Maiden Lane (8th floor), New York 











The ° * 

<als=- come caiaia sae Gan oes ™Protection Ring Guard 
a._sonts MEDALS Attsprorts For thin rings get our num- 

0.E.S. AND PRESENTATION JEWELS ber 0. It is a new addition 


to our regular sizes. 
N , 
352 W. 13th ST. B wirgentornect YORK CITY, N. Y. The Lion Safety Pin Clutch Co. 


Write for Aviation Catalog 20 W. 22nd St., New York Pat. May 36, 1936 
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WwW iaA L L A Cc F. S I L V E R S M I T H S 


Whowren are spending more money today than ever before to make their personal 
background conform to their ideals of good taste. Chief among the accessories to beautify 
and bring that desired note of fashion to the boudoir is Sterling Dresser Silver. 


Dresser Silver combines for them prac- 

















tical use along with a sense of dainty 
luxury. Wallace Dresser Silver has all the 
charm which attracts the fashion-wise 
woman and is thereby bringing business 
to jewelers. 

For the man, she is buying sets in 
Sterling which express masculine good 
taste and practicality. The catalogue of 
Wallace Sterling Dresser Silver showing a 


variety of designs is yours on request. 


A handy set for men. 
Will be welcomed either 


for use on the bureau or 








for traveling — three 
pteces in Sterling Silver 
packed in handsome 


leather case. Price $26.25 


Three typical Wallace designs in hand mirrors, showing 
two of the more conventional and one Moderne design. Prices 
drefrom .« .« «© « «© «© « « « l630%0 $2500 





R. WALLACE & SONS MFG. CO. 
Hloerwnithe — Wallingford, Conn. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 








in Silver Plate; Early American reproductions in Pewter . . . « «© «© «© «© « « «© « Founded in 1835. 
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Modern as Youth Itself 


Modern youth, that knows the joy of flight, has inspired 
this new AVION window display, as it inspired the 
AVION pattern. The modern dealers in Silverware, who 
have been selected by the new management of Wm. A. 
Rogers, Ltd., will recognize the appeal of this charming 
aviatrix to the air-minded generation of today. For 
them, the new management has created this background 
to their presentation of the AVION pattern. For them, 
it has established its policy of direct dealing with in- 
creased protection, fuller cooperation and greater profit. 
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